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The  Chicago  Sun-Times  has  won  six  separate 
writing  awards— tops  in  Illinois— in  the  annual 
Associated  Press  Newswriting  Contest. 

Our  reporters  won  three  of  the  four  first-place 
awards  in  the  metropolitan  newspaper  division 
and  swept  all  three  awards  in  the  feature  series 
division.  In  addition,  we  won  first  prizes  in  the 
sports  writing  and  single  features  divison  and  a 
third  prize  in  the  feature  category. 

vye  appreciate  this  recognition  and  pledge  our 
continuing  efforts  toward  editorial  excellence  in 
the  Sun-Times  and  on  the  CDN/S-T  Wire. 


William  Braden— 

1st  place  winner 
in  series  division 
Tom  Fitzpatrick— 

1st  place  winner 
in  single  features  division 
Jack  Griffin— 

1st  place  winner 
in  sports  division 
Bruce  Ingersoll— 

2nd  place  winner 
in  series  division 
Judy  Nicol— 

3rd  place  winner 
in  single  features  division 
Jerome  Watson  and 
Charles  Wheeler  III— 

3rd  place  winners 
in  series  division 


Marshall  Field,  Publisher 
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FROM  COPLEY  NEWS  SERVICE 
to  brighten  your  women’s  and  family  sections 


QUESTIONS  WOMEN  ASK  COOKING  CORNER 

by  Dr.  Eleanor  Rodgerson  by  Susan  Delight 


A  question  and  answer  column 
dealing  with  health  problems 
that  most  concern  women. 

MOHR  ON  MODES 

by  Beth  Mohr 

The  latest  in  fashions,  illustrated 
with  a  sketch,  for  women  of 
all  ages. 

RIGHTS  AND  WRONGS 

by  Riv  Tobin 

An  authoritative  question  and 
answer  column  covering  all  the  fine 
points  of  etiquette. 

THINK  PRETTY 

by  Peggy  Walker 

Tips  on  every  woman’s  aim  -  good 
grooming  —  with  a  picture  to 
help  make  the  job  easy. 

DECOR  SCORE 

by  Barbara  Hartung 


The  latest  in  recipes  the  year 
around,  with  a  picture  of  every 
featured  delicacy. 

CENTSIBLE  SHOPPING 

by  Joyce  Roark 

Thrifty  tips  from  an  expert  on  ways 
to  save  pennies  —  and  dollars  — 
in  daily  purchases. 

BE  CRAFTY 

by  Alice  Morrell 

A  guide  to  productive  use  of  idle 
hours  -  “how  to  do  it  ”,  with 
illustrations. 

ONCE  OVER  LIGHTLY 

by  Ann  Rudy 

Humorous  column  on  family 
life  for  the  women’s 
section. 

OUR  CHILDREN 

by  Dr.  Willard  Abraham 


Helpful  hints  to  the  lady  A  question  and  answer  column 

householder  from  an  interior  on  parents’  relationships  with 

decorating  expert.  their  children. 

These  features  are  available  by  group  purchase,  or  singly.  And,  be  sure  of 
this  -  Copley  News  Service  features  come  at  prices  you  can  afford.  Write, 
wire  or  phone  for  samples.  P.O.  Box  190  /  San  Diego,  Calif.  92112  /  Cable: 
COPNEWS  San  Diego  /  Phone  714-234-0191  /  Telex  695041. 


There  are 
2322individiial 
pereenalitiee 

inlhe 

Harte-Hanke 


greup. 

An  important  part  of  our  national  management  policy  is  local 
editorial  control. 

Harte-Hanks  insists  that  each  newspaper  reflect  the  unique 
needs  and  concerns  of  its  own  community.  And  that  the  publisher  establish 
his  own  editorial  philosophy. 

Our  group  synergy  makes  a  contribution,  too.  We  have 
management  specialists  who  help  solve  problems  in  planning,  sales, 
marketing,  production  systems,  computer  operations,  financial  planning, 
and  labor  relations. 

So  when  a  newspaper  joins  our  group  it  doesn’t  lose  its 
individuality.  We  leave  to  each  its  own. 

kARTE'kANlks  NEWSpApERS,  INC. 

Abilene  Reporter-News  Corsicana  Sun 

Anderson  Independent-Mail  Denison-Herald 
Big  Spring  Herald  Framingham  News 

Bryan/College  Station  Eagle  Greenville  Herald-Banner  San  Angelo  Standard-Times  /  Yakima  Herald  Republic 
Commerce  Journal  Hamilton  Journal  News  San  Antonio  Express  &  New^  Ypsilanti  Press 

Corpus  Christi  Caller-Times  Huntsville  Item  — - — - - ^ 

Exacutiv*  Olfice*:  Harte-Hanks  Nawspapars,  Inc.,  P.O.  Box  269,  San  Antonio,  Texas  76291 


SanDiegoG'O'Jp 

Lewisville  Leader  \  San  Francisco  Progress 

Marshall  News  Messenger  \  Van/De  Publishing  (Orange  County) 
Paris  News  I  Woodbury  Times 


EDITOR  &  PUBLISHER  CALENDAR 


Interested  in 
better-educated 
readers?  Put  your 
paper  where  your 
interest  is. 

"The  purpose  of  the  newspaper  is  .  .  .to  edu¬ 
cate  .  .  and,  generally  speaking,  it  does  its 
job  admirably  well.  Even  —  or  maybe  especial¬ 
ly  —  in  the  classroom.  It  updates  textbooks, 
adds  relevancy  for  a  generation  that  wants  to 
know  how  it's  going  to  benefit  from  what  it 
studies,  motivates  the  un-motivated  and  makes 
readers  of  non-readers. 

But  because  it  is  as  current  as  today's  head¬ 
lines,  it  does  all  this  without  allowing  the  usual 
preparation  time  a  teacher  would  have  with  a 
conventional  textbook. 

Isn't  it  too  bad  someone  doesn't  come  up  with  a 
service  to  prepare  teachers,  well  in  advance,  to 
use  each  day's  newspaper? 

Well,  someone  has!  Congressional  Quarterly, 
Inc.,  respected  news  research  organization  of 
Washington,  D.C.,  has  developed  a  tool  to  pre¬ 
pare  teachers  to  use  each  day's  paper.  It  is 
called  NATIONAL  NEWSCHECK. 

NEWSCHECKprovides  a  newspaper-in-the- 
classroom  program  aid  that  puts  the  focus  on 
your  newspaper,  not  on  filmstrips,  special  tab¬ 
loids,  records  or  tapes  —  ON  YOUR  NEWSPA¬ 
PER! 

NEWSCHECK  offers  an  effective  and  inex  - 
pensive  faundation  for  a  newspaper  -  in  -  the  - 
classroom  program  even  where  none  now  ex¬ 
ists. 

NEWSCHECKdevelops  the  newspaper  habit 
in  young  people  by  making  the  newspaper 
more  attractive  to  teachers  as  a  learning  tool. 

NEWSCHECK  identifies  with  and  becomes 
a  part  of  your  program  for  better  education  in 
the  community  -  it  carries  your  nameplate  and 
constantly  refers  to  the  local  paper. 


I  NATIONAL 

INEWS 

CHECK 


Want  to  know  more? 

Write  for  complete  information: 

NATIONAL  NEWSCHECK 

Congressional  Quarterly,  Inc. 

1  735  K  Street  N.W. 

Washington,  D.C.  20006 


'  NOVEMBER 

2-4 — Ohio-Pennsylvania  Newspaper-in-the-Classroom  seminar.  Atwood 

I  Lake  Lodge.  Dellroy,  Ohio. 

I  3-4 — Texas  Press  Association  news  and  photo  conference.  East  Texas  State 
University  Commerce, 

4- 7 — Texas  Circulation  Managers  Association.  Holiday  Inn,  El  Paso. 

5- 17 — API  New  Methods  of  Newspaper  Production  seminar.  Columbia 
University. 

I  10-11 — University  of  Wisconsin  Journalism  Institute's  editorial  seminar  on 
investigative  reporting.  Ramada  Inn,  Waukesha. 

11 —  Hoosier  State  Press  Association  newsroom  seminar.  Holiday  Inn, 

I  Indianapolis. 

12- 15— Southern  Newspaper  Publisher  Association.  Boca  Raton  Hotel  & 

j  Club  Boca  Raton,  Fla. 

I  13-14 — Advertising  Research  Foundation  Conference.  Hilton  Hotel,  New 
'  York  City. 

14- 17 — AP  Managing  Editors.  Hotel  Muehlebach,  Kansas  City,  Mo. 

15- 17 — National  Conference  of  Editorial  Writers.  Charlotte,  N.C. 

15-18 — Newspaper  Management  seminar.  Center  for  Tomorrow,  Ohio  State 
'  University,  Columbus. 

I  15-18— SIg  ma  Delta  Chi  convention.  Statler  Hilton  Hotel,  Dallas,  Tex. 

I  17-19 — Mid-America  Press  Institute  copy  editors  workshop.  Sheraton- 
Jefferson  Hotel,  St.  Louis. 

I  26-Dec.  8 — API  City  Editors  seminar  (for  newspapers  over  75,000  clrcu- 
I  lation) .  Columbia  University. 

I  DECEMBER 

1-2 — Wisconsin  AP  Association.  Pfister  Hotel,  Milwaukee. 

10-13 — SNPA  Foundation  Workshop:  Investigative  reporting.  University  of 
Florida,  Gainsville. 

JANUARY 

7- 19 — API  Women's  Page  Editors  seminar.  Columbia  University. 

18-20 — New  England  Association  of  Circulation  Managers.  Marriott  Motor 
Hotel,  Newton,  Mass. 

18-21 — New  England  Press  Association.  Sheraton-Boston,  Boston. 

^  21-23 — International  Newspaper  Advertising  Executives  Association.  Walt 
Disney  World,  Orlando,  Fla. 

21-Feb.  2 — API  Sports  Editors  seminar.  Columbia  University. 

I  FEBRUARY 

.  4-16— API  Newspaper  Promotion  and  Public  Relations  seminar.  Columbia 
I  University. 

25-27 — New  York  State  Publishers  Association.  Thruway  Hyatt  House, 

1  Albany. 

18-March  2 — API  Managing  Editors  and  News  Editors  (for  newspapers 
I  over  50,000  circulation).  Columbia  University. 

MARCH 

I  2-4— Maryland,  Delaware,  D.C.  Press  Association  convention.  Sheraton- 
I  Lanham,  Washington  Beltway. 

4-16— API  Management  and  Costs  seminar  (for  newspapers  over  75.000 
j  circulation).  Columbia  University. 

^  18-30 — API  Classified  Advertising  Managers  seminar.  Columbia  University. 

i  APRIL 

1-6— API  Newspaper  Personnel  Management  seminar.  Columbia  University. 

8- 20 — API  City  Editors  seminar  (for  newspapers  under  75,000  circulation). 

I  Columbia  University. 

I  MAY 

j  1-4— American  Society  of  Newspaper  Editors.  The  Shoreham,  Washington, 

!  D.C. 

I  13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Doral 
,  Country  Club.  Miami,  Fla. 

j  13-25— API  Management  and  Costs  seminar  (tor  newspapers  under  75,000 
circulation) .  Columbia  University. 

'  21-25 — International  Federation  of  Publishers.  (FlEJ).  Vienna,  Aus. 

JUNE 

3-15— API  Telegraph  Editors  and  Copy  Desk  Chiefs.  Columbia  University. 
1  17-29 — API  Publishers,  Editors  and  Chief  News  Executives  (for  newspapers 

j  under  50,000  circulation) .  Columbia  University. 

20-23 — Newspaper  Personnel  Relations  Association,  Milwaukee. 

28-30 — Association  of  Newspaper  Classified  Advertising  Managers.  Long 
Beach,  Calif. 
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group. 

An  important  part  of  our  national  management  policy  is  local 
editorial  control. 

Harte-Hanks  insists  that  each  newspaper  reflect  the  unique 
needs  and  concerns  of  its  own  community.  And  that  the  publisher  establish 
his  own  editorial  philosophy. 

Our  group  synergy  makes  a  contribution,  too.  We  have 
management  specialists  who  help  solve  problems  in  planning,  sales, 
marketing,  production  systems,  computer  operations,  financial  planning, 
and  labor  relations. 

So  when  a  newspaper  joins  our  group  it  doesn’t  lose  its 
individuality.  We  leave  to  each  its  own. 

ChulaVista  Group 

hARTE'kANlks  NEWSPAPERS,  iNC. 

Abilene  Reporter-News  /Corpus  Christi  Caller-Times  Huntsville  Item  San  Diego  Group 

Anderson  Independent-Mail  /  Corsicana  Sun  Lewisville  Leader  San  Francisco  Progress 

Big  Spring  Herald  j  Denison-Herald  Marshall  News  Messenger  Van/De  Publishing  (Orange  County) 

Bryan/College  Station  Eagley  Framingham  News  Paris  News  Woodbury  Times 

|< - - - -  Greenville  Herald-Banner  San  Angelo  Standard-Times  Yakima  Herald  Republic 

Commerce  Journal  Hamilton  Journal  News  San  Antonio  Express  &  News  Ypsilanti  Press 

Executive  Ofticee:  Herte-Henke  Newepepere,  Inc.,  P.O.  Box  269,  Sen  Antonio,  Texee  76291 


Flood  Fails  to  Deter 
Dry  Delivery  —  On  Schedule 

We  like  to  think  that  some  of  the  Landmark 
Leadership  philosophy  extends  to  the  force  of 
thousands  of  our  independent  newspaper  carrier- 
salesmen. 

When  high  seas,  lashed  by  a  northeastern 
storm,  flooded  much  of  the  coastal  area  of  Norfolk 
and  Virginia  Beach,  Va.  in  September,  the  2,700 
carrier-salesmen  of  The  Virginian-Pilot  and 
Ledger-Star  maintained  near-normal  delivery 
schedules  despite  adverse  weather  conditions. 

1  One  of  the  most  ingenious  methods  was  em- 
i  ployed  by  Garret  VanDerveer.  Together  with  a 
i  friend,  Jim  Stankeiwicz,  he  paddled  a  kayak  along 
!  his  flooded  route,  delivering  each  Ledger-Star 
high  and  dry! 

I  Their  action  is  typical  of  the  Landmark  spirit  — 

I  identify  the  problem,  find  a  solution,  resolve  it. 

I  We’re  proud  of  our  carriers,  just  as  we  are 
!  proud  of  our  employees,  and  take  this  opportunity 
I  to  thank  them  all  for  a  job  well  done,  every  day 
I  of  the  year. 

I  7  LANDMARK 

I  \l  COMMUNICATIONS.  INC. 

1 

1  1 50  W.  Brambleton  Ave.,  Norfolk,  Va.  23501 


The  Virqinian-Pilot  Ledger-Star  Norfolk.  Va. 

The  Roanoke  Times  The  World-News  Roanoke.  Va. 
Greensboro  Daily  News  The  Greensboro  Record  Greensboro.  N.  C. 

LANDMARK  =  Quality  Newspapers 


CATCH-lines 


By  W  illiuiiisuii 

WH  \T  IF  VOl'R  NEWSROOM  DESK  H.\D  REEN  SI  R- 
ROUNDED  liy  llie  likt's  of  Carl  Sanditiii e.  Hen  lleclit.  and 
EiifieiU'  Field,  anionr;  others?  Well,  for  one  lliint:.  hy  the  time 
you  eot  to  he  96  years  old  and  C.hiropo  Trihunc  reporter 
Donald  ^  ahnsh  eaine  around  for  an  interview  xon  would  still 
have  vivid  impressions  of  eolleapnes  in  that  era  of  W  indv  City 
new  spaperdom. 

In  the  reeolleetion  of  .lames  Gilnith.  one-time  eity  editor  of 
the  ('.hirtipo  Daily  \rirs  now  a  resident  of  an  Evanston  niirsinf: 
home.  "Carl  Samlhiirfi  was  a  pest."  The  troiihle  with  Samlhni}:? 
lie  was  "always  writiiif:  jioems  and  trvinjj  to  hiittonliole  people 
to  read  his  latest  hrainehild  to  them.  .  .  .  He  sure  wasn't  imieh 
flood  as  a  reporter."  Hen  Heeht--at  a  desk  not  far  from  .''and- 
hiir)>  -rates  in  Gilrntirs  memory  as  "a  flood  reporter,  hut  a 
better  feature  writer.  He  eouhl  crank  out  the  cofn  until  th<‘ 
cows  came  home,  and  loved  every  minute  of  it.  When  he  wasn’t 
writiiifi  he  was  chasin':  after  the  ladies.  .  .  ."  Eufrene  Field, 
who  wrote  a  column  and  al-o  frained  fame  as  a  poet,  is  re- 
memhered  as  a  prankster  who  could  keep  the  newsroom  "in 
stitches."  C.ilriith  himself  hef:an  as  a  hasehall  reporter  in  1900 
at  the  News,  haviiif:  never  seen  a  frame  until  he  took  the  job. 

•Jr 

HIS  SEARCH  FOR  THF  PRESS  ROOM  of  the  E^.ex 

Countv  ('ouiT  House  in  Newark.  N..|..  haviiif:  met  with  no 
success.  E&l’'s  .lerry  Walker  .|r.  finally  found  someone  who 
directed  him  with.  "It's  rifrht  there."  .lerry  ojiened  a  door 
and  sure  enoufrh  found  it  was  the  press  room,  despite  the  old 
frold  letleriiifr  on  the  old  f:las»  door  which  iihuitilieil  the  area 
as  "I’rohation  Department.'’ 

*•>[■* 

THE  /INC  OF  1*1  NNA  1*110  I'O  I. INC.'S  wa-  -ecu  on  'ome 
October  paf:e>.  For  an  \l*  photo  of  a  I  niva-r-ilv  of  North 
Cartdina  student  liviiif:  in  hi-  pecan  tree  house  near  the 
campus,  the  (iinrinnali  Enquirer  announced:  "He’s  \  .Student 
in  Hifrher  Education."  For  another  wirepholo  of  a  collcfie  frill 
at  work  with  a  hand  saw  in  the  industrial  arts  department. 

the  (.liirufra  Daily  Xcics  just  asked:  "W . I  Aon  Relieve?" 

Across  the  river  in  Hackensack.  N..1..  The  /Gvori/'.s  chief 
lihotofrrapher.  Robert  Hrush.  used  a  telephoto  lens  to  shoot 
across  a  park  lake,  capturiiif;  a  youiifr  couple  enjoyiiifr  a 
jiicnic  lunch,  ahsorhed  in  conversation,  and  oblivious  to  one 
of  the  wild  ducks  moviiifr  in  to  join  the  luncheon.  I  he  catch¬ 
line  neatly  became  “Three's  a  crowd." 

■k-  *  * 

THE  LITERARY  INTERVIEW  Theodor  C.eisel.  better 
known  to  the  vouiifrer  set  and  their  adult  oiit-loiid-readeis  as 
as  Dr.  .Seuss.  told  Difrhy  Diehl  for  a  l.as  .liifreles  Times  inter¬ 
view  that  he  was  finished  with  ailults  writiiifr  books  for  ailults 
that  is.  Dr.  .Seus»  said  he  did  an  adult  hook  onci — “  I  he  .Seven 
Lady  fiodivas"  and  it  was  a  fantastic  failur  e.  "Possibly  that 
was  due  to  the  fact  that  1  can't  ilraw  naked  women.  1  fret  the 
knees  in  the  wroiifr  places."  Earlier  on.  the  hest-selbiifr  author 
said  he  made  it  a  workiiifr  rule  to  sit  at  his  desk  eifrht  hours  a 
day  "whether  anythiiifr’s  ha|ipeninfr  or  not." 

*  *  * 

IT  WOl  1.1)  HE  A  GOOD  IDEA  for  Phyllis  (boifre  (Miss 
•America  1971  )  to  look  into  siiorts  a  btth-  if  she  wants  to  fret 
a  talk  show,  sufrfrested  \A  ilbam  K.  Gale  in  his  Droiidenee 
(ILL  I  Sunday  Journal  story.  Phyllis,  in  town  on  a  promotion 
tour,  saw  a  sifrn  haiifrinfr  in  the  newsroom  “Hifr  A  a/,  is  here." 
She  asked,  "A\  bo's  A  a/.?"  Someone  explained  he’s  a  Hoston 
baseball  player.  “He  is?’’  Phyllis  replied;  so  Gale  ended  his 
interview:  "I  still  like  Phyllis  Geoifre.  Any  frirl  who  can  spend 
two  years  toiiriiifr  the  country  and  never  heard  of  A’a/.  has 
frot  to  he  all  rifrht." 

*  *  * 

TI.MELA  HEAD  — Golumns  of  hovv-l-trav**led-on-.Amtrak 
roast-to-coast-and-found-ha|tpiness 'sadness  are  filbiifr  feature 
jiafres,  and  the  !\'eir  York  Times  travel  section  frathered  several 
tofrether  under  the  head:  “The  Trains  That  A\  ent  Gbckity- 
Clack  Now  Go  Nos-talfria.  Nos-talfria.  Nos-talfria.  Nos.  .  .  ." 
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SYRACUSE  IS  AMERICA’S  BEST 
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A  second  victory 

I  lie  \ik;ins;is  .Suite  Sii|)ieinc  (ioun  luis  lejedetl  ;t  t <)iittiii|)i  ruling 
;ig;iinsi  a  new sjiaper  ctliior  tvlio  piililiNlietl  a  lri;il  tom  I  t  enlitl  agiiinst 
ihe  jiitl^e's  iiisti  lit  lions.  The  tonri  saiti  nn;minionsl\ :  “No  toint,  as 
we  lia\e  intlit iiietl,  lias  ilie  power  to  proliiliit  the  news  inetlia  Iroin 
pnlilisliinsr  tlt;it  wliitli  transpires  in  open  tonrt.” 

riiis  is  ilie  setoiitl  \  ittoi\  iiplioltling  tlie  jirintiiile  tluit  an  “open 
tonit"  is  jnsi  tliiil — an  o|Kn  timit. 

In  initl-Septetnlier,  tlie  T.S.  1  iltli  (art  nit  ('.onrt  ol  Appeals  over¬ 
turned  tonleinpt  tout  it  tions  ol  two  Louisiana  reporters  who  pnhlishetl 
lestinioin  ;it  an  open  tonrt  hearintf  ;i,t;ainst  the  jntlpe’s  iiistrni  I  ions. 
In  th;it  t  ase  the  I'  S.  tonrt  siiitl  tluit  no  tlet  ision  h;is  ever  sant  tioned 
“an\  jntlit  i;d  prohiliition  ol  the  rit>ht  ol  the  press  to  pnlilisli  attn- 
rateh  lepoits  oi  pioteeihnt>s  width  transpire  in  open  tonrt.’’ 

1  liese  are  two  solitl  pretetleiits  width  we  hope  will  he  lollowetl  l)\ 
more  rnlings  to  re-esudilish  tluit  ;in  "open  tonrt’’  is  an  tipeii  tonrt — 
a  latt  that  luis  ;dw;i\s  been  lespettetl  h\  intlt>es  until  retent  veins. 
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\'iij'iiii;i  11.  Kiumtr.  the  I’rcsidciil’s  sjk'i  i;il  .issisumi  lor  (oiismiici 
allaii  s.  iiiadv  (  I  uiitU  pm  her  liii<>c  r  on  ti  lt  \  isioii’s  iiial)ilil\  to  at- 
tiail  its  own  andiciuc  wilhont  a  liuildnp  in  anothfi  nicdinm — news¬ 
papers  (I'.'s.P,  Oil.  'Jl,  |);i,ne  Id). 

Addressintr  the  Anieiiiaii  Women  in  Radio  and  Lelev  ision  le- 
lenllv.  she  said  lliai  news|)a|)ers  should  pnliliii/e  lele\  ision  seiwiie 
programs  (ilium  one  iIkii  she  said  was  impoiTanl  hnl  wliiili  nian\ 
viewers  missed  heianse  newspapers  didn'l  rmi  an  ;id\anie  story 
ahonl  it. 

Put  this  lomether  with  the  statement  l)\  (dlS  telesision  netwoik 
ptesident  Robert  1).  WOod  (L's.P.  Sept.  pat>e  (i)  that  ■’when  the 
axeram  program  is  pit  seined  lor  the  Inst  time.  Lll  million  people — 
S()' ,  ol  television’s  potential  atidienie — do  not  see  it’’  and  television's 
weaknesses  begin  to  show. 

It  all  adds  np  to  the  hut  that  everyone  needs  newspapers — even 
telev  ision. 


Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  Adelaide  Santonastaso. 


OFFICES 

General:  850  Third  Avenue.  New  York,  N.Y. 
10022.  Phone:  212  752-7050.  TELEX  12  5102 

Chicago:  III  East  Wacker  Drive,  60601.  Phone 
312-565-0123.  Gerald  B.  Healey,  Editor.  Rich¬ 
ard  E.  Schultz  Jay  L.  Williams.  Advertising 
Representatives. 

Los  Angeles:  1830  West  8th  Street,  90057. 
Phone:  213-382-6346.  Scott,  Marshall  & 
Sands  Inc.  Advertising  Representatives. 

San  Francisco:  85  Post  Street,  94104.  Phone 
415  421-7950.  Scott,  Marshall  &  Sands  Inc. 
Advertising  Representatives. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20004.  Phone:  202-628- 
8365.  Luther  A.  Huston,  Correspondent. 


Food  for  thought 


London:  23  Ethelbert  Road,  Birchlnqton,  Kent 
England.  Alan  Delafons,  Manager. 


1  he  food  edilois  (onleieiuev  sponsored  hv  the  Amei  icm  ,\sso(  iation 
ol  Newspaper  Representatives  lor  the  past  "M)  years  provide  a  valuable 
service  to  tlu  newspaper  business. 

In  addition  to  rmnishing  food  editois  with  a  wealth  ol  ideas  lor 
their  p;i,ges  and  seitions,  ;md  npdaiing  them  on  tut  rent  news  tojiits 
siuh  as  nntiition  and  (onsinnerisin,  the  (onleremes  have  mote  lai- 
ie;i<hing  values  lor  newspapeis. 

Lortv-two  lood  industrv  leaders  who  paitiiipated  in  the  progiam  in 
l*hiladel|)hia  retemly.  s;tw-  live  demonstration  ol  the  kind  ol  news  ;md 
editoiial  environment  that  makes  their  newsp;i])er  advertising  more 
elfettive.  .\nd  they  also  s;iw  Inst-hand  an  exhibition  ol  the  high  levels 
ol  |>i<)lessionalism  bv  the  editors  assigned  to  the  lood  beat. 
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letters 

EDITOR’S  CHOICE 

So  you  think  you’d  like  a  career  in  jour¬ 
nalism? 

So  you  think  that  all  reporters  spend 
their  time  in  the  local  bar  interviewing 
people  they  know  to  come  up  with  stories 
for  each  day's  paper? 

So  you  think  there’s  no  problem  in  a 
local  newspaper  about  what  to  print  and 
what  to  leave  out? 

As  the  editor  of  a  small  Ohio  daily,  al¬ 
low  me  to  enlighten  you  with  a  few  sam¬ 
ples  of  the  kinds  of  problems  you  might 
run  into  were  you  handed  the  editorial 
reins  of  my  newspaper  for  a  week  or  so. 

You  decide  what  you  would  do: 

— A  reporter  obtains  information  that  a 
prominent  local  businessman  has  sold  his 
store  and  will  leave  the  community  in  30 
days  to  become  a  professional  kayak  racer. 
When  you  ask  him  about  it.  he  won’t  con¬ 
firm  or  deny  it  and  asks  you  not  to  print 
anything  for  at  least  two  weeks.  You  de¬ 
cide  to  (a)  run  the  story  right  away,  say¬ 
ing  he  wouldn’t  deny  it  was  true,  (h)  run 
the  story  right  away,  attributing  it  to  “re¬ 
liable  sources”  (you  got  it  from  a  drunk 
on  Main  St.),  (c)  run  a  story  that  doesn’t 
say  anything  about  kayaks  but  says  he  is 
about  to  go  “up  the  river.”  (d)  don’t  run 
the  story  but  tell  everybody  you  know. 

-  An  unconfirmed  rumor  has  it  that  the 
entire  police  force  was  suspended  by  the 
mayor  for  refusing  to  enforce  the  new  or¬ 
dinance  against  squeezing  the  Charmin. 
The  mayor  says  the  story  isn’t  true,  hut 
when  you  call  the  police  headquarters  the 
operator  says  the  number  has  been  dis¬ 
connected.  You  decide  to  (a)  print  the 
story  as  you  heard  it,  along  with  the 
mayor's  denial,  (h)  print  a  story  about 
how  the  police  now  have  an  unlisted  tele¬ 
phone  number,  (c)  find  out  what  the  un¬ 
listed  number  is  and  print  THAT,  (d) 
don’t  print  anything,  but  buy  a  big  dog 
for  your  house. 

— An  employee  of  the  state  highway  de¬ 
partment  gives  you  files  marked  confidential 
which  contain  information  showing  that  the 
highway  director  and  your  publisher  are 
in  collusion  on  a  new  road  project.  You 
(a)  print  the  story  de.spite  the  fact  that 
the  files  are  stolen,  (b)  call  the  governor 
and  ask  him  if  what  you’ve  “heard”  is 
true,  (c)  print  the  story,  burn  your  files 
and  become  a  nun.  (d)  don’t  print  the 
story  and  turn  the  files  over  to  the  New 
York  Times. 

— While  you  are  covering  a  trial,  the  de¬ 
fendant  says  some  nasty  things  about  the 
judge,  who  orders  the  remarks  stricken 
from  the  record  and  forbids  any  reporters 
from  publishing  the  statement.  You  decide 
to  (a)  ignore  the  judge  and  report  what 
the  defendant  said,  (b)  ignore  the  judge 
and  print  what  both  the  defendant  said 
and  the  judge  said,  (c)  stick  your  tongue 
out  at  the  judge,  (d)  don’t  print  anything 
you  were  told  not  to,  but  misspell  the 
judge’s  name  when  you  write  your  story. 

— After  a  particularly  hectic  night  of 
football,  you  find  the  paper  incorrectly 
said  your  local  high  school  defeated  the 
top  team  in  the  state  10-7,  when  in  reality 
the  other  team  won,  70-10.  You  (a)  print 
a  correction  telling  everybody  you’re  sorry. 
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(b)  print  a  correction  but  blame  the  whole 
thing  on  the  scorekeeper.  (c)  run  a  story 
in  which  you  “hint”  that  your  team  may 
have  lost  after  all  but  the  final  score  is 
still  being  verified,  (d)  don’t  run  any  cor¬ 
rection  and  hope  nobody  notices. 

— You  cover  a  school  board  meeting  and 
your  story  the  next  day  says  the  board 
voted  to  increase  the  principal’s  salary 
next  year  by  $70,(X)0  when  it  should  have 
been  $700.  You  (a)  admit  your  paper 
goofed  and  correct  the  figure,  (b)  run  a 
correction  noting  that  the  school  board  de¬ 
cided  to  “only  increase  his  salary  by  $700 
instead  of  the  $70,000  discussed  at  the  last 
meeting,  (c)  write  an  editorial  praising 
the  board  for  cutting  its  expenditures  by 
raising  his  salary  only  $700  “instead  of 
$70,000.”  (d)  ignore  the  whole  thing  and 
hope  the  school  board  doesn’t  bill  you. 

— You  publish  a  picture  with  18  people 
in  it  but  by  mistake  the  negative  is  re¬ 
versed  and  everybody  identified  gets  the 
wrong  name.  You  (a)  publish  the  whole 
picture  again  and  say  they  were  all  stand¬ 
ing  in  the  wrong  places  in  yesterday’s  pa¬ 
per.  (b)  run  a  correction  noting  that  the 
mayor  was  “inadvertently  identified  as  a 
Merino  Ram  in  yesterday’s  edition.”  (c) 
run  a  correction  telling  the  reader  that  all 
he  has  to  do  is  turn  yesterday’s  picture 
around  to  make  it  right,  (d)  don’t  say 
anything  and  hope  nobody  notices  the 
mixup. 

— You  publish  a  story  pointing  out  that 
for  one  day  only — tomorrow — everybody 
who  wants  to  can  get  a  $1,000  loan  without 
interest  at  cither  of  the  four  local  lending 
institutions  between  10  a.m.  and  noon. 
Shortly  after  the  paper  is  published  you 
learn  it  was  all  a  hoax.  You  decide  you 
will  (a)  run  a  story  telling  the  11,000  peo¬ 
ple  who  showed  up  that  it  was  your  fault, 
(b)  publish  a  story  telling  everybody  that 
you  were  misquoted,  (c)  call  the  banks 
and  ask  if  they  are  interested  in  a  unique 
proposal  “to  bring  a  lot  of  shoppers  down¬ 
town.”  (d)  apply  for  a  job  in  Manitoba. 

Believe  me,  the  job  ain’t  all  it’s  cracked 
up  to  be. 

David  Wright 

Urbana,  0. 

Managing  editor,  IJrhana  Citizen. 

*  *  * 

CORRECTION 

A  news  item  (October  14)  quoted  me  in 
such  a  way  as  to  imply  that  I  left  the  Chi¬ 
cago  Journalism  Review  because  1  had 
doubts  about  the  value  of  not-for-profit 
publications. 

Nothing  could  be  further  from  the  truth, 
as  you  must  know,  for  the  quotation  you 
used  was  taken  from  my  farewell  article — 
an  article  which  contended  that  publica¬ 
tions  like  CJR  should  be  supported  by  any¬ 
one  who  believes  in  the  free  enterprise 
system.  You  quoted  me  as  having  said, 
“My  experiences  at  the  Wall  Street  Jour¬ 
nal  and,  before  that,  at  the  Portland  (Ind.  ) 
Commercial  Review  convinced  me  that  the 
public  is  best  served  by  a  press  which  op¬ 
erates  on  the  profit  principle.”  This  was 
only  part  of  a  sentence,  lifted  from  a  para¬ 
graph  that  dealt  not  with  CJR  but  with 
;he  Chicago  media.  The  second  half  of  that 
sentence,  which  you  omitted,  contained  the 
point  I  was  trying  to  make:  that  Chicago’s 
conventional  news  media  are  giving  the 
profit  system  a  bad  name. 

28,  1972 


If  Editor  &  Publisher  is  anxious  to  serve 
its  public,  you  might  advise  your  readers 
that  they  can  get  the  full  text  of  what  I 
really  said  by  sending  $1  to  CJR,  192  N. 
Clark,  Chicago,  Ill.  60601.  And  if  anybody 
cares,  I  left  Chicago  because  my  wife  and  I 
wanted  to  be  closer  to  our  families.  Unex¬ 
citing  but  true. 

Dan  Rottenberg 

Philadelphia 

Associate  editor,  Philadelphia  Magazine. 

*  *  * 

COMPLETE  SHIELD 

As  a  former  newsman,  I  couldn’t  be  in 
greater  agreement  with  your  October  14 
editorial  calling  for  an  unqualified  press 
confidentiality  bill. 

Half-way  measures  are,  as  you  say,  worse 
than  none  at  all.  As  your  editorial  pointed 
out,  the  tragic  case  of  Peter  Bridge  clearly 
demonstrates  “The  hazards  of  accepting  a 
qualified  bill  to  protect  reporters  from  forced 
disclosure  of  their  confidential  sources  .  .  .  .” 

Of  28  proposed  shield  laws  introduced  in 
the  last  session  of  Congress,  only  my  bill 
(S.  3786)  and  its  companion  measures  in 
the  House  would  give  working  newsmen 
and  women  complete  protection  for  their 
confidential  news  and  news  sources.  I  shall 
reintroduce  my  bill  in  the  next  session. 

I  anticipate  that  a  shield  law  of  some 
sort  will  be  passed  by  the  next  Congress. 

The  press  needs  to  be  less  timid  and  less 
self-conscious  about  insisting  on  the  need 
for  an  absolute  privilege.  A  maximum  press 
protection  bill  is  not  a  piece  of  special  in¬ 
terest  legislation  any  more  than  is  the  First 
Amendment;  both  are  in  the  general  in¬ 
terest.  for  only  with  a  free,  uninhibited  in¬ 
vestigatory  press  can  a  free  society  flourish. 
Washington,  D.C.  Alan  Cranston 

U.  S.  Senator  from  California. 


Short  Takes 

I  would  like  to  think  that  the  Lombardi 
image  would  help  our  team — all  the  great 
tradition  he  cleated  in  Green  Bay.  But  it 
hasn’t  quite  worked  out  that  way. — 
Detroit  News. 

t  if  * 

Atheist  Madalyn  Murray  O’Hair  .  .  . 
demanded  that  Graham  apologize  for  say¬ 
ing  on  television  he  had  received  a  letter 
filled  with  flour-letter  words  from  Mrs. 
O’Hair. — Philadelphia  Inquirer. 

ifi  if  Ig 

HEADLINE:  Men  to  Hose  Women  At 
Special  Stag  Day — Vineland  (N.J.)  Times 
Journal. 

ig  ig 

“I  am  very  surprised  to  hear  such  a 
comment  in  a  New  York  newspaper,”  V  .  . 
continued.  “In  our  township  we  bend 
over  backwards  to  avoid  legality.” — Dover 
(N.J.)  Daily  Advance. 

*  *  « 

His  knee  is  fine  and  causes  no  problems, 
and  L  .  .  .  describes  his  new  defensive 
standout  as  an  eager  player  “who  just 
kept  coming  on  stranger  all  the  time.” — 
Lexington  (Ky.)  Herald. 

♦  ♦  ♦ 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers  and 
reprinted  here.) 


Growing  Up  in  New  York  City 

Along  with  the  noise,  the  traffic,  the  fierce 
competition,  the  action,  the  business  of  the  most 
dynamic  city  on  earth.  And  Americas  biggest. 
There  are  more  people  in  New  York  than  in 
two  Chicagos  or  four  Philadelphias.  Running 
New  York  City  requires  an  annual  budget  that 
is  exceeded  only  by  the  Federal  Government  s. 

New  York  is  a  great  city  to  grow  up  in. 
For  over  a  century  The  New  York  Times  has 
been  watching  the  city  grow.  If  there’s  one 
thing  we’ve  learned  it’s  not  to  sell  New  York 
short.  We  know  New  York  as  well  as  anybody. 

We  think  we  sell  it  better  than  anybody. 

New  York  is  our  great,  big  backyard. 

Sl)c  ^'c\u  Jlork  Slmcsi 

First  in  Advertising  m  America’s  First  Market. 


Little  Italy.  Manhattan 


It  means  growing  up  in  a  neighborh(M)d. 

Like  Maspeth,  New  Dorp,  Kiverdale, 
(ireenpoint.  Riverside  Drive.  Some  New  York 
neighborh(H)ds  are  good.  Some  are  bad. 
Girowing  up  in  New  York  isn’t  always  easy, 
('iiowing  up  never  was.  You  learn  fast  in 
New  York.  That’s  for  sure. 

There’s  always  something  going  on. 
A  religious  festival  in  Little  Italy,  for  example. 
.And  Mulbeiry  Street  becomes  a  blaze  of 
lights,  bursting  with  excitement.  More  than 
a  million  Italian-Americans  live  in  the  city. 

Not  all  of  them  in  Manhattan,  of  course.  So  it’s 
not  surprising  that  there  are  more  than  70 
boccie  courts  scattered  around  the  five 
boroughs.  People  from  out  of  town,  who  see 
only  midtown  Manhattan,  could  hardly  be 
expected  to  know  this. 

But  this  is  part  of  the  life  of  the  city. 
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Bridge  leaves  jail  vowing 
to  continue  in  Journalism 


Peter  J.  Rridpe,  the  former  reporter  for 
the  defunct  Kvenwg  Xcwtf  of  Newark, 
N.J.,  who  went  to  Jail  October  .S  for  re- 
fusinj;  to  divulge  infoimation  to  a  grand 
jury  about  a  story  he  wrote,  was  freed 
October  24. 

The  relea.se  of  Bridge  was  accompanied 
by  the  grand  Jury’s  pre.sentment  in  the 
case  which  goes  .so  far  as  to  say  that  the 
story  by  the  lejiorter  may  have  no  basis 
of  fact. 

The  story  reported  that  Pearl  Beatty,  a 
member  of  the  Newark  Housing  Commis¬ 
sion,  had  said  an  unidentified  man  offered 
her  $10,000  to  control  her  vote  for  a  new 
Housing  Authority  executive  director.  The 
grand  Jury  returned  no  indictments. 

After  answering  more  than  50  ques¬ 
tions,  Bridge  refused  to  answer  five  ques¬ 
tion  on  the  ground  he  was  protected  by 
the  New  Jersey  reporter  shield  law  and 
the  First  Amendment.  The  questions, 
which  Bridge  wouldn’t  answer  and  re¬ 
sulted  in  his  being  cited  in  contempt, 
were: 

I’nanswered  f|iirslions 

•  “Mr.  Bridge  would  you  please  tell  us 
whether  Mrs.  Beatty  provided  a  descrip¬ 
tion  of  the  unknown  man? 

•  “Did  Mrs.  Beatty  provide  you  with 
specific  acts  of  harassment  and  threats 
other  than  those  outlined  in  the  newspa- 
jier  article? 

•  “Within  the  framework  of  this:  ‘A 
man  enters  into  my  office  and  offers  me 
$10,000  if  I  would  vote  for  their  choice  for 
executive  director’  did  Mrs.  Beatty  indi¬ 
cate  who  their  choice  for  executive  direc¬ 
tor  was? 

•  “Mr.  Bridge,  in  addition  to  that 
which  is  contained  in  the  article,  w'hat 
else  did  Mrs.  Beatty  say?  Did  she  say  it 
was  a  tall  man,  a  white  man,  a  black  man, 
a  heavy  man,  a  short  man? 

•  “Mr.  Bridge,  did  Mrs.  Beatty  indi¬ 
cate  when,  in  fact,  the  bribe  offer  took 
place?” 

While  the  New  Jersey  shield  law  says  a 
newsman  waives  his  immunity  when  he 
identifies  his  source  in  his  story,  his  attor¬ 
ney,  Edward  Gilhooly  took  the  position 
that  Bridge  was  still  protected  because  his 
.source  could  have  been  some  one  other 
than  Mrs.  Beatty.  Gilhooly  argued  in 
Court  that  newsmen  frequently  obtain 
their  information  and  quotes  from  reports 
in  other  newspapers  and  off  the  news 
wires. 

Regarding  the  allegation  that  Mrs. 
Beatty  had  been  offered  a  bribe,  the  Jury’s 
20  page  presentment  commented: 

“.  .  .  Because  of  the  diversity  of  stories 
given  by  Commissioner  Beatty,  the  lack  of 


corroboration  and  cooperation  by  Peter 
Biidge  and  the  resultant  confusion,  this 
Jury  has  serious  reservations  as  to  wheth¬ 
er  such  a  bribe  attempt  was  ever  made.” 

Iiivesligati(»n  ‘hindered’ 

The  Juiy  admonished  Bridge  for  his 
refusal  to  answer  the  five  questions. 

“By  reason  of  the  position  taken  by  Mr. 
Bridge,  our  investigation  was  hindered 
and  is  incomplete,”  the  presentment 
stated.  “.  .  .  It  is  the  opinion  of  this  Jury 
that  when  a  Journalist  is  in  possession  of 


facts  which  will  aid  in  the  pursuit  of 
truth,  he  stands  in  no  favored  po.sition  but 
has  the  same  responsibility  as  any  other 
citizen  although  he  may  refuse  to  disclose 
the  source  of  his  information.” 

In  another  comment  on  Bridge’s  posi¬ 
tion,  the  Jury  said: 

“This  is  not  a  case  in  which  the  report¬ 
er  sought  to  protect  his  source;  in  which 
the  interview  was  ‘off  record’  or  where  the 
)'eporter  withheld  all  so-called  privileged 
material. 

“We  question  whether  there  is  valid 
reason  even  in  the  furtherance  of  sound 
news  reporting  for  the  refusal  of  Mr. 
Bridge  to  disclose  all  of  which  Mrs.  Beat¬ 
ty  told  him. 

“The  only  person  his  eri’oneous  invoca¬ 
tion  of  lu’ivilege  sought  to  protect  was 
that  person  who  allegedly  attempted  to 
(Continued  on  i»ige  10) 


Peter  J.  Bridge,  reporter,  leaves  New  Jersey  jail  where  he  spent  nearly  21  days  for  refusing 
to  answer  a  grand  jury's  questions  about  a  bribery  story  he  wrote. 


Bridge  out  of  jail 

(Continued  from  page  9) 


bribe  Mrs.  Beatty.  To  that  person  Mr, 
Bridge  owed  no  debt  of  silence  but  about 
that  person  Mr.  Bridge  owed  the  people  of 
New  Jersey  his  full  cooperation.” 

The  jury’s  findings  also  criticized 
Newark  Mayor  Kenneth  A.  Gibson  and 
other  public  officials  for  their  statements 
which  led  to  the  inquiry.  “Statements 
based  upon  suspicions  and  conjecture,  as 
admitted  by  the  Mayor,  and  which  are 
unprovable,  as  admitted  by  the  assembly- 
man,  should  not  be  uttered  by  responsible 
public  officials,”  the  jury  said. 

The  presentment  was  returned  October 
13  but  could  not  be  released  to  the  public 
until  the  nine  persons  named  by  the  jury 
were  given  a  chance  to  request  hearings. 
Bridge  was  one  of  the  nine  who  had  an 
opportunity  to  contest  the  findings.  This 
would  have  delayed  his  release  from  jail. 
According  to  Superior  Court  Judge  James 
R.  Guiliano,  who  allowed  10  days  for  the 
appeal,  none  did. 

Upon  his  release  from  confinement. 
Bridge  expressed  to  newsmen  his  concern 
for  the  jury’s  criticism  of  Mayor  Gibson 
and  Assemblyman  Imperiale  for  giving 
the  media  unsubstantiated  charges. 
Bridge  claimed  it  was  not  a  reporter’s  job 
to  “judge  whether  what  the  official  says  is 
true  or  false.” 

Bridge  said,  “We  leave  that  to  the  pub¬ 
lic.  It’s  not  for  me  or  an  editor  and  cer¬ 
tainly  not  for  a  grand  jury  to  say  I 
reported  what  she  (Mrs.  Beatty)  said  and 
not  what  she  did.” 

Bridge  and  his  attorney  indicated  they 
w'ere  considering  citing  the  grand  jury’s 
comments  that  the  press  was  “used”  by 
public  officials  as  the  basis  for  an  appeal 
to  tbe  Supreme  Court  of  the  United 
States.  The  tactic,  Gilhooly  said,  might  be 
to  challenge  Bridge’s  arrest  on  the 
ground  that  it  was  an  attempt  to  discour¬ 
age  public  officials  from  coming  forward, 
therefore  interferring  wdth  freedom  of 
the  press. 

Bridge,  who  has  been  described  by  col¬ 
leagues  as  a  reporter  who  enjoys  being  in 
the  limelight,  said  his  jailing  has  resulted 
in  several  job  offers  and  as  many  as  1,000 
letters  from  the  public.  A  man  without  a 
newspaper  when  he  went  into  jail.  Bridge 
said: 

“This  is  a  funny  society.  It  does  put  a 
premium  on  being  recognized  and  I’m 
going  to  jump  on  board  now  and  ride.  I 
love  journalism:  I  could  have  gone  into 
public  relations,  but  I  can’t  stand  it  .  .  . 
with  this  (journalism),  you  have  to  do 
better,  professionally.” 

While  in  the  Essex  County  jail.  Bridge 
found  time  to  write  several  articles  about 
prison  life,  including  reports  on  his  own 
daily  routine,  for  the  New  York  Times 
and  other  periodicals. 

A  few  days  before  regaining  his  free¬ 
dom,  the  reporter  wrote:  “I  have  somehow 
avoided  the  daily  routine  of  jail  life  that 
the  other  inmates  here  are  involved  in. 
This  because  of  my  constant  contact  with 
reporters,  and  the  time  it  consumes,  and 
my  assignment  as  a  worker  in  the  jail 
pharmacy,  by  far  the  most  informal  place 
in  the  building.” 


Bridge  said  he  had  many  visits  with  his 
wife,  w'ho  was  pregnant  with  their  third 
child,  and  allowed  constant  interruptions 
from  his  writing,  with  pad  and  pencil,  to 
talk  with  newsmen  “because  I  want  the 
whole  world  to  know  what  it’s  all  about.” 

In  the  beginning.  Bridge  was  disap¬ 
pointed  and  disgusted  with  the  lack  of 
attention  the  press  was  giving  his  predic¬ 
ament.  Had  his  case  been  dramatized 
then,  he  believed,  the  New  Jersey  Legisla¬ 
ture  might  have  been  pressured  into  pass¬ 
ing  an  amendment  to  the  shield  law  that 
would  have  granted  him  immunity  from 
answering  the  jury’s  questions. 

He  complained,  in  an  article  written  for 
[More],  the  New  York  journalism  review, 
that  no  reporter  was  present  in  the  court¬ 
room  the  first  day  that  handcuffs  were 
clamped  on  his  wrists.  Appeals  to  higher 
courts  stayed  his  imprisonment  at  that 
time.  He  finally  went  to  jail  when  the 
Supreme  Court  of  the  United  States  de¬ 
clined  to  hear  his  case.  Thus  he  became 
the  first  newsman  to  be  imprisoned  for 
protecting  news  sources  since  the  land¬ 
mark  decision  early  this  year  in  the 
Branzburg  and  related  cases.  The  highest 
court  then  held  that  reporters  don’t  enjoy 
special  privilege  to  withhold  information 
about  crime  from  a  grand  jury. 

Bridge  has  said  he  would  do  it  again,  in 
the  interest  of  professional  integrity  and 
the  public’s  right  to  a  free  flow  of  in¬ 
formation. 

“In  college,”  he  wrote,  “our  instructors 
told  us  it  was  the  responsibility  of  news 
media  to  inform,  entertain  and  lead  public 
opinion.  It  w'asn’t  until  I  became 
newsworthy  that  the  press  exercised  the 
first  and  third  of  those  responsibilities.  As 
I  sit  in  this  jailhouse,  the  public  outrage 
literally  radiates  through  the  walls.  That 
pleases  me  a  great  deal. 

“I  seriously  wondered  if  I  wanted  to 
continue  in  a  profession  that  was  too  fat 
and  lazy  to  defend  itself  against  a  dan¬ 
gerous  attack.  I’ve  decided  to  stay  because 
I  love  it.” 

Since  Bridge  was  jailed,  several  news 
organizations  have  contributed  funds.  A 
crowd  of  more  than  200  people,  mostly 
newsmen,  were  holding  a  fund  raising 
rally  in  Newark  on  behalf  of  journalists 
who  face  legal  action  when  Bridge  walked 
out  of  jail,  the  court  having  terminated 
the  grand  jury’s  service.  There  was  a  $5 
admission  charge  to  the  rally.  Bridge  later 
that  night  attended  a  fund  raising  dinner 
held  for  him  in  New  York. 

Sigma  Delta  Chi  made  funds  available 
to  Bridge  to  finance  an  appeal.  Other  con¬ 
tributions  or  pledges  for  legal  and  person¬ 
al  aid  have  been  received  from  the  follow¬ 
ing:  American  Society  of  Newspaper  Edi¬ 
tors — Freedom  of  Information  Committee; 
Reporters  Committee  of  100;  Joint  Media 
Committee;  New  York  Press  Club;  Dow 
Jones  staff;  Florida  Capitol  Press  Club; 
CBS-tv;  the  Newswomen’s  Club  of  New 
York;  and  Chicago  Tribune. 

Gilhooly  would  not  disclose  the  exact 
amount  in  the  legal  fund.  It  is  public 
information  that  Dow  Jones  has  collected 
$2,542  and  the  Florida  Press  club  and 
CBS  have  given  $500  each.  The  Chicago 
Tribune  donated  $1000. 

Gilhooly  is  employed  by  a  New’ark  law 
firm  that  specializes  in  libel  and  labor 
cases.  The  firm  represents  several  New 


Jersey  newspapers.  He  was  retained  as 
Bridge’s  lawyer  by  the  Newark  News’ 
parent.  Media  General  Inc.  Gilhooly  said 
Media  General  withdrew  all  financial  sup¬ 
port  of  the  case  on  October  13. 

• 

APME  program 
will  highlight 
shield  parley 

U.  S.  Senator  Thomas  Eagleton  of  Mis¬ 
souri,  who  was  the  Democratic  nominee 
for  Vice  President  briefly  in  July,  will 
speak  at  the  annual  convention  of  the 
Associated  Press  Managing  Editors 
November  14-17  in  Kansas  City. 

Some  600  editors  and  guests  are  regis¬ 
tered  to  attend  the  convention  in  the  Ho¬ 
tel  Muehlebach.  The  sessions  begin  at 
1:.30  p.m.,  Tuesday  (November  14),  with 
APME  president  Wendell  Phillippi  of  the 
Indianajtolis  News,  presiding. 

Two  reporters,  prominent  in  the  effort 
to  keep  new's  sources  confidential,  also  will 
address  the  convention.  One  of  them  is 
Peter  Bridge,  the  former  Newark  News 
reporter  who  served  20  days  for  refus¬ 
ing  to  tell  a  grand  jury  more  than  he 
could  tell  his  readers  about  an  alleged 
bribe  statement. 

The  second  is  Earl  Caldwell  of  the  New 
York  Times,  who  will  speak  on  the  impact 
of  the  Supreme  Court  ruling  on  his  own 
case. 

Bill  Small,  vicepresident-news  for  CBS 
in  Washington  and  author  of  “Political 
Power  and  the  Press,”  will  discuss  the 
challenge  facing  newsmen  as  a  result  of 
the  ruling  that  they  must  testify  when 
they  have  information  about  crimes. 

John  Quinn.  APME  vicepresident  and 
chairman  of  the  program  committee,  said 
a  panel  of  newspaper  readers  is  being 
as.sembled  to  talk  back  to  the  editors. 

There  will  be  a  panel  featuring  several 
members  of  the  American  Society  of 
Newspaper  Editors  group  that  returned 
this  week  from  the  People’s  Republic  of 
China. 

There  also  will  be  sessions  on  presiden¬ 
tial  press  conferences,  and  on  educating 
the  potential  journalist,  training  the  new 
journalist,  promoting  the  liberated  jour¬ 
nalist  and  defining  the  active  journalist. 

A  discussion  on  “fashions  in  freebies” 
for  news  personnel  also  is  on  the  pro¬ 
gram.  Other  panels  will  deal  with  women 
sports  reporters  and  women  sports 
figures. 

Clifford  Buck,  president  of  the  U.S.  Ol¬ 
ympic  Committee,  who  report  on  the  U.S. 
Olympic  experience  at  Munich. 

The  APME  Technology  Committee, 
headed  by  I.  William  Hill  of  the  Washing¬ 
ton  Star,  will  conduct  a  session  at  1  p.m. 

The  entertainment  program  includes  a 
visit  to  the  Truman  Library  at  Indepen¬ 
dence  and  visits  to  some  homes  of  Kansas 
City  residents  for  cocktails  and  dinner. 
The  Associated  Press  Editors  of  Kansas 
and  Missouri  will  host  a  reception  at  the 
Muehlebach  on  Thursday,  to  be  followed 
by  a  dinner  sponsored  by  the  Kansas  City 
Star  at  the  Kansas  City  Club. 

The  annual  APME  banquet  takes  place 
Friday  night. 
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Press  photographers  zoom  in 


on  those  dead 

By  lx‘nora  Williamson 

News  photographers  assembled  at  the 
three  cross-country  stops  on  the  National 
Piess  Photographers  Association  Flying 
Short  Course  this  week  got  straight  talk 
from  a  father-son  team  telling  them  what 
is  wrong  with  photographers  and  from  a 
picture  editor  blaming  them  for  many  of 
the  “(lead  bodies’’  on  women’s  pages. 

First  session  in  the  15th  annual  course 
took  placf'  in  Watertown,  Mass,  on  Octo¬ 
ber  24;  followed  by  the  October  26  visit  to 
Creighton  University  campus  in  Omaha, 
and  ending  October  28  at  the  Airport 
Marina  Hotel  in  Rurlingame,  Calif.  The 
faculty  repeated  lecture  presentations  at 
each  stop.  The  ))roject  is  sponsored  by 
N PP.4,  in  cooperation  with  the  Depart¬ 
ment  of  Defense. 

There  was  no  formal-hehind-the  lecturn 
address  from  the  father-son  team  of 
Charles  Haun,  director  of  photography  at 
the  Detroit  Free  Prcua,  and  Declan  Haun, 
former  Charlotte  (N.C.)  Ohncri'cr  and 
Black  Star  photogra()her  now  in  do<-umen- 
tary  films.  They  conducted  a  conversation 
that  drew  gales  of  laughter  as  the  senior 
Haun  warmed  up  his  langauge  in  pointed 
remarks. 

“The  photographer  behind  the  camera 
is  what  is  wrong — or  right — with  pic¬ 
tures.  You  characters  are  your  own  worst 
enemies,’’  the  father  declared. 

“Pictures  are  made  up  in  the  top  of 
your  head.  This  is  where  they  are  made 
.  .  .  Go  out  and  use  your  eyes;  he  a  see-er; 
be  a  })hotographer,  not  some  damned 
mechanic.” 

I  Oft  niiicli  iiKtItir  tlrive 


bodies’,  etc. 


women’s  pages,  said  some  photographers 
spend  their  time  hiding  from  the  women’s 
department.  He  found  “working  with 
women  in  journalism  a  “rewarding  and 
educational  experience.”  He  spent  two 
years  as  women’s  editor  of  the  Grand 
Rfiliuh  (Mich.)  Press. 

The  days  of  wine  and  roses,  tea  parties, 
flower  shows,  and  installation  of  officers 
pictures  are  on  the  brink  of  extinction, 
Haumann  declared. 

“You’re  jtrohably  wondering  when  all 
these  good  things  aie  going  to  happen,” 
he  remarked.  “My  prediction  is  in  the 
next  12  to  24  months,  75  percent  of  all 
daily  newspapers  in  this  country  will  have 
drastically  reduced  or  comjjletely  elimi¬ 
nated  the  daily  garbage  now  being  pub¬ 
lished. 

“Before  you  get  too  excited  there  will  be 
a  few  things  that  remain.  Weddings,  food, 
fashions.” 

Baumann  pointed  out  that  some  papers 
have  taken  weddings  and  engagements  out 
of  the  women’s  section  and  i)ut  them  into 
a  tabloid  magazine,  running  weekly  or 
bi-monthly.  “I  can  tell  you  this  made  a  lot 
of  ])eople  happy — piimarily  because  it 
l)roduced  new  and  additional  advertising 
revenue.” 

h'ood  photograiihy  is  one  of  the  old- 
timei's  that  will  be  around  for  a  while, 
Baumann  added.  “My  advice  is  to  get  the 
food  as  fai'  out  of  the  kitchen  as  you 
possibly  can.  We  started  photographing 
the  food  in  outdoor  situations,  against 
trees,  streams,  barns,  fields,  cars,  high¬ 
ways,  on  fences,  next  to  cows.  ...  If  your 
editor  insists  on  a  picture  of  the  gourmet 


At  one  pont,  Baumann  showed  a  slide  of 
a  gavel  changing  hands  between  in¬ 
coming  and  out-going  presidents  of  a 
womaTi’s  club.  “I  would  predict  that  this 
picture  will  appear  in  1,000  daily  newspa¬ 
pers  today.  The  women’s  editor  of  that 
newspaper  didn’t  make  this  pictui’e.  A 
photograjiher  did.  I  say  to  you,  let  there 
be  no  more  dead  bodies  placed  in  vertical 
positions  .  .  .” 

“Many  photographers  in  the  business 
for  years  have  a  “sour  grapes  complex” 
because  they  never  reached  beyond  the 
F/16  level  of  consciousness,  Michael  Ka- 
lush,  chief  cameraman  for  WXYZ-TV, 
Detroit,  declared. 

“We’re  really  in  the  people  business — 
not  in  the  television  business  or  the  new.s- 
l)aper  business  .  .  .  most  of  the  jiroblems 
are  not  technical  problems,  but  basic  hu¬ 
man  problems.  If  you’re  afraid  of  people, 
it  shows;  if  you’re  bored,  feel  superior,  it 
show.s.” 

The  cour.se  featured  a  stage  demonstra¬ 
tion  by  Walter  Heun  of  E.  Leitz,  Inc.,  on 
the  pro])er  processing  of  film;  a  demon¬ 
stration  by  Robin  Still,  WCBS  news 
cameraman,  of  the  NVD  222,  a  night 
viewing  device  that  magnifies  light  AT, 000 
to  100,000  times,  enabling  the  photogra¬ 
pher  to  take  i)ictures  in  darkness. 


Sunday  editions  added 

The  Alcrander  Citif  (.41a.)  Outlook. 
formerly  published  on  Thursdays  only, 
has  added  a  Sunday  edition  and  .^witched 
from  postal  to  carrier  delivery. 

'i'he  Dailij  Rcf/ger  of  Enterpri.se,  .41a., 
which  formerly  i)ublished  five  days  a 
week,  has  added  a  Sunday  edition  and 
switched  to  afternoon  delivery.  It  also 
uses  carrier  delivery. 


Reporter  on  probe  staff 


Haun  expres.sed  considerable  irritation 
over  the  reliance  of  ))hotogra pliers  on  mo¬ 
tor  drives  in  shooting  an  assignment. 
“.Motor  drives  are  going  to  ruin  the  indus¬ 
try,”  he  declared,  noting  that  one  jihotog- 
rapher  out  with  a  motor  drive  came  back 
with  eight  rolls  of  film  and  when  asked, 
“What  did  you  get?”  answered,  “I  don’t 
know  until  I  look.”  Haun  said  he  had  even 
“caught”  some  photogi-aphers  taking 
studio  pictures  with  motor  drive. 

The  camera  should  be  unobtrusive,  he 
said,  in  commenting  on  the  manner  of 
entrance  into  a  room.  “MELT— make  peo¬ 
ple  become  unaware  that  you  are  a  jiho- 
tograiiher!” 

Charles  Haun  urged  photographers  to 
develo))  a  style  of  their  own. 

“Look  at  your  own  pictures;  most  pho- 
togi-aj)hcrs  never  look  at  their  own  work. 
Stick  up  8  X  10  prints  on  the  breakfast 
room  wall  or  the  living  room  wall.  Look 
at  them,  listen  to  comments!” 

In  some  jirize  pictures  he  said,  there  is 
no  indication  that  a  jihotograiiher  is  really 
there.  “It’s  just  finger  exercise.” 

The  younger  Haun  said  many  young 
Ithotographers  don’t  seem  to  be  curious. 
“They  just  want  to  go  out  on  their  little 
ego  trips.” 

J.  Bruce  Baumann,  the  20-year-old  pho- 


(who  piobably  stole  the  recifie  in  the  first 
place)  shoot  it  sejiarately,  and  tell  her  to 
run  it  as  a  half  column. 

“It  is  without  question,”  he  said,  “that 
the  majority  of  bad  assignments  that 
come  from  women’s  depaitments,  aie  the 
direct  result  of  telefrightous,  the  inability 
to  say  no  over  the  telephone.” 


The  Sen-  York  News  announced  that 
investigative  leporter  William  Federici 
has  been  granted  a  leave  of  absence  to 
work  for  Governor  Rockefeller’s  anti¬ 
corruption  commission  headed  by  si(ecial 
state  jn-o.secutor  Maurice  Nadjari.  Federi¬ 
ci  was  named  executive  secretary  of  the 
staff  at  a  salary  of  $;55,00()  a  year. 


JUST  BEFORE  PICTURE  MEN  TURN  WORD  MEN  during  the  NPPA  Flying  Short  Course, 
chairman  Barry  Edmonds,  Flint  (Mich.)  Journal,  takes  light-hearted  aim  at  some  faculty  mem¬ 
bers  in  Boston.  From  left,  Charles  Haun,  Detroit  Free  Press  director  of  photography:  J.  Bruce 
Baumann,  a  picture  editor  for  National  Geographic;  and  Declan  Haun,  Guggenheim  Pro- 


togra|>her-writer-editor,  who  discussed 


ductions.  (Photo  by  Mike  Anderson,  Boston  Herald  Traveler  and  Record  American) 
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INLAND  DAILY  PRESS  ASSOCIATION  gave  top  billing  at  its  annual  meeting  in  Chicago 
recently  to  U.S.  Senator  Thomas  Eagleton,  Missouri,  who  was  Senator  McGovern's  original  run- 
ningmate.  Here  he  poses  with  Mr.  and  Mrs.  Warren  Wheeler  of  the  South  Bend  (Ind.)  Tribune. 


Council  fosters 
better  relations 
with  the  public 

K.  S.  Baird,  assi.stant  publisher  of  the 
Kitclioiei'-Watcrioo  Record,  reported  to 
the  Inland  Daily  Press  Association  in  Chi¬ 
cago  recently  on  the  establishment  and 
operation  of  the  Ontario  Piess  Council 
which  was  formed  recently. 

The  intent  was  to  make  it  a  medium  of 
understanding  between  the  public  and  the 
press  and  not  a  complaint  bureau,  Baiid 
said.  The  i)ublic  is  allowed  to  air  com- 
l)laints  befoi'e  the  council,  which  is  com¬ 
posed  of  10  persons  from  the  jrublic  side, 
10  from  industry  a!id  a  j)ermanent  chair¬ 
man.  "4  newspapers  are  participating. 

Baird  said  that  in  order  to  avoid 
“fishing  expeditions”  the  meetings  are 
held  in  private,  although  the  newspapers 
obviously  are  willing  to  have  their  oper¬ 
ations  placed  under  .sciutiny  of  an  inde¬ 
pendent  body  such  as  the  council. 

It  is  hoped,  Baird  said,  that  through 
continuing  council  meetings  a  medium  of 
understanding  between  the  press  and  jnib- 
lic  can  be  created. 

Newspai>er  members  of  the  council  are 
obligated  to  publicize  their  actions  and 
they  do  .so  in  ads  lain  in  their  papers 
under  the  Ontario  council  provisions. 
Even  non-members  are  infoi-med  of  meet¬ 
ings  and  asked  if  they  would  prefer  com¬ 
plaints  being  aired  by  the  council. 

There  is  reason  to  assume  that  the  On- 
tai  io  council  will  be  expanded  because  of 
the  various  successes  registered  thus  far, 
Baird  said. 

A  local  council  started  by  the  H'lnrf.sor 
(Ont.)  Star  has  woiked  well,  he  added, 
but  he  doubted  if  there  would  be  any 
movement  for  a  Canada-wide  press  coun¬ 
cil. 

‘The  Journalists’ 
produced  by  SDX 

A  new  journalism  career  film  titled 
“The  .lournalists,”  jnoduced  by  Sigma 
Delta  Chi,  shows  14  journalists  discussing 
their  roles  in  the  fields  of  newsjiapers, 
wire  services,  television,  radio  and  maga¬ 
zines.  It  is  in  color  and  runs  for  2G  min¬ 
utes. 

Xai  rated  by  Harry  Reasoner,  the  film 
includes  a  flash  review  of  news  events  and 
personalities  plus  segments  fi'om  two  Hol¬ 
lywood  films.  Participants  range  from 
young  reporters  to  veteran  correspon¬ 
dents.  They  offer  infoimation  and  advice 
for  those  considering  journalism  careers — 
or  those  who  want  to  know  more  about  the 
journalism  profession. 

The  film  is  for  free-loan  use,  primarily 
by  high  schools,  or  can  be  purchased  di¬ 
rectly  by  SDX  chapters,  universities,  high 
schools,  audio-visual  centers  and  the 
media. 

For  free-loan,  high  schools  should  write 
to  Modern  Talking  Picture  Service  Inc., 
2.'52”  New  Hyde  Park  Road,  New  Hyde 
Pai'k,  N.Y.  11040  and  for  direct  purchase 
to  Sigma  Delta  Chi,  85  East  Wacker 
Drive,  Chicago,  Ill.  fiOGOl,  enclosing  check 
for  $80  for  each  print. 


Eagleton  advocates 
support  for  press 

The  Reporters’  Confidential  Privilege 
Act  under  consideration  by  Congress  was 
the  subject  of  discussion  at  the  recent 
meeting  of  the  Inland  Daily  Press  As.so- 
ciation  in  Chicago. 

U.S.  Sen.  Thomas  F.  Eagleton  of  Mis¬ 
souri,  self-styled  “Vicepi-esidential  candi¬ 
date  for  15  days,”  dwelt  on  it  in  a  talk  to 
the  group. 

Eagleton  said  the  sentencing  of  Peter 
Bridge  to  an  indeterminate  sentence  for 
refusing  to  answer  questions  before  a 
grand  jury  in  New  Jersey  “should  be  a 
red  flag  to  every  American  who  believes 
in  a  free  press.” 

“It  is  another  link  in  a  chain  being 
pulled  tighter  around  the  neck  of  one  of 
our  most  important  institutions,”  the  Sen¬ 
ator  asserted. 

The  Senator,  noting  that  there  have 
been  more  subtle  and  more  dangerous  in¬ 
cursions  upon  the  press  since  the  “vitriol¬ 
ic  verbal  attacks”  of  1969  and  1970,  said 
he  <lidn’t  believe  that  these  are  necessai'ily 
con.scious  nor  malicious  efforts  to  de.stroy 
the  free  j)ress.  But,  he  said: 

“I  do  believe  they  rejiresent  an  officially 
sanctioned  loss  of  reverence  and  respect 
for  the  very  concept  of  a  free  press. 
While  various  branches  of  the  government 
each  contribute  in  some  measure  to  this 
erosion  of  freedom,  the  public  generally 
stands  by,  either  in  indifference  or  in  sup- 
I)ort  of  these  efforts. 

Observing  that  he  doesn’t  think  there  is 
imminent  danger  of  government  takeover 
of  the  press,  nor  of  mass  jailings  of  dis¬ 
senting  journalists,  Eagleton  said: 

“I  don’t  want  to  be  an  alarmist,  but  I  do 
think  that  we  have  been  given  more  than 
fair  wai'ning  that  freedom  of  the  press  is 
not  a  routine  fact  of  life,  but  rather  a 
j)rize  which  must  be  continuou.sly  fought 
for  and  guarded.” 


John  R.  Finnegan,  executive  editor  of 
the  St.  Pnul  ItiKpntrh  and  Pioneer  Press, 
who  is  chairman  of  the  freedom  of  in¬ 
formation  committee  of  the  .Associated 
Press  Managing  Editors,  said  action  by 
Congress  is  necessary  to  determine  whethr 
er  the  i)re.“s  is  to  be  an  investigative  arm 
of  the  government  or  a  watchdog  over 
govei’iiment. 

He  reported  theie  are  efforts  to  estab¬ 
lish  freedom  of  information  centers  which 
would  gather  data  on  what  news  media 
aie  doing  in  respect  to  turning  over 
documents,  etc.  to  authorities.  His  news- 
j)apers,  he  said,  are  willing  to  give  up 
j)ictures  but  never  the  negatives. 

It  was  brought  out  in  the  question  and 
answer  session  that  Alinnesota’s  privilege 
law  has  been  amended  so  much  by  that 
state’s  legislature  that  it  is  ineffective. 

• 

Kruger  to  buy  50% 
of  Bowaters  paper  mill 

An  agreement  in  principle  has  been 
leached  betw'een  Bowaters  Newfoundland 
Ltd.  and  Kruger  Pul])  and  Papei-  Ltd.  of 
Montreal  to  sell  half  interest  in  Bowaters’ 
Coiner  Brook,  Nfld.  newsjirint  plant  to 
Kruger. 

Bowaters  Newfoundland,  a  subsidiary 
of  Bowater  Corp.,  London,  will  continue  to 
ojierate  the  mill,  jireviously  valued  at  $100 
million.  No  price  was  placed  on  the  trans¬ 
action. 

Expected  to  be  completed  at  the  end  of 
this  year,  the  agreement  is  intended  to 
bring  operations  closer  to  the  plant’s  400,- 
000-ton  yearly  capacity.  It  had  been  oper¬ 
ating  at  75'/f. 

Kruger  said  completion  of  the  deal 
would  permit  the  company  to  fill  its  or¬ 
ders  without  constructing  a  new  news¬ 
print  mill  in  Quebec.  The  company  oper¬ 
ates  a  plant  near  Sherbrooke,  Quebec, 
with  a  160,000-ton  annual  capacity. 


EDITOR  &.  PUBLISHER  for  October  28,  1972 


12 


I 


Mrs.  George  Lockwood;  George  Lockwood,  special  sections  editor  of  the  Milwaukee  Journal; 
and  Mrs.  William  C.  Tucker,  editor-publisher  of  the  Warrensburg  (Mo.)  Star-Journal,  at  Inland 

session. 


TWO  GENERATIONS  of  Inlanders:  from  left — Earl  T.  Huckle,  president  of  Cadillac  (Mich.)  News, 
and  Mr.  and  Mrs.  Thomas  C.  Huckle.  Tom  Huckle  is  general  manager  of  the  News. 


Mr.  and  Mrs.  Douglas  Bullock  of  the  Sturgis  (Mich.)  Journal  at  the  Inland  luncheon  meeting. 
EDITOR  &  PUBLISHER  for  October  28,  1972 


Supreme  Court 
refuses  to  hear 
‘white’  ad  case 

The  Supreme  Court  of  the  United 
States  has  refused  to  hear  an  appeal  in  a 
case  that  raised  issues  bearing  on  the 
guaranteed  rights  of  the  press,  involving 
advertising  that  the  Department  of  Jus¬ 
tice  claimed  violated  the  Civil  Rights  Act 
of  1968. 

In  January  of  1970,  the  Courier  a  week¬ 
ly  newspaper  with  a  circulation  of  29,000 
owned  by  Bill  R.  Hunter  and  published  in 
Prince  Georges  County,  Md.,  published 
two  for-rent  ads,  one  offering  a  furnished 
basement  apartment  in  a  white  home,  and 
the  other  a  furnished  apartment  for 
gentlemen  only  in  a  “quiet,  well-heated 
white  home.” 

The  Attorney  General  of  the  United 
States  brought  suit  under  the  section  of 
the  Civil  Rights  Act  which  makes  it  un¬ 
lawful  “to  make,  print,  or  cause  to  be 
printed”  any  notice,  statement  or  adver¬ 
tisement  with  respect  to  sale  or  rental  of 
a  dwelling  that  indicates  any  preference, 
limitation  or  discrimination  based  on  race, 
color,  religion  or  national  origin.  The  at¬ 
torney  general  asked  an  injunction. 

Hunter’s  lawyers  argued  that  the  Civil 
Rights  Act  proscriptions  on  advertising 
did  not  apply  to  newspapers,  but  only  to 
real  estate  sellers  and  brokers.  They  as¬ 
serted  also  that  these  provisions  of  the 
Act  violated  the  First  and  Fifth  Amend¬ 
ments  because  they  forced  newspapers  un¬ 
familiar  with  the  advertised  dwelling  to 
make  “instantaneous  judgments”  as  to 
whether  the  language  of  the  advertise¬ 
ment  indicated  racial  discrimination. 

A  District  Court  judge  refused  to  grant 
the  injunction,  holding  that  the  Attorney 
General  had  failed  to  show  a  pattern  of 
resistance  to  the  anti-discriminatory  pro¬ 
visions  of  the  Civil  Rights  Act.  But  the 
judge  ruled  that  the  Act  applied  to  news¬ 
papers  publishing  real  estate  advertise¬ 
ments  and  that  the  proscriptions  of  the 
Act  did  not  violate  the  First  and  Fifth 
Amendments.  The  Court  of  Appeals 
affirmed  that  ruling  and  Hunter  took  the 
case  to  the  Supreme  Court. 

In  their  brief,  lawyers  for  Hunter  ar¬ 
gued  that  the  lower  court  rulings  created 
“the  patent  unfairness  of  converting  a 
newspaper  into  the  enforcement  section  of 
the  Civil  Rights  Division  of  the  Depart¬ 
ment  of  Justice”  and  that  Congress  never 
had  intended  such  a  drastic  advertising 
proscription.  The  lower  courts,  they  said, 
“demonstrated  a  callous  insensitivity  to 
the  practical  problems  of  the  day-to-day 
operation  of  the  press.” 

Making  the  newspaper  an  enforcement 
arm  of  the  Justice  Department,  they  de¬ 
clared,  “creates  a  subtle  and  impermis¬ 
sible  inroad  on  a  free  and  untrammeled 
press.” 

With  only  Justice  Douglas  wanting  to 
hear  the  case,  the  high  court  denied  cer¬ 
tiorari  and  thus  left  standing  the  basic 
lower  court  ruling  that  the  advertising 
provisions  of  the  Civil  Rights  Act  did  not 
violate  the  First  and  Fifth  Amendments. 
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Nixon  campaign 
buses  backfire; 
newsmen  snooze 

President  Nixon’s  camitaipn  visit  to 
several  communities  in  Westchester  Coun¬ 
ty  this  week  sparked  a  backfire  from  the 
press  buses. 

One  headline  in  the  Gannett-owned 
Westchester-Rockland  papers  read:  “How 
Nixon  politely  insulates  self  fi-om  jiress.” 

The  pist  of  the  story,  by  Joan  Valles, 
and  of  an  accomjianyinp  sidebar  by  Jean 
Hall  was  that  bussinp — a  touchy  racial 
issue  in  the  contest  for  the  Presidency — 
was  a  plain  matter  of  frustration,  albeit 
fun,  for  the  press  corjis. 

With  300  to  400  press  people  followinp 
the  President  and  the  First  Lady,  Joan 
Valles  noted  that  she  rode  in  a  press  bus 
that  “fell  into  line  fifth  behind  four  other 
press  buses,  which  in  tui’n  followed  five 
limousines  which  followed  the  Pi-esident’s 
limousine,  which  followed  Governor 
Rockefeller’s  limousine,  which  followed 
five  cars,  which  followed  five  motorcycle 
l)olice.’’ 

As  to  events  taking  place  at  the  head  of 
the  pi’ocession,  the  reporters  pot  their  in¬ 
formation  via  a  walkie-talkie,  loudspeaker 
system  fi-om  someone  “who  sounded  like  a 
White  House  press  apent.’’  It  was  sup¬ 
posed  to  be  one  of  the  three  pool  repor¬ 
ters.  The  reported  size  of  the  crowds 
seemed  to  be  exapperated. 

Time  for  a  nap 

According  to  Joan  Valles’  account,  the 
press  people,  with  few  exceptions,  could 
not  view  the  Presidential  reception 
firsthand.  Some  of  the  newsmen  in  the 
buses  slept  through  it  all  while  others 
enjoyed  the  hospitality — lots  of  beer  and 
snacks. 

At  one  climactic  point,  when  the  Pres¬ 
ident  was  heal’d  presenting  a  key  to  the 
Village  of  Tuckahoe,  the  reporters  lis¬ 
tened  to  the  loud  speaker  for  a  moment, 
Jean  Hall  related,  then  their  laughter 
drowned  out  the  rest  of  the  ceremonial 
remarks. 

The  arduous  assignment  of  covering 
Senator  George  McGovern’s  whirlwind 
crisscrossing  of  the  country  had  one  divi¬ 
dend  not  accorded  the  Nixon  press  corjis. 
The  Democratic  candidate  rides  with  re¬ 
porters  in  the  first  of  his  two  chartered 
planes  and  chats  with  them  frequently. 

Newsmen  are  charged  one-and-one-half 
times  the  regular  first  class  air  fare  to 
ride  on  McGovern’s  Thikota  Queen  II  and 
for  the  privilege  of  hearing  him  say,  time 
and  again,  that  “there  is  something  wrong 
with  a  tax  system  which  permits  an  ex¬ 
ecutive  to  deduct  the  price  of  a  $20  mar¬ 
tini  luncheon  while  a  workingman  can’t 
deduct  the  price  of  his  boloney  sandwich.’’ 

No  peanut  butter  man 

.4t  a  stop  in  Erie,  Pa.,  the  AP  Log 
noted,  McGovern  pulled  a  surprise  by  con¬ 
trasting  the  executive’s  luncheon  with 
that  of  a  “hard-working,  simple  newspa¬ 
perman  like  Carl  Leubsdorf  who  cannot 
even  deduct  the  price  of  his  peanut  butter 
sandwich.’’ 


Leubsdorf,  according  to  the  AP,  denied 
that  his  meal  is  peanut  butter. 

Reporters  who  accompanied  Nixon  on  a 
trip  to  Atlanta  grumbled  at  being  re¬ 
quired  to  cover  the  event  with  a  pool 
because  their  buses  were  at  the  end  of  the 
motorcade. 

Those  with  Vice  Presidnet  Agnew  pay 
regular  first  class  air  fare  and  take  it 
fairly  easy  while  the  candidate  rai’ely  hits 

Ad-ventures 


Ombudsman.  Jim  Marchal,  adminstra- 
tive  assistant  advertising  acceptability  at 
the  Conrier-Journnl  and  Louisville  Times, 
who  was  recently  given  additional  respon¬ 
sibilities  as  the  paper’s  advertising  om¬ 
budsman  (Possibly  a  first  in  the  indus¬ 
try),  says  he  has  been  getting  15  to  20 
complaint  calls  a  week  from  readers.  Not 
bad,  considering  the  paper  runs  about  6,- 
000  ads  a  day,  he  says.  Most  of  the  com¬ 
plaints,  he  said,  are  valid  and  relate  to 
shortage  of  merchandise  offered  in  the 
ads.  The  papers  are  promoting  the  ad 
ombudsman  with  ads  that  tell  readers  the 
number  to  call  if  they  have  a  gripe.  Un¬ 
like  some  other  papers  where  calls  are 
referred  to  the  Better  Business  Bureau, 
all  complaints  come  directly  to  Marchal. 
Depending  on  the  nature  of  the  complaint 
and  account  involved,  Marchal  w’ill  handle 
the  complaint  himself  or  else  turn  it  over 
to  the  advertising  salesman  to  straighten 
out  with  the  account.  Marchal  said  the 
stores  have  willingly  corrected  mistakes 
when  they  have  been  brought  to  their 
their  attention.  Marchal  said  he  is  dis¬ 
cussing  a  “Hot  Line”  arrangement  with 
the  paper’s  100  biggest  retail  accounts. 

*  iti 

More  help.  Thomas  K.  Crowe,  advertis¬ 
ing  director,  Itidinnnpnlis  Star  and  News, 
called  upon  newspaper  admen  and  manu¬ 
facturers’  representatives  at  a  seminar  on 
co-op  advertising  in  Indianapolis  (October 
23)  to  use  their  knowledge  to  help  re¬ 
tailers  do  the  right  kind  of  advertising. 
He  noted  that  smaller  merchants  are  of¬ 
ten  susceptible  to  well  intentioned  but  not 
always  competent  suggestions  in  the  con¬ 
duct  of  their  advertising. 

♦  *  ♦ 

Briefs.  The  Australian  Association  of 
.Advertising  Agencies  is  asking  media 
again  to  raise  commissions  from  10*;;^  to 
Earlier  this  year,  the  Australian 
Media  Accieditation  Authority  rejected 
an  application  for  an  increase.  .  .  .  Pre- 
piinted  Hi-Fi  and  Spectacolor  ads  in- 
cieased  from  943  million  impressions  to 
1,080  million  in  1971,  according  to  Jack 
Kauffman,  president  of  the  Bureau  of  Ad- 
vei’tising.  He  predicts  another  increase 
this  year  and  noted  that  the  Bureau  is 
launching  a  sales  campaign  on  behalf  of 
Hi-Fi  and  Spectacolor  which  will  point 
up  the  coverage,  readership  and  impact 
gained  by  using  gravure  ads.  .  .  .  Oregon’s 
“Ad  of  the  Year”  was  one  for  Blitz  Wein- 
hard  V)eer  that  Hillshoro  Argus  ad  manag¬ 
er,  Bill  Hedensten,  created  wuth  the  help 
of  his  73-year-old  father,  Axel,  w'ho 
sketches  for  a  hobby. 

Fi.sher-Price  Toys  will  repeat  its  after- 
Christmas  advertising  with  a  full  page 
schedule  of  color  ads  in  42  Sunday  supple¬ 
ments  on  February  11,  1973.  This  w’ill 


more  than  three  rallies  a  day.  They  dictate 
their  copy  while  the  Michele  Ann  III  is 
readied  for  takeoff,  often  with  the  result 
that  the  telephone  cords  of  the  line  to 
Washington  are  disconnected. 

McGovern’s  second  plane,  dubbed  the 
Zoo  by  newsmen  who  ride  in  it,  prompted  a 
parody  of  the  Yale  Whiffenpoof  Song 
which  goes  like  this:  “We  are  animals  all, 
in  our  flying  zoo  .  .  .  baa,  oink,  moo.” 


follow  up  the  full  page  ad  that  F-P  will 
run  in  the  same  42  supps  November  19.  .  .  . 
Premier  Dave  Barrett,  newly  elected 
head  of  British  Columbia’s  government,  is 
expected  to  lift  the  ban  on  tobacco  and 
liquor  advertising  at  a  special  legislative 
session.  It  is  estimated  that  B.C.  publish¬ 
ers  lost  up  to  $1.5  million  by  the  ban 
imposed  September  1,  1971  by  former  Pre¬ 
mier  W.A.C.  Bennett.  One  of  the  reasons 
it  didn’t  work  is  that  out-of-province  pub¬ 
lications  could  carry  the  cigarette  and 
liquor  ads.  During  the  ban  the  affected 
companies  sponsored  auto  races,  fishing 
derbies,  stampedes,  tennis  tournaments, 
and  place  mats  with  fish  recipes  printed 
on  them. 

*  ♦  ♦ 

Geo.  Neustadt  Co.  has  been  retained  by 
four  Chicago  newspapers  to  provide  total 
advertising  linage  measurements. 

The  newspapers — Chicago  Tribune,  Chi¬ 
cago  Today,  Chicago  Sun-Times,  and  Chi¬ 
cago  Daily  News — have  terminated  their 
relationship  with  Media  Records  Inc.  The 
last  monthly  report  from  Media  Records 
was  turned  out  in  August. 

Clarence  Judd,  president  of  Neustadt, 
said  the  linage  reports  are  being  done  on 
a  monthly  basis  for  the  publishers. 

Bernard  Rome,  head  of  Rome  Research 
which  acquired  Media  Records  in  Septem¬ 
ber  1971  from  Areata  Research,  said 
Media  now  measures  110  newspapers,  in¬ 
cluding  Sunday  editions,  in  89  cities. 

He  said  a  new  $200,000  computer  facili¬ 
ty  has  been  installed  in  the  Columbus 
office  of  Media  Records  and  is  operational 
to  the  extent  that  newspaper  subscribers 
are  now  receiving  monthly  reports  five 
days  after  the  end  of  the  month. 

*  *  * 

Ad  revenues  up.  Advertising  revenues 
of  daily  newspaper  increased  13.9%  in  the 
first  eight  months  of  1972  as  comjiared  to 
the  same  period  last  year,  according  to  the 
Bureau  of  Advertising.  In  August  which 
had  four  Sundays  this  year  and  five  in 
1971;  the  gain  amounted  to  12.3%.  News¬ 
paper  ad  revenues  so  far  this  year  are 
running  at  a  $6.9  billion  annual  rate. 
These  Bureau  estimates  are  based  on 
measurements  by  Media  Records,  Inc.  in 
64  cities.  Retail  advertising,  the  largest 
classificiation,  was  up  12.1%  for  the  eight 
months,  and  11.2%  in  August.  It  is  run¬ 
ning  at  a  $3.9  billion  annual  rate.  Clas¬ 
sified  advertising,  with  a  20.9%  gain  in 
the  first  eight  months  and  a  16.9%  rise  in 
August  was  the  fastest  growing  category. 
It  is  running  at  a  $1.9  billion  annual  rate. 
The  gain  in  national  advertising 
amounted  to  8.5%  for  the  first  eight 
months  and  7.2%  in  Augu.st.  National  is 
running  at  a  rate  better  than  a  billion 
dollars  a  year. 


By  Jerry  Walker  Jr. 
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Vedder  new  chairman 


Censoring  ads 
for  ‘X’  shows 
is  undesirable 

Censoring  of  newspaper  ads,  especially 
those  submitted  by  movie  houses  that 
show  X-rated  productions,  is  far  from  a 
satisfactory  operation,  Duane  Jacobs, 
business  manager  of  the  Fort  Wayne 
(Ind.)  Newspapers,  said  at  an  Inland  Dai¬ 
ly  Press  Association  meeting  in  Chicago 
recently. 

It  had  been  noted  during  the  session 
that  some  newspapers  have  put  theater 
owners  on  notice  to  clean  up  their  adver¬ 
tising,  a  recent  case  being  that  of  the 
Milwaukee  (Wis.)  Journal  &  Sentinel 
(E&P,  October  14). 

Although  already  modifying  75  percent 
of  the  movie  ads  run,  Charles  Clarke, 
advertising  director,  said  it  was  necessary 
to  distribute  a  warning  by  mail.  “They 
(theater  owners)  didn’t  like  it,”  Clarke 
told  E&P,  “but  they  seem  to  be  screening 
copy  better  and  we’ve  received  a  lot  of 
mail  from  the  public  congratulating  us  for 
our  move.” 

Jacobs  described  the  skirmishes  the 
Fort  Wayne  newspapers  had  with  theater 
owners,  which  resulted  in  a  suit  being  filed 
against  the  papers  charging  violations  of 
the  antitrust  law  (E&P,  September  9). 

A  federal  judge  ruled  that  a  newspa¬ 
per’s  advertising  policy  barring  ads  for 
unrated  and  X-rated  movies  is  lawful 
when  it  is  not  “an  unreasonable  restraint 
of  trade.” 

Jacobs  said  the  Fort  Wayne  Journal- 
Gazette  and  News-Sentinel  had  repeatedly 
asked  advertisers  to  furnish  less  objec¬ 
tionable  copy  and  finally,  he  said,  the 
newspapers  had  to  censor  the  ads. 

While  the  burden  thus  had  been  placed 
on  the  newspapers  and  censoring  was  in 
effect,  a  meeting  was  called  by  the  papers 
at  which  the  theater  owners  were  asked  to 
do  a  better  job  of  booking  productions, 
especially  in  the  X  and  R-rated  films. 
There  was  some  improvement,  but  eventu¬ 
ally  the  obscene  movies  showed  up  again. 

The  papers  finally  decided  that  censor¬ 
ing  ads  was  not  their  job  and  informed 
two  movie  houses  and  two  nightclubs  they 
would  not  run  their  ads. 

They  did  agree  to  run  theater’s  signa¬ 
tures  and  telephone  numbers  and.  people 
interested  could  phone  to  see  what  was 
playing.  One  of  the  theaters  filed  the  anti¬ 
trust  suit. 

Amended  ad  policy 

The  papers  then  developed  a  policy 
which  in  effect  allowed  a  theater  to  adver¬ 
tise  if  it  excluded  the  title  of  the  X-rated 
movie  from  the  ad.  Jacobs  said  this  was 
done  to  protect  children. 

Reader  reaction  to  this  was  somewhat 
restrained,  the  newspapers  receiving 
about  40  letters,  most  of  them  complimen¬ 
tary.  One  thanked  the  newspapers  for 
wanting  to  “play  God,  but  was  against 
any  restraints,”  Jacobs  said. 

Explaining  why  the  earlier  censoring 
didn’t  work,  Jacobs  said  that  while  porno¬ 


graphic  titles  were  excluded  from  ads,  the 
movie  houses  would  change  titles  and 
snidely  include  phoney  names  of  cast  mem¬ 
bers  that  were  suggestively  sexy. 

Jacobs  said  his  papei's  lost  about  $25,- 
000  in  one  year  in  ad  revenue  while  bat¬ 
tling  the  theaters  and  nightclubs. 

One  Fort  Wayne  businessman  offered  to 
bear  part  of  the  cost  of  the  litigation,  but 
the  newspapers  said  they  were  well  able 
to  pay  their  own  bills. 

One  of  the  theaters  switched  to  G  and 
GP-rated  movies  after  the  decision  and 
the  other  is  about  to  quit  business,  set  up 
in  another  city  and  convert  to  G  and 
GP-rated  productions.  The  nightclubs 
tossed  out  movies  and  switched  from  exot¬ 
ic  go-go  dancers  to  country  and  western 
type  entertainment. 


The  National  Association  of  Insurance 
Commissioners  has  ordered  the  drafting 
of  model  advertising  regulations  for  adop¬ 
tion  by  state  insuiance  commissioners  fol¬ 
lowing  a  four-month  long  investigation. 

Drafting  of  a  new  national  advertising 
code  was  spurred  by  the  state  regulatory 
actions;  news  stories  and  Senate  hearings 
on  commercial  health  insurance;  the  ris¬ 
ing  volume  of  mail-order  ads;  and  recent¬ 
ly  adopted  advertising  guidelines  by 
several  newspapers. 

The  policies  under  fire  typically  offer 
hospitalization  benefits  in  ads  of  $15  to 
$40  a  day  at  a  cost  of  between  $50  and 
$100  a  year.  The  ads  run  in  newspapers, 
both  run-of-press  and  as  inserts  and  in 
Sunday  supplements,  direct  mail  and  on 
television. 

The  insurance  firms  have  been  criticized 
for  playing  down  exclusions,  waiting  peri¬ 
ods,  low  cost  initial  monthly  premium 
payments  and  limitations  on  payment  for 
pre-existing  illnesses. 

Insurance  departments  in  at  least  19 
states  have  instituted  or  proposed  curbs  of 
varying  degree  on  companies  selling  sup¬ 
plemental  health  insurance  by  mail. 

The  St.  Petersburg  Times  and  Indepen¬ 
dent  are  credited  as  being  the  first  news¬ 
papers  to  impose  restrictions  on  mail  or¬ 
der  insurance  ads.  Their  first  guidelines 
were  released  in  1964  and  revised  last 
June  6.  The  standards  have  served  as  a 
model  for  other  newspapers.  Along  about 
the  same  time,  the  Toledo  Blade  and 
Toledo  Times,  Louisville  Courier- Journal 
and  Times  and  Dubuque  Telegraph- 
Herald  temporarily  suspended  mail  order 
insurance  ads  while  they  formulated  ac¬ 
ceptance  standards.  In  Dubuque,  formal 
guidelines  were  not  written,  but  companies 
wanting  to  advertise  in  the  papers  must 
first  get  their  ads  approved  by  the  Iowa 
insurance  commissioner,  Norman  McMul- 
lin,  ad  director,  said. 

Richard  McDonough,  New  Jersey  insur¬ 
ance  commissioner,  said  (October  19)  that 
his  department  has  begun  a  new  evalua¬ 
tion  of  insurance  ads  despite  the  fact  that 
the  industry  has  “cleaned  up  a  lot  of  the 
advertising.” 

McDonough,  who  has  been  one  of  seven 


of  ABC  R&D  committee 

Byron  C.  Vedder,  vicepresident  of 
Lindsay-Schaub  Newspapers,  is  the  new 
chairman  of  ABC  Newspaper  Review  and 
Development  Committee,  succeeding  Ste¬ 
phen  W.  Ryder  of  Ottaway  Newspapers, 
who  served  in  the  post  for  three  years. 

New  secretary-treasurer  of  the  commit¬ 
tee  is  C.  Roy  Middleton,  circulation  man¬ 
ager  of  the  Hamilton  (Ont.)  Spectator, 
replacing  Robert  0.  Tafel  of  the  Saginaw 
(Mich.)  News. 

The  changes  were  made  at  the  R&D 
Committee  meeting  in  Chicago  October  17, 
prior  to  the  annual  meeting  of  the  Audit 
Bureau  of  Circulations. 


state  insurance  commissioners  assigned  to 
investigate  mail  order  ads  by  NAIC,  said 
his  thinking  at  the  present  “is  that  maybe 
companies  ought  to  be  allowed  to  adver¬ 
tise  same  way  securities  offerings  or  out- 
of-state  land  sales  are  advertised. 

“In  this  case,  they  simply  state  their 
assets  and  worth,  and  other  pertinent  in¬ 
formation,  and  anyone  who  is  interested 
can  contact  them  for  more  information  at 
another  time,”  he  explained. 

Another  alternative,  he  said,  would  be  a 
bar  on  the  mail  order  insurance  business 
in  New  Jersey. 

The  commissioner  said  he  would  reach  a 
decision  before  the  end  of  the  depart¬ 
ment’s  fiscal  year. 

A  regulation  in  Pennsylvania  requiring 
life,  health  and  accident  insurance  com¬ 
panies  to  be  cleared  by  insurance  commis¬ 
sioner  Herbert  Denenberg  is  being  chal¬ 
lenged  in  court  by  Union  Fidelity  Life 
Insurance  Co.  of  Philadelphia. 

The  firm,  which  has  been  made  a  target 
of  criticism  by  Denenberg  in  his  crusade 
against  mail  order  insurance  companies, 
is  seeking  an  injunction  to  stay  the  two- 
month  old  regulations  pending  a  final  jud¬ 
icial  decision  on  their  validity. 

Another  active  insurance  commissioner 
from  an  advertising  standpoint  is  Flori¬ 
da’s  Thomas  D.  O’Malley.  On  October  11, 
he  scheduled  a  public  hearing  for  Decem¬ 
ber  6  when  Prudential  Life  Insurance  Co. 
must  show  cause  why  a  cease  and  desist 
order  should  be  dismissed.  If  allowed  to 
stay,  it  will  prevent  the  company  from 
placing  “piece  of  the  rock”  ads  and  com¬ 
mercials. 

O’Malley  contends  that  the  ads,  par¬ 
ticularly  the  tv  commercials,  are  mislead¬ 
ing  the  public  into  believing  that  by  buy¬ 
ing  Prudential  insurance  they  own  a  share 
in  other  industries  in  which  Prudential 
has  an  investment.  The  commissioner  also 
says  the  ads  are  misleading  in  that  they 
imply  that  Prudential  insurance  policies 
cost  less,  due  to  extensive  outside  invest¬ 
ments. 

O’Malley  recently  prevented  National 
Home  Life  Assurance  Company  from  plac¬ 
ing  newspaper  ads  that  used  Art  Link- 
letter  testimonials. 


Crackdown  on  mail  order 
insurance  ads  is  ordered 
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Advertiser  says  print  media 
should  be  proud  of  ABC  data 

By  Gerald  B.  Healey 


After  many  years  of  being  a  little  more 
than  half  in  love  with  television,  advertis¬ 
ing  agencies  might  well  ask  themselves 
how  well  they  know  and  understand  the 
basic  tools  of  print  media  measurement. 

Those  and  some  other  hard-nosed 
thoughts  were  expressed  by  Paul  H. 
Willis,  chairman  of  the  Audit  Bureau  of 
Circulations,  at  the  close  of  ABC’s  annual 
meeting  in  Chicago  last  week. 

Willis,  who  is  advertising  director  of 
Carnation  Company,  said  that  some  agen¬ 
cies  have  ABC  reports  in  their  files  like 
security  blankets,  but  don’t  always  use 
them  for  all  they  are  worth.  He  urged 
that  optimum  use  be  made  of  ABC  re- 
poits,  remarking: 

“Pride  comes  with  sharing  but  greater 
pride  comes  in  knowing  what  you  are 
sharing,  and  making  optimum  use  of  the 
product  the  function  of  that  sharing 
makes  possible.’’ 

He  noted  that  publisher  members,  who 
contribute  the  largest  share  of  the  ABC’s 
operating  costs,  should  be  extremely 
proud  of  their  ABC  participation  and  ob¬ 
served: 

“They  .stand  strong  under  a  high  level 
of  scrutiny  and  self-discipline  not  equalled 
by  any  other  media.  They  come  to  the 
advertising  marketplace  with  clean  hands 
and  few  secrets.” 

Willis  asked  why,  then,  will  some  pub¬ 
lishers  bury  their  ABC  pride  beneath  a 
welter  of  less  substantial  promotions?  He 
urged  [)ublishers  to  talk  about  their  ABC 
values  and  identify  and  relate  the  con¬ 
tribution  of  ABC  audited  facts  “to  your 
own  lesearch.” 

Sharing  .ABC  relations 

In  far  too  many  ca.ses,  Willis  continued, 
ABC  relations  are  considered  the  primary 
responsibility  of  tbe  circulation  depart¬ 
ment.  This  is  fine,  he  said,  so  long  as  the 
fiuits  of  this  relationship  are  shared  with 
other  publishing  departments.  Willis  con¬ 
tinued  : 

“We  know  that  many  advertising  man¬ 
agers  of  ABC-memher  publications  simply 
aren’t  as  conversant  with  their  ABC  re¬ 
ports  as  they  should  be.  Our  intelligence 
suggests  it  is  a  rarity  when  an  advertis¬ 
ing  salesman  carries,  let  alone  talks 
about,  bis  publication’s  ABC  reports.” 

He  suggested  that  appreciation  of  the 
Audit  Bureau  be  broadened  “by  putting  it 
uj)  front  and  at  top  of  the  mind  in  our 
thinking,  and  that  each  member  increase 
his  individual  effoits  to  help  others  under¬ 
stand  and  use  ABC  services.” 

He  said  that  the  Audit  Bureau’s  matur¬ 
ity  must  never  allow  anyone  to  be  lulled 
into  inactivity  and  alluded  to  the  ABC 
having  a  history  of  great  contributions. 
He  said  tbe  ABC  board  constantly  is  ex¬ 
ploring  broader  applications  and  more 
effective  ways  of  utilizing  ABC’s  resour¬ 
ces  in  helping  solve  today’s  ever- 
increasing  marketing  needs. 

Directing  an  attack  against  the  counter¬ 


advertising  concept,  James  J.  McCaffrey, 
chairman  of  the  American  Association  of 
Advertising  Agencies,  said  that  safe¬ 
guards  should  be  mounted  against  a 
spread  to  other  media. 

Unleashed  counter  advertising, 
McCaffrey  said,  could  destroy  commercial 
broadcasting  because  the  sole  purpose  of 
counter  ads  is  to  “unsell  the  products 
being  advertised.” 

He  challenged  an  FCC  proposal  in  con¬ 
nection  with  counter  advertising  as  an 
attempt  to  make  commercial  broadcasts 
unusable,  a  condition  that  could  have  the 
three  tv  netw'orks  operating  in  the  red 
eventually. 

He  said  that  to  tamper  with  the  present 
processes  is  a  “complete  antithesis  of  pub¬ 
lic  interest”  and  noted  that  the  4-A’s  and 
other  advertising  and  agency  groups  have 
filed  protests  with  the  FCC  against  coun¬ 
ter  ad  proposals. 

While  on  the  .subject  of  the  FCC  and 
other  bureaus,  McCaffrey  called  attention 
to  material  written  and  distributed  by  Eu¬ 
gene  Pulliam,  publisher  of  a  group  of 
newspapers,  and  run  by  several  newspa¬ 
pers  and  magazines,  which  attacked  the 
gi-owing  bureaucracy  system. 

“Politicians  will  quickly  respond  to  Mr. 
Pulliam’s  views,”  McCaffrey  said,  “which 
proves  that  you’ve  got  to  yell  at  Congiess 
to  keep  them  on  their  toes.” 

.Audience  study  furor 

Distribution  at  the  Newspaper  Division 
meeting  of  facts  concerning  the  ABC 
study  of  newspaper  audiences  was  the 
signal  for  a  two-hour  session  in  which  the 
program  was  bitterly  assailed  and  strong¬ 
ly  supported,  both  by  members  of  the 
ABC  board  and  newspaper  members  of 
the  ABC. 

During  the  di.scussion  of  whether  the 
studv  should  be  further  developed  and 
continued  there  appealed  an  underlying 
current  of  opposition  to  unfairness  in  the 
ca.se  of  competing  newspapers. 

This  was  one  of  the  expressions  of  John 
H.  Kauffman,  president  of  the  Wasliwg- 
t(in  (D.C.)  Star-News  (E&P,  October  14). 

But  Pre.ston  W.  Balmer,  a  Canadian 
publisher,  thought  that  if  competing  pub¬ 
lishers  “set  their  minds  to  it”  the  majori¬ 
ty  of  differences  (regarding  the  audience 
study)  could  be  worked  out. 

“We  just  can’t  turn  our  backs  on  our 
customers,”  Balmer  exclaimed,  “and  w’e 
can’t  become  known  as  people  who  are 
difficult  to  do  business  with.”  He  added 
that  audience  research  was  needed  be¬ 
cause  “we  can  use  all  the  help  we  can 
get”  and  he  urged:  “It’s  a  positive  step  in 
the  right  direction,  so  don’t  back  off.” 

Tutt  S.  Bradford,  Maryville- Alcoa, 
Tenn.,  said  the  ABC  study  cost  is  reason¬ 
able  “as  opposed  to  the  hundreds  of  thou¬ 
sands  of  dollars  the  Bureau  of  Advertis¬ 
ing  studies  would  cost”  and  pointed  up  the 
need  of  publishers  for  data  comparable  to 
that  used  by  other  media. 

EDITO 


29-moiith  contract 
ends  Guild  strike 
at  Cleveland  PD 

A  shutdown  of  the  Clexwland  Plain 
Dealer,  caused  by  a  strike  of  250  news¬ 
room  employees  who  are  members  of  the 
Newspaper  Guild,  lasted  three  days — 
Sunday,  Monday  and  Tuesday. 

With  settlement  on  a  new'  29-month  con¬ 
tract,  w’hich  was  said  to  provide  raises 
within  the  Phase  II  economic  guidelines, 
publication  of  the  Newhouse-owned  news¬ 
paper  resumed  Wednesday  (October  25). 

Although  there  were  no  news  sections, 
the  feature  sections  of  the  Sunday  paper 
were  distributed  to  subscribers. 

The  Cleveland  Press,  a  Scripps-Howard 
newspapei-,  continued  to  publish,  only  the 
Plain  Dealer’s  unit  of  Local  No.  1  voting 
for  the  walkout  in  contract  negotiations. 

The  publishers  gave  credit  to  Common 
Pleas  Judge  Frank  J.  Gorman  for  keeping 
both  sides  in  the  dispute  talking  after  he 
issued  an  injunction  restricting  the  size  of 
the  picket  lines  at  the  Plain  Dealer  build¬ 
ing. 

Wage  increases  in  the  new  package  run 
from  $.30  to  $4(>  a  week,  the  first  stepups 
being  retroactive  to  June  1,  and  bring  the 
top  scale  to  $300  a  week  by  November 
1974. 

Before  the  guild  .strike  i)rinters  had 
approved  a  23-month  contract  which  calls 
for  $40.05  in  weekly  raises  on  the  base 
scale.  A  new  contract  with  mailers  runs 
for  30  months.  The  publishers’  spokesman 
said  all  of  the  agreements  follow  a  similar 
pattern. 

The  Washington  (D.C.)  Publishers  .As¬ 
sociation  announced  that  agreement  had 
been  readied  on  one-year  contracts  with 
the  craft  unions  “within  the  wage  and 
fringe  benefit  guidelines  established  by 
the  Pay  Board.” 


Directors  re-elected 

Robert  I.  McCracken,  Norristown 
(Pa.)  Times  Herald,  who,  w'ith  Donald  B. 
.Abert,  publisher,  Milwaukee  (Wis.)  Jour¬ 
nal  &  Sentinel,  and  Harry  Green,  business 
manager,  John  P.  Scripps  New.spapers, 
were  le-elected  to  two-year  terms  as  di¬ 
rectors,  said  he  has  supported  the  ABC 
newspaper  audience  study  each  time  the 
subject  has  been  raised,  believing  it  provi¬ 
des  an  excellent  opportunity  for  ABC 
members  to  get  helpful  data  at  reasonable 
cost. 

Tom  O’Donnell,  re.search  supervisor  of 
tbe  Chicago  Tribune,  said  be  sympathized 
with  Kauffmann  and  urged  that  any 
studies  futurely  conducted  not  evaluate 
one  newspaper  against  another.  He  said 
there  should  be  no  individual  breakouts, 
but  that  the  studies  should  be  conducted 
as  others  have  done. 

It  was  pointed  out  at  this  juncture  that 
cumulative  reach  and  frequency  w'ould  be 
incorporated  in  the  studies. 

Alan  Wolcott,  managing  director  of 
ABC,  broke  in  at  this  point  with  the  as¬ 
surance  that  ABC  does  not  have  to  con¬ 
duct  the  studies. 

Sam  D.  Kennedy,  publisher,  Columbia 
(Tenn.)  Herald,  was  elected  a  director 
for  one  year,  replacing  Bradford. 
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Washington,  D.C 


In  July,  The1/Vashington  Star  acquired  The  Washington 
Daily  News. 

Since  July,  The  Star-News  has  published  a  vastly  ex¬ 
panded  newspaper  incorporating  the  best  of  former  Daily 
News  features  and  writers. 

On  September  30,  less  than  three  months  later,  the 
ABC  Publisher’s  Statement  shows  Star-News  average  daily 
circulation  at  415,884.  This  represents  a  gain  of  more  than 
110,000  from  the  Star’s  circulation  level  in  early  July. 

And  the  momentum  keeps  building.  Advertising  gains 
have  been  equally  impressive.  Washington  has  discovered 
that  there’s  more  to  The  Star-News  than  an  expanded  name. 

Readers  and  advertisers  obviously  agree  that  we  have  put 
more  in  it.  More  readers  and  more  advertisers  are  getting 
more  out  of  it. 

THE  WASHINGTON  STAR-NEWS 

WASHINGTON.  D.C. 

Rm9ponmlv»,..R»aponMlbl0...  Tb  The  Natlon’B  Ca$iital 

A  MILLION  MARKET  NEWSPAPER 

*  Audit  Bureau  Of  Circulations.  Publisher’s  Statement.  Sept.  30.  1972. 
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55  questions  people 
are  not  afraid  to  ask 


By  W  arren  Lermle 
Executive  editor, 

Reno  Gazette  and  ISevada  State  Journal 

Next  time  you’re  invited  to  speak  to  a 
public  group,  don’t  take  along  your  favor¬ 
ite  speech. 

Instead,  put  on  a  reverse  press  confer¬ 
ence.  Have  the  audience  be  prepared  to 
ask  you  questions  about  newspapers  and 
Journalism. 

You’ll  learn  a  lot  as  you  scratch  for 
answers. 

Field  these,  for  instance,  that  I  got 
when  meeting  with  six  classes  of  commu¬ 
nications  students  at  Earl  Wooster  High 
School  in  Reno: 

Do  you  feel  that  newspapers  should  be 
politically  unbiased? 

How  do  you  weigh  international  news 
against  local  news? 

How  do  you  define  sensationalism? 

Where  do  you  get  the  internationl  and 
national  news? 

People  don’t  read  the  front  page — why 
isn’t  most  pertinent  news  on  the  front 
page? 

Retractions  do  not  get  equal  space — 
why? 

If  newspaper  men  are  so  saintly,  why 
did  they  ))i  int  the  Pentagon  Papers? 

Why  do  you  print  the  initial  impact  but 
not  a  follow-up? 

Do  you  check  out  damaging  stories  be¬ 
fore  you  print  them? 

People  believe  what  the  newspaper 
says — don’t  you  feel  you  should  take  a  day 
or  two  and  check  out  a  question? 

Who  writes  the  sports  stories? 

What  is  the  background  on  the  Eagleton 
story? 


Why  do  they  dig  into  a  politician’s 
background? 

Wouldn’t  it  be  better  if  the  Journal  and 
Gazette  were  separately  owned? 

Will  a  big  story  of  the  Journal  get  the 
same  treatment  in  the  Gazette? 

How  can  you  rely  on  a  single  source? 
The  AP  or  the  UPI? 

Don’t  you  think  the  government  has  a 
purpose  in  withholding  some  information? 

Who  is  to  judge  the  issues  of  national 
security? 

What  will  the  editorial  policy  be  on  the 
grain  scandals? 

Who  decided  not  to  advertise  X-rated 
movies  and  why? 

Is  your  newspaper  fair  and  objective? 

If  you  supervise  both  papers,  doesn’t 
your  opinion  influence  both  papers? 

Harris  poll  reports  that  only  35  per 
cent  believe  the  press,  WHY? 

What  is  the  circulation  of  the  Gazette — 
Journal? 

Where  can  independents  get  printing 
done? 

Do  you  expect  the  Reno  public  to  buy 
both  the  Gazette  and  Journal? 

How  is  the  newspaper’s  administration 
set  up? 

How  accurate  are  your  news  sources? 

Would  you  briefly  explain  your  editorial 
policy? 

What  is  the  responsibility  of  A.S.N.E.? 

Isn’t  there  often  a  conflict  between 
creativity  and  objectivity  in  reporting? 

Why  did  you  allow  the  word  Commie  to 
appear  in  a  front  page  headline  of  the 


In  Altoona's  $5,689  per-household  and  distribution  patterns,  AND  the 
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September  25th  edition  of  the  Journal. 

How  do  editors  become  members  of 
A.S.N.E.? 

What  is  the  criteria  for  professionalism 
in  journalism? 

Is  sensationalism  part  of  professional¬ 
ism? 

If  a  paper  errs,  why  is  the  apology  or 
retraction  “buried?” 

Who  and  what  is  the  Fourth  Estate? 

If  the  press’  role  in  a  democracy  is  to 
“check”  the  government,  who  “checks”  the 
press? 

Do  you  think  the  press  should  have  the 
freedom  to  print  everything?  (Cited  the 
Pentagon  Papers  as  example) 

How  can  you  support  the  belief  of  abso¬ 
lute  freedom  of  the  press  in  support  of 
the  publishing  of  classified  government 
information? 

Is  the  growth  of  the  underground  press 
related  to  the  public’s  lack  of  faith  in  the 
established  press? 

How  inaccessible  is  the  established 
press  to  minority  groups  and  the  youth 
movement? 

How  much  action  is  taken  on  Letters  to 
the  Editor? 

Why  are  the  Letters  to  the  Editor  in 
the  local  papers  so  often  from  the  same 
people? 

Doesn’t  the  press  often  “juice-up”  the 
news  to  sell  papers? 

Is  your  first  responsibility  to  local  or 
national  news? 

How  can  a  new’spaper  that  favors  a 
particular  political  party  offer  fair  cover¬ 
age? 

How  much  control  do  you  have  over  the 
editorial  policy  of  both  papers? 

Why  has  the  press  repeatedly  refused 
to  institute  some  type  of  ethics  commit¬ 
tee? 

Why  does  the  paper  feel  obligated  to 
endorse  people  and  policies? 

If  you  believe  that  the  press  should 
invite  and  entertain  criticism,  why  then 
do  you  object  to  an  established  press  coun¬ 
cil? 

How  can  the  editors  assume  the  right  to 
publish  a  character  assassination  of  public 
figures? 

What  type  of  verification  do  you  re¬ 
quire  before  you  “publish?” 

How  would  the  establishment  of  an  un¬ 
derground  paper  in  Reno  affect  the 
Gazette  and  Journal? 

Are  you  saying,  in  effect,  that  every¬ 
thing — except  what  appears  on  the  edito¬ 
rial  page — is  objective  reporting? 

• 

Georgia  daily  sold 
to  Dix  Newspapers 

The  Cordele  (Ga.)  Dispatch  has  been 
sold  to  the  Dix  Newspapers,  an  Ohio 
group,  according  to  a  joint  statement  by 
E.  W.  Mathews,  president  of  the 
Dispatch,  and  R.  E.  Dix,  president  of  Dix 
Newspapers. 

Sale  price  of  the  Dispatch,  which  has  a 
circulation  of  about  6,500  was  not  given. 

Dix  said  Jack  Mathews  would  continue 
as  Dispatch  publisher,  and  Ralph  Drinnon 
as  editor.  E.  D.  Evans  was  named  execu¬ 
tive  editor  to  coordinate  operations  be¬ 
tween  the  Dispatch  and  Dix.  Dix  also 
owns  a  Kentucky  paper  and  six  in  Ohio. 
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THE  HOE 
UTHOMATIC 


Keeps  on 
Making  All  Other 
Newspaper 
Offset  Presses 
Obsolete. 


I 

1 


The  Proof  is  m  the  Performance 
Hoe  Lithomatic  is  built  from 
bed  plate  up  to  meet  the  extraor 
binary  demands' of  today  s  — and 
tomorrow  s  — newspaper  produc¬ 
tion  permitting  offset  printing 
without  sacrificing  70,000  pph 
production  Sound  design  exclu¬ 
sives  underscore  the  performance 
superiority  of  Lithomatic 

From  an  operating  standpoint. 
Lithomatic  is  ideally  crjnstructed 
The  entirr;  press  is  handled  from  a 
single,  centralizerl  point  throucjh 
use  of  Hoe  Tronir,  gontrol  con 
soles  the  most  sophisticated, 
computer  adaptable  system  of 
press  controls  ever  created 

The  Hoe  lithomatir,  r.an  be 
depended  on  day  in  anri  day  rrut 
to  deliver  consistant.  rrn  time 
output  and  shrruld  be  in  your 
pressroom  For  a  convinciruj  derri 
onstration,  see  your  Wood  Floe 
representative. 

. HOE 

t.HH  '  .ii'h  ,’tiil  ■  .’f.  .  •  I'l.iinli.  |.|  1 1  I  (l/n*.  I  . 

,’()!  /M.  s/en 


Features; 

•  the  only  offset  press  using  the 
revolutionary  Colormatic"  ink 
pump,  which  moves  precise 
amounts  of  ink  at  ultimate 
press  speeds 

•  the  only  offset  prrjss  with  a  pre¬ 
cisely  contrr)iied  water  morion 

•  the  first  offset  press  with  an 
inking  system  that  eliminates 
both  fountain  and  ductor  rollers 

•  the  only  offset  press  with  an 
oscillating  ink  distribution  sys 
tern  that  is  infinitely  variable  and 
can  be  changed  while  the  press 
IS  running 

•  the  only  offset  press  rfrrsigned 
to  incrrrporate  Ftr)e  s  special 
color  cylinder  arrangement  an 
economical  way  to  achieve  high 
r|uality  spot  color  or  to  prrrriuce 
hKjh  fidelity  multi  color  work 


ART  ENDS  VANDALISM — Paint  spraying  on  the  fence  around  the  Charleston,  W.  Va.  news¬ 
papers'  construction  site  ended  when  they  gave  cash  prizes  for  artistic  work  on  the  boards. 
Some  60  area  artists  joined  in  the  fun  and  beautified  the  fence. 


Allentown  papers 
set  up  political 
news  guidelines 

Election  puideline.s  have  been  an¬ 
nounced  by  the  Allentown  (Pa.)  Call- 
Chronicle  in  an  effort  to  jirovide  “fair  and 
erjual  coverage”  for  major  rallies  of  politi¬ 
cal  organizations. 

The  announcement  said  the  newspapers 
recognize  that  no  set  of  guidelines  will 
provide  for  every  jwssible  combination  of 
circumstances  and  “that  judgment  must 
and  will  be  exercised  by  editors  as  in  the 
l)ast.”  However,  the  statement  continued, 
the  newspapeis  cannot  hope  to  assign  re- 
l)orters  for  personal  coverage  of  every 
political  meeting.  “Therefore,  it  will  be 
necessary  for  candidates  and  other  party 
officials  to  assist  in  providing  coverage.” 

The  coverage  will  focus  on  public  meet¬ 
ings;  neither  kaffee  klatches  nor  cam¬ 
paign  committee  meetings  will  be  consid¬ 
ered  public  sessions  unless  they  are  open 


to  the  public.  Handouts  will  not  be  recog¬ 
nized  as  news  unless  the  candidates  make 
the  statements  at  public  meetings. 

The  announcement  added:  “A  statement 
l)ublished  after  one  meeting  may  be  news. 
But  that  same  statement  at  a  later  date 
will  not  l)e  considered  news.”  The  news¬ 
papers  ask  that  candidates  w’anting  to  be 
quoted  on  statements  at  public  meetings 
hand  a  written  or  typed  coi)y  to  reporters. 
• 

Evansville  firm  names 
a  personnel  manager 

Three  Evansville  Printing  Corporation 
employees  have  been  named  to  new  posi¬ 
tions  by  J.  A.  Caldwell,  president. 

Thomas  Mominee  has  become  the  first 
personnel  manager  of  the  comi)any.  Larry 
Lassiter  is  the  new  night  foreman  in  the 
mail  room. 

David  Richards  a  former  art  teacher, 
has  been  named  co-ordinator  of  the  News¬ 
paper  in  the  Classroom  program  of  the 
Kvani^eille  Courier  and  PresK. 
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ards.  iMikon  joins  as  sponsor 

-  in  annual  photo  contest 

e  recog- 

es  make  Nikon  Inc.  has  joined  the  University  of 
Missouri  and  the  National  Press  Photo- 
atement  graphei  s  Association  as  a  sponsor  of  the 
)e  news.  annual  Pictures  of  the  Year  competi- 

ter  date  tion. 

e  news-  Roy  M.  E^isher,  dean  of  the  School  of 
ig  to  be  Journalism  at  the  university,  announced 
neetings  that  Nikon  and  its  parent  company, 

porters.  Ehrenreich  Photo-Optical  Industries  Inc., 

are  providing  a  sjjecial  educational  grant 
to  help  in  funding  the  annual  Pictures  of 
10S  Year  competition. 

Also,  separate  winners  will  be  named  in 
k|*  the  portfolio  comj)etition  for  Magazine 

Photogra|)her  of  the  Year  and  for  News- 
poration  pai)er  Photographer  of  the  Year. 

»w  posi-  world  understanding  award 

will  he  given  to  the  photojournalist  whose 
the  first  work  is  judged  to  have  contributed  most 
f.  Larry  portraying  the  common  purposes  of 

n  in  the  mankind.This  addition  to  the  Pictures  of 
the  Year  competition  revives  a  World  Un¬ 
teacher  derstanding  Award  i)resented  by  Nikon, 

e  News-  former  years. 

i  of  the  Each  of  three  top  awards  will  include 
$1,000,  a  Nikon  F2  camera  and  a  trophy. 
The  World  Understanding  competition  is 
limited  to  a  single  winner.  However,  in 
both  the  Magazine  Photographer  of  the 

/Year  and  Newspaper  Photographer  of  the 
Year  categories,  there  will  be  second-place 
awards  of  $500  and  third-place  awards  of 
$2.50. 

There  also  will  be  30  additional  classes 
in  the  competition.  First-place  winners  in 
each  will  receive  $100.  Second  and  third- 
place  winners  also  wdll  receive  award 
r-pj  certificates. 

The  deadline  for  entries  is  January  31, 
A I  1973.  Further  information  is  available 

'L~  through  Professor  Cliff  Edom  at  the 

.  School  of  Journalism,  University  of  Mis- 

IlM  souri,  Columbia. 
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The  PRESIDENT 
announces  the  opening 
of  a  new  office 
in  Washington: 

The  President  of  Cbmpugraphic  Corporation,  that  is- 
William  W.  Garth,  Jr.  The  office, which  opened  September  5, 
is  our  new  Atlantic  Regional  headquarters  in  Washington, 
D.C.  It  will  serve  22  states  in  the  Atlantic  region, 
from  Maine  to  Florida,  plus  Canada’s  Maritime  Provinces. 

Our  new  headquarters  location  will  also  accommodate 
local  district  offices  serving  government  agencies 
and  private  industry  in  Washington,  D.C.,  Virginia, 
Southern  New  Jersey,  Maryland,  Delaware,  Eastern 
Pennsylvania  and  Kentucky. 

If  you’re  out  there  somewhere  and  you’re  interested  in 
high-quahty  phototypesetting  equipment  at  a  remarkably 
low  cost,  give  us  a  call.  Like  the  other  President, 
we’ve  got  our  own  hot  line:  (703)525-1678. 

Or,  come  in  and  see  us  at  1901  N.  Moore  St.,  Suite  506, 
Rosslyn,  Va.  22209. 

€©innipygraphic  CORPORATION 

the  type  people  you  should  know 


80  INDUSTRIAL  WAY  •  WILMINGTON,  MASS.  01887  •  (617)944.6555 

REGIONAL  OFFICES:  •  ATLANTIC:  1901  North  Moore  Street,  Suite  506,  Rosslyn,  Virginia 
22209(703)  525-1678  •  CENTRAL:  3166  Des  Plaines  Avenue,  Suite  114,  Des  Plaines,  Illinois 
60018  (312)  298-5140  •  PACIFIC:  1121  San  Antonio  Road,  Palo  Alto,  California  94303 
(415)  %9-2032  •  NEW  YORK  METROPOLITAN:  2  Pennsylvania  Plaza,  Room  1555,  New 
York,  New  York  10001  (212)  736-4444  •  SOUTH  ATLANTIC:  16  Executive  Park  Drive  N.  E., 
Atlanta,  Georgia  30329  •  SOUTH  CENTRAL:  Fourth  and  State  Street,  2  Gateway  Center, 
Suite  106,  Kansas  City,  Kansas  66101. 


This  ad  was  set  in  Compugraphic  type. 
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Women  fill  5 
key  posts  on 
Texas  weekly 


Women’s  lib  would  find  very  little  to 
protest  at  the  Oak  Cliff  (Tex.)  Tribune. 

One  of  two  vicepresidents  of  the  subur¬ 
ban  weekly  is  a  woman,  who  also  serves 
as  managing  editor. 

The  advertising  director  is  a  woman. 
The  classified  manager  is  a  woman.  The 
circulation  manager  is  a  woman.  The  pro¬ 
duction  superintendent  is  a  woman.  The 
head  bookkeeper  is  a  woman. 

Only  the  editor,  business  manager,  asso¬ 
ciate  editor,  janitor  and  delivery  boy  are 
males  among  25  employees. 

The  entire  advertising  staff  is  from  the 
distaff  sex.  Managing  Editor  Doris 
Seivert  serves  as  coordinator  of  the  dis¬ 
play,  classified  and  special  edition  staffs. 

Marietta  Hamric  as  ad  director  has 
three  fulltime  assistants  along  with  edi¬ 
tor-publisher  Ray  Zauber  who  handles 
several  key  accounts.  Jerry  Newton  is  the 
clas.^ified  head  and  Evelyn  Lynch  Jeffres 
is  special  edition  sales  director. 

“I  wouldn’t  exchange  any  of  my  key 
women  for  men  staffers,”  declared  editor 
Zauber.  Four  of  these  girls  have  been 
with  the  paper  ten  years  or  more  and 
have  earned  their  positions.  Four  more 
have  been  here  between  five  and  ten 
years.  “So  we  have  brains  and  looks  along 
with  longevity  in  this  organization,”  he 
said. 

The  publisher  also  pointed  out  that  his 
distaffers  were  remunerated  on  the  basis 
of  ability  and  earned  salaries  commensur¬ 
ate  with  their  male  counterparts  in  simi¬ 
lar  weekly  operations. 

“Some  of  our  gals  have  exercised  stock 
options  and  have  an  interest  in  The 
Tribune,”  he  added.  In  the  future  a  plan 
has  been  devised  to  award  stock  bonuses 
to  key  employes — including  the  women  de¬ 
partment  heads — as  an  incentive. 

The  Tribune  is  a  70-year-old  publication 
with  a  second-class  mail  permit  which 
also  publishes  a  weekly  Advertiser  with  a 
total  combined  circulation  exceeding  57,- 
000.  In  addition  the  composing  room  pro¬ 
duces  three  college  publications  which 
probably  tops  most  suburban  publications 
in  the  Southwest. 

The  Tribune  prints  in  the  Arlington 
Citizen-Journal  plant  on  a  press  owned  by 
the  Fort  Worth  Star-Telegram. 


Standing  from  left  are  Vicki  Eberhart,  display  sales;  Marietta  Hamric,  sales  director;  Tomie 
Herod,  classified  sales;  and  Mary  Weaver,  head  bookkeeper.  Seated  center  are  Joyce  Jackson, 
circulation  manager;  Dorothy  Burrows,  production  superintendent,  and  Sue  Hamilton,  display 
advertising.  In  fore9round  are  Doris  Seivert,  managing  editor  and  vicepresident,  and  Jerry 
Newton,  classified  sales  manager. 


counsel  for  the  Florida  Press  association; 
Larry  Jinks,  Miami  Herald;  Dan  Paul, 
Miami  Herald  legal  counsel;  and  James 
M.  Talley,  Brooksville  Suru-Joumal.  Rob¬ 
ert  Stiff,  St.  Petersburg  Independent, 
presided. 

Richard  said  Attorney  General  Robert 
Shevin  has  prepared  two  bills,  with  one 
giving  absolute  immunity,  and  the  other 
qualified  immunity. 

The  joint  meeting  was  hosted  by 
Chesley  Perry,  general  manager,  Fort 
Myers  \'ews  Press;  and  Timothy  O’Con¬ 
nor,  publisher,  Naples  Daily  News. 

S.  H.  “Sonny”  Stalls  was  elected  pres¬ 
ident  of  FPA.  He  is  vicepresid«it  of 
Montlake  Media,  Inc. 


2  Florida  groups 
endorse  absolute 
shield  proposal 

Florida  Press  Association  and  the  Flor¬ 
ida  Society  of  Newspaper  Editors  voted  to 
support  a  proposed  state  law  giving 
newsmen  absolute  immunity  fiom  having 
to  divulge  news  sources  to  official  bodies. 
The  vote  at  the  joint  meeting  of  the  press 
organizations  at  Marco  Island,  Fla.  (Octo¬ 
ber  13)  was  53-1. 

The  vote  was  described  as  “non¬ 
binding”  but  instructional  to  the  boards 
of  directors  of  the  two  organizations,  who 
will  now  vote  on  whether  to  support  legis¬ 
lation  in  the  1973  session  of  the  state 
legislature. 

Deputy  Attorney  General  Barry  Rich¬ 
ard  said  there  was  a  “good  chance  of  the 
legislation  passing,  if  strongly  supported 
by  the  press.” 

Richard  was  one  of  the  members  of  a 
panel  discussing  the  proposed  legislation. 
Other  members  were  Klein  Wigginton, 


Ad  rates  raised  6% 

Toronto  Star  has  announced  advertising 
rate  increases  averaging  about  six  percent 
to  become  effective  December  1.  Advertis¬ 
ing  director  Donald  Bannerman  said  the 
incj-eases  result  from  higher-than- 
forecasted  circulation  growth  in  the  past 
year  plus  higher  operating  costs.  He  said 
rate  increases  announced  last  December  1 
were  structured  well  below  forecasted  cir¬ 
culation  gains  of  30.5  percent  Monday  to 
Friday  and  40.2  percent  Saturday. 


MS&C  named  for  3 


The  American  forest  still  belongs 
to  the  American  people. 


33"o  public  and  private  forestland  not  suitable  for  commercial  trees, 

or  set  aside  for  ; . s  and  wilderness  areas.  19%  state  and  federal  forestland. 


And  to  a  bt  of  people. 

To  begin  with,  four  million 
individual  Americans  own  39%  of  the 
entire  forest— a  forest  that’s  still  three- 
fourths  as  large  as  it  was  when 
Columbus  landed. 

Then,  too,  everybody  shares 
ownership  in  that  19%  of  the  forest 
owned  by  federal  and  state  govern¬ 
ments  which  supplies  so  much  of  the 
raw  material  for  building  our  houses 
and  cities  and  making  our  paper 
products. 

And  when  you  add  the  16  mil¬ 
lion  aaes  of  forestland  that’s  been  set 
aside  for  parks  and  wilderness  areas, 
and  the  land  not  suitable  for  growing 
commercial  trees,  the  American 
people — individually  or  collectively — 
own  91%  of  America’s  761  million 
aaes  of  forest. 

So  if  the  forest  industries  seem 

39%  individuallv-owned  forestland. 


American  Forest  Institute 


9%  forest  products  industry  forestland. 


V  ' 

t- 


to  own  more  than  their  9%,  it’s  prob¬ 
ably  because  with  responsible,  scien¬ 
tific  management  they’ve  been  able 
to  make  this  9%  produce  one-third  of 
all  the  raw  material  we  need  for 
today’s  wood  and  paper  products,  and 
still  keep  America  green-and  growing. 

For  the  whole  story  on  America’s  forest  today,  get  "Forests  USA!’ 

For  your  copy  of  this  full-color,  16- page  booklet,  send  25c  to 
AFI,  1619  Massachusetts  Avenue,  N.W.,  Washington.  D.C.  20036. 
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Robert  C.  Maynard 


Washington  Post  names 
Maynard  as  Ombudsman 

The  appointment  of  Robert  C.  Maynard, 
35,  as  the  Washuigton  Post  Ombudsman, 
has  been  announced  by  Benjamin  C. 
Bradlee,  executive  editor.  Maynard  suc¬ 
ceeds  Ben  H.  Bagdikian,  who  resigned 
last  month. 

Maynard  has  been  a  metropolitan  and 
national  rejjorter  on  the  Post  since  1967. 
For  the  last  year  he  has  been  on  a  leave 
of  absence  writing  a  book  and  most  re¬ 
cently  serving  as  co-director  of  the  special 
newspaper  training  program  at  the 
Columbia  University  Graduate  School  of 
Jou  rnalism. 

“The  job  of  The  Washington  Post  Om¬ 
budsman  is  to  monitor  the  performance  of 
the  newspaper  in  the  pursuit  of  its 
goals,”  Bradlee  said  in  an  announcement 
to  the  staff. 

Maynard  will  write  assessments  of  the 
paper’s  performance,  based  on  his  own 
experience,  on  staff  stimulus  and  on  reac¬ 
tion  received  from  readers.  His  appoint¬ 
ment  is  for  18  months,  beginning  in  No¬ 
vember. 


CR.MG  CovAULT,  1971  journalism  gradu¬ 
ate  of  Bowling  Green  State  University, 
Ohio — to  the  Washington  bureau  of  Arin- 
tion  Week  from  the  .staff  of  the  Vrhand 
(0.)  Doily  Citizen  where  he  had  been 
covering  aerospace  assignments. 
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news-people 


Luedkte  takes  leave 
from  Detroit  Free  Press 

Kurt  Luedkte,  assistant  to  the  executive 
editor  of  the  Detroit  Free  Press  is  taking 
a  leave  of  absence  to  accept  a  six-month 
fellowship  at  Stanford  University. 

J.  Edward  Murray,  associate  editor  of 
the  Free  Press  and  editor  of  the  Knight 
Newspapers  newswire,  has  been  put  in 
charge  of  day-to-day  news  operation  of 
the  newspaper,  and  Dean  Schoolkopf,  as¬ 
sistant  managing  editor,  will  operate  the 
newswire. 

Luedkte’s  wife,  Eleanor,  is  taking  a 
leave  of  absence  from  her  post  as  public 
relations  director  at  the  J.  L.  Hudson  Co. 
department  store  to  accompany  her  hus¬ 
band  to  California. 

*  * 

Jamks  W.  Thackto  Jr. — from  city  edi¬ 
tor  of  the  Roanoke  (Va.)  World  Sen's  to 
news  editor. 

♦  *  * 

James  L.  Hicks  returned  to  the  Seie 
York  Amsterdam  Sews,  Harlem  weekly, 
as  executive  editor.  He  left  in  1966  and 
has  been  a  deputy  director  of  communi¬ 
cations  for  the  Urban  League  .  .  .  warren 
PARKER — from  Afro-American  News- 
l)apers,  Baltimore,  to  the  Amsterdam 
News  as  advertising  director. 

*  *  ♦ 

William  C.  Parker — named  director  of 
research  for  the  Florida  Publishing  Com¬ 
pany  newspapers  (Jacksotiville  Journal, 
Florida  Times-Union  and  St.  Angusti)ie 
Record).  He  has  been  research  director 
foi-  the  Jacksonville  Chamber  of  Com¬ 
merce. 

♦  *  ♦ 

Michael  R.  Marcelling,  formerly 
managing  editor  of  the  Southfield  Eccen¬ 
tric — to  managing  editor  of  the  Eccentric 
Newspapers,  Birmingham,  Mich.  He  is  a 
former  Cleveland  Plain  Dealer  reporter 
and  Painesville  Telegra/th  city  editor. 

4:  4: 

Gene  R.  Arehart — from  Dow  Jones 
production  staff  to  assistant  pioduction 
manager  of  the  Detroit  Sews. 

*  ♦  ♦ 

John  W.  Reddv,  editor  of  the  Eccentric 
Newspapers,  Birmingham,  Mich.,  has  been 
appointed  general  manager  of  Western 
Hills  Press  and  Price  Hill  Sews,  Cincin¬ 
nati  suburban  papers  acquired  by  Eccen- 
ti’ic. 

♦  *  ♦ 

Charles  Bi-3»;l,  Phoenix  Regublic  and 
(iazette — elected  president  of  the  Adver¬ 
tising  Media  Credit  Executives  As.socia- 
tion. 

4:  * 

Rich  Mensing  fills  the  new  post  of 
news  editor  at  the  Wyoming  Journal, 
Lander,  Wyo. 

*  *  * 

1.  J.  (Jim)  Wynn,  former  Louisiana  and 
Texas  newspaperman — new  director  of 
information  at  the  Georgia  Institute  of 
Technology,  Atlanta.  He  was  dii’ector  of 
publications  at  McNeese  State  University, 
Louisiana,  since  1958. 

EDITO 


PICTURE,  the  Sunday  roto  magazine  of  the 
Minneapolis  Tribune,  has  a  new  editor  replacing 
Marlin  Bree,  who  resigned.  She  is  WENDY  ROSS, 
who  has  been  a  copy  editor  since  1970,  follow¬ 
ing  work  with  Chicago  suburban  newspapers. 

4c  ♦  4c 

Donald  S.  Ruhin,  a  former-  Miami  Daily 
Sews  and  Sewark  Star-Ledger  reporter, 
is  new  executive  editor  of  Modern  Medi¬ 
cine  Publications.  He  had  been  managing 
editor  of  Medical  World  Sews. 

♦  *  ♦ 

Mrs.  Carolyn  Newbold — Named  Sun¬ 
day  women’s  pages  editor  of  the  Amarillo 
(Tex.)  Sews-dlobe  .  .  .  MRS.  Jackie 
Skinner,  women’s  editor  of  the  (llobe- 
Times,  will  write  a  column  several  times 
a  week. 

♦  *  ♦ 

John  Mika,  Vancouver  (B.C.)  Sun — 
to  executive  assistant  to  Minister  of  High¬ 
ways  Bob  Strachan. 

♦  ♦  ♦ 

Alfred  S.  Borcover,  Chicago  Tribune — 
elected  president  of  the  Society  of  Ameri¬ 
can  Travel  Writers  at  recent  meeting  in 
Tunisia. 

♦  *  ♦ 

William  Green,  day  city  editor  of  the 
Atlantic  City  (N.J.)  Press — given  the 
Newsman  of  the  Year  Award  by  the 
Elks  Lodge. 

♦  *  ♦ 

Carl  Mctasii,  director  of  production, 
and  John  M.  Reinhardt,  secretarj’- 
treasurer — elected  to  the  board  of  direc¬ 
tors  of  Parade  Publications  Inc. 

«  4t  « 

William  C.  Powell,  from  deputy  di¬ 
rector  of  the  jiress  division  to  director  of 
press  and  ])ublications  division  of  the 
Office  of  Public  Information  at  the  United 
Nations.  He  is  a  former  English  pro¬ 
fessor  at  the  University  of  Pennsylvania. 
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in  the  news 


Duluth  newspaper 
realigns  news  execs 

Promotion  of  two  members  of  the  Du¬ 
luth  (Minn.)  Herald  and  News-Tribune 
editorial  department  and  appointment  of  a 
new  Herald  city  editor  have  been  an¬ 
nounced. 

Thomas  Daly,  who  has  been  assistant 
managing  editor,  has  been  named  manag¬ 
ing  editor,  succeeding  John  J.  Fein,  who  is 
retiring. 

Robert  A.  Knaus,  Herald  city  editor, 
will  succeed  Daly  as  assistant  managing 
editor. 

Succeeding  Knaus  as  Herald  city  editor 
will  be  Frederick  (Fritz)  Nothacker  of 
Marion,  Ohio. 

The  appointments,  effective  Oct.  30, 
were  announced  by  Orville  E.  Lomoe,  ex¬ 
ecutive  editor. 

*  *  >i> 

Rick  Price,  a  former  Pueblo  (Colo.) 
Chieftain  reporter — to  William  Kostka 
and  Associates,  Denver  public  relations 
agency. 

*  *  * 

William  F.  Sunderland — appointed  a 
general  news  editor  at  UPI  headquarters 
in  New  York,  succeeding  John  J.  Walsh, 
who  moved  to  the  New  York  News. 
Sunderland  has  worked  for  UPI  in  for¬ 
eign  bureaus  and  on  the  foreign  desk  in 
New  York. 

*  *  « 

Charles  W.  Bell — from  chief  corre¬ 
spondent  for  Italy  to  the  overnight  cables 
desk  at  UPI,  New  York. 

if  *  * 

WiLBORN  R.  Hampton — from  Brussels 
bureau  to  manager  of  the  Rome  bureau 
of  UPI,  responsible  for  all  UPI  activities 
in  Italy. 

*  ♦  ♦ 

Philip  Mangelsdorf  resigned  as  head 
of  the  Department  of  Journalism  at  the 
University  of  Arizona,  Tucson,  and  re¬ 
turned  to  teaching. 

♦  ♦  + 

Clyde  Van  Dyke,  Sioux  City  (la.) 
Journal — elected  president  of  Midwest 
Newspaper  Advertising  Executives  Asso¬ 
ciation. 

♦  ♦  * 

James  J.  Tills,  a  former  city  editor  of 
the  Duluth  (Minn.)  News-Tribune — new 
vicepresident-public  relations  for  Jonos 
hot  snacks  company. 

*  *  * 

Jane  Nolan,  recent  graduate  of  Cali¬ 
fornia  State  University  at  San  Jose — to 
the  Women’s  World  staff  of  the  Oxnard 
(Calif.)  Press-Courier. 

«  ♦  « 

Roy  Hughes — from  national  advertis¬ 
ing  manager  to  retail  advertising  manager 
of  the  Vancouver  (Wash.)  Columbian. 

4:  *  « 

Anthony  T.  Curtis — from  circulation 
promotion  copy  writer  to  circulation  pro¬ 
motion  supervisor  for  the  Minneapolis 
Star  and  Tribune. 


Arthur  F.  Felt  Jr. 


Felt  succeeds  Healy 
on  Times-Picayune 

Ashton  Phelps  Jr.,  president-publisher 
of  the  New  Orleans  Times-Picayune,  has 
appointed  Arthur  F.  Felt  Jr.  as  editor  to 
succeed  George  W.  Healy  Jr.,  who  is  re¬ 
tiring  after  46  years  with  the  paper. 

Felt,  who  has  been  with  the  Times- 
Picayune  for  36  years,  will  be  succeeded 
as  associate  editor  by  W.  F.  Harsdorff, 
city  editor.  Vincent  P.  Randazzo  Jr.,  was 
promoted  to  city  editor. 

Healy  joined  the  staff  in  1926  as  a 
reporter  and  became  city  editor,  managing 
editor  and  editor.  From  1963  to  1969  he 
was  executive  editor  of  the  Times- 
Picayune  and  New  Orleans  States-Item. 
He  is  a  vicepresident  and  director  of  the 
Times-Picayune  Publishing  Co. 

*  *  * 

Peter  Millones,  assistant  to  the  man¬ 
aging  editor  since  April,  1970,  has  been 
appointed  as  assistant  managing  editor 
for  news  department  administration  at 
the  New  York  Times.  He  joined  the  paper 
as  a  copy  boy  in  1956. 

*  *  * 

Thomas  Brown  III,  formerly  with 
Newhouse  newspapers  and  the  Worcester 
(Mass.)  Telegram  &  Gazette — returned 
to  the  Hartford  (Conn.)  Times  as  man¬ 
ager  of  automotive  and  real  estate  ad¬ 
vertising  sales. 

:((  If:  4: 

Mrs.  Gloria  Redding,  former  Newark 
(N.J.)  News  classified  advertising  sales 
manager — to  the  Hartford  (Conn.)  Times 
as  assistant  classified  advertising  man¬ 
ager. 

*  *  * 

Robert  B.  Cheyne,  former  public  rela¬ 
tions  vicepresident  of  the  Boston  Herald- 
Traveler  Corp. — to  Provandie,  Eastwood 
&  Lombardi,  Boston  advertising  agency, 
as  head  of  new  public  affairs  division. 
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St.  Petersburg  paper 
appoints  photo  editor 

Jack  Belich,  former  UPI  Newspictures 
editor,  southern  division,  Atlanta  bureau, 
has  been  appointed  photo  editor  of  the  St. 
Petersburg  (Fla.)  Times  and  Evening  In¬ 
dependent. 

Jerry  L.  Shields,  former  UPI  Newspic¬ 
tures  bureau  manager  in  Atlanta,  has 
been  named  to  replace  Belich,  the  UPI 
announced. 

*  ♦  * 

Michael  J.  Szostak,  June  graduate 
from  Colby  College- — to  news  staff  of  the 
Woonsocket  (R.I.)  Call. 

«  *  3|C 

Lois  Wille,  prize-winning  reporter — 
named  assistant  city  editor  of  the  Chicago 
Daily  News  in  charge  of  special  projects. 

*  * 

Daryl  R.  Moen — from  assistant  general 
manager  of  the  Portage  (Wis.)  Daily 
Register  to  managing  editor  of  the  De- 
Kalb  (Ill.)  Daily  Chronicle. 

♦  ♦  * 

Gordon  Rice,  regional  executive  for 
Michigan — to  Central  Division  manager 
of  United  Press  International,  replacing 
William  B.  Ketter,  now  northeastern 

manager. 

if  if  i/i 

Robert  M.  Grevin — named  manager  of 

the  eastern  retail  division  in  New  York 
advertising  office  of  the  Chicago  Sun- 
Timss  and  Chicago  Daily  Neivs  .  .  .  James 
K.  Beatty,  eastern  sales  manager  for 
national  advertising. 

o  *  * 

Betty  Sand — named  manager  of  copy 
service  department,  Rockford  (Ill.)  News¬ 
papers  .  .  .  Gene  Hihitenstein,  assistant 
.  .  .  Joseph  Dobson,  public  service  art 
director. 

♦  ♦  ♦ 


Dick  Cosgrove,  former  CAM  for  the 
Coeur  d’Alene  (Idaho)  Press,  has  been 
named  advertising  manager  of  The  Dalles 
(Ore.)  Chronicle. 

*  ♦  ♦ 

Hal  Foster,  former  information  officer 
in  the  Air  Force  and  on  the  desk  of  the 
Om-aha  World  Herald,  has  joined  the  copy 
desk  staff  of  the  Portland  Oregonian. 

♦  *  * 

Rae  Anne  Campbell,  a  reporter  for 
the  Hillsboro  (Ore.)  Argus,  has  received 
an  award  naming  her  one  of  the  1972 
Outstanding  Young  Women  of  America. 
She  was  nominated  for  the  award  by  the 
Loma  Linda  University  Alumni  Associa¬ 
tion. 
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Augusta  papers  name 
Skinner  business  mgr. 

Edward  B.  Skinner,  production  manag¬ 
er  for  the  Augusta  (Ga.)  Chronicle  and 
Herald,  has  been  appointed  business  man¬ 
ager  for  the  two  newspapers,  announced 
William  S.  Morris  III,  president  of  Morris 
Communications  Corp. 

Skinner  assumes  the  new  position  fol¬ 
lowing  the  promotion  of  Robert  R.  Norris 
to  vicepresident  of  Morris  Corp.’s  South¬ 
western  Newspapers,  and  general  manag¬ 
er  of  the  Lubbock  (Tex.)  Avalanchc- 
Joumal. 

in  if  if. 

Don  Mack,  a  1972  journalism  graduate 
of  the  University  of  Oregon,  has  joined 
the  news  staff  of  the  Eugene  (Ore.)  Reg¬ 
ister  Guard  as  a  reporter. 

*  ♦  * 

Maurice  Ragle  has  been  promoted  to 
retail  advertising  manager  of  the  Salem 
(Ore.)  Statesman-Jouryial,  after  two 
years  as  administrative  assistant. 

4c  ♦  ♦ 

Mary  Ann  Campbell,  formerly  man¬ 
aging  editor  of  the  Monmouth  (Ore.) 
Polk  County  Sun  and  previously  a  re¬ 
porter  on  the  staffs  of  the  Portland 
(Ore.)  Journal  and  the  Ontario  (Ore.) 
Argus-Observer,  was  named  women’s  edi¬ 
tor  of  the  Medford  (Ore.)  Mail  Tribune. 
She  succeeds  Mrs.  Olive  Starcher,  who 
retired  in  September  from  tbe  post  she 
has  held  for  nearly  .SO  years.  Mrs. 
Starcher  will  continue  to  write  a  column 
for  the  newspaper. 

*  ♦  ♦ 

Mike  Alesko,  1972  University  of  Ore¬ 
gon  journalism  graduate,  is  new  police 
beat  reporter  for  the  Salem  (Ore.)  States¬ 
man,  replacing  Glen  Gibbons  who  re¬ 
signed. 

♦  ♦  * 

Dick  Stefani,  photographer  for  the 
Woodhurn  (Ore.)  Independent,  is  winner 
of  the  annual  Ray  Atkison  award  for 
landscape  or  seascape  photography  in  in¬ 
ternational  competition. 

*  «  « 

Bob  Martinson,  former  news  editor  of 
the  Burney  (Calif.)  Inter  Mountain 
Seus,  named  new  sports  editor  of  the 
Gresham  (Ore.)  Outlook. 

*  *  . 

Mrs.  Margaret  A.  “Peg”  Norris  has 
been  named  editor  of  the  Woodhurn 
(Ore.)  Independent.  She  has  had  nine 
years  newspaper,  advertising  and  public 
relations  experience  and  replaces  Ron 
Harrison,  resigned  for  reasons  of  health. 

*  ♦  ♦ 

Homer  Rouse  of  the  McMinnville 
(Ore.)  Neu's-RegLster  for  2.5  years — fi'om 
advertising  director  to  business  manager 
.  .  .  Robert  Wagner — to  advertising  man¬ 
ager. 

♦  *  ♦ 

Al  Hall  has  been  promoted  from  retail 
advertising  manager  to  advertising  direc¬ 
tor  of  the  Portland  (Ore.)  Suburban 
Press,  replacing  Al  Horowitz  who  has 
joined  Levi  Strauss  &  Co.  as  an  account 
executive. 


•Sir 


VETS'  MAN  OF  YEAR — Jack  E.  Underwood,  at 
right,  circulation  director  of  the  New  York 
News,  receives  from  Edward  Helfenstein  the 
citation  of  Man  of  the  Year  from  Floyd  Gib¬ 
bons  Post,  Veterans  of  Foreign  Wars. 


Washington  Post  Co. 
names  key  executive 

The  Washington  Post  Co.  has  an¬ 
nounced  the  appointment  of  Larry  H.  Is¬ 
rael,  .52,  to  the  newly  created  position  of 
executive  vicepresident. 

Israel  will  continue  to  serve  as  chief 
executive  officer  of  the  comjiany’s  broad¬ 
casting  subsidiary,  a  post  he  has  held 
since  1968. 

As  executive  vicepresident  Israel  will 
be  the  chairman  of  the  company’s  corpo¬ 
rate  development  committee. 

In  addition  to  Israel  the  members  of  the 
committee  are  Katharine  Graham,  pres¬ 
ident;  Frederick  S.  Beebe,  chairman  of 
the  board;  Mark  J.  Meagher,  vicepres¬ 
ident-finance,  and  Alan  R.  Finberg, 
vicepresident,  secretary  and  general  coun¬ 
sel. 

• 

Wonn  promoted 

Grant  C.  Wonn  has  been  named  manag¬ 
er  of  advertising  plans  for  the  Long 
Beach  (Calif.)  Independent,  Press- 
T  elegram. 

For  three  years  Wonn  has  been  sales 
manager  of  the  rotogravure  magazine, 
Soyithland  Sunday. 

Frank  Stoddard  has  been  named  sales 
manager  of  Southland  Sunday.  He  has 
been  a  member  of  the  I,P-T’s  retail  sales 
staff  for  five  years. 


On  Journalism  faculty 

Ed  Carter,  former  city  editor  of  the 
Lawton  (Okla.)  Constitution,  and  Junetta 
Davis,  a  specialist  in  free  lance  scientific 
writing,  have  been  appointed  to  the  facul¬ 
ty  of  the  H.  H.  Herbert  School  of  Jour¬ 
nalism  at  the  University  of  Oklahoma. 
Both  Oklahoma  natives,  they  joined  the 
teaching  staff  as  assistant  professors. 


Cafarell,  UPI,  named 
to  head  sales  office 

The  appointment  of  Norman  A. 
Cafarell  as  general  manager-North 
American  sales  at  United  Press  Interna¬ 
tional  headquarters  has  been  announced 
by  H.  C.  Thornton,  vicepresident¬ 
marketing. 

“This  new  executive  position,”  Thornton 
said,  “is  part  of  a  realignment  of  UPI’s 
sales  and  marketing  operations  at  New 
York  to  provide  for  increased  business  in 
the  newspaper  and  broadcast  fields.” 

Cafarell.  48,  has  been  director  of  client 
relations  in  New  York  since  1969.  He  w’as 
one  of  the  organizers  of  the  annual  UPI 
Editors  and  Publishers  Conference  (Edi- 
con)  and  seiwes  as  its  permanent  chair¬ 
man,  which  function  he  will  continue  in 
his  new  position. 

• 

Dr.  Bunge  will  head 
KSU’s  J-department 

The  new  head  of  the  department  of 
journalism  and  mass  communications  at 
Kansas  State  University,  Manhattan,  will 
be  Dr.  Walter  Bunge,  who  has  been  chair¬ 
man  of  the  jouiTialism  department  at  the 
University  of  Wisconsin,  River  Falls, 
since  1969. 

Dr.  William  Stamey,  dean  of  the  KSU 
College  of  Arts  and  Sciences,  said  Bunge’s 
appointment  would  be  effective  next  sum¬ 
mer.  Dr.  Robert  Bontrager  will  continue 
to  serve  as  acting  department  head. 

A  native  of  Madison,  S.  D.,  Bunge  was 
a  1956  graduate  of  the  University  of  Wis¬ 
consin. 


Bowling  Green  faculty 

Dr.  Artemio  Guillermo,  a  native  of  the 
Philippines,  has  joined  the  faculty  of  the 
Bowling  Green  State  University  school  of 
journalism  as  an  assistant  professor. 
Guillermo  teaches  newswriting,  copy  edit¬ 
ing,  and  history  and  principles  of  journal¬ 
ism. 


A  VESTED  INTEREST  in  their  work  i$  shown 
by  ad  staffers  of  the  New  UInf  (Minn.)  Daily 
Journal  for  Newspaper  Week.  From  left:  Arthur 
Fischer,  Nancy  Zimmerli  and  Ron  Wieland. 
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Your  advertisers  want 

REACH  and  FREQUENCY 

at  low  cost. 

DON’T  YOU? 


Ad  agency 
opened  by 
ad  students 

Experience  is  the  best  teacher,  they 
say,  and  12  students  enrolled  in  the  “Ad- 
vertisiiiK  Copy  and  Layout  Class”  at  Kan¬ 
sas  State  University,  Manhattan,  are 
learning  all  they  can  this  semester 
thi'oufrh  practical  experience. 

The  students,  fjuided  by  Dr.  Jim  Mor¬ 
ris,  assistant  professor  of  journalism 
and  mass  communications,  have  formed 
their  own  adveitisiiiR  apency  and  are 
handling  accounts  for  five  Manhattan 
merchants  for  the  fall  semester.  Their 
responsibilities  include  assessing  the  mer¬ 
chants’  advertising  problems  and  budgets?, 
creating  campaigns,  drawing  advertise¬ 
ments  and  placing  ads  in  appropriate 
media. 

The  idea  of  oiganizing  the  class  into  an 
agency  was  Morris’  brainchild. 

“.4n  instructor  is  always  looking  for 
different  ways  to  teach  a  class  to  make  it 
more  realistic  and  a  better  learning  ex¬ 
perience,”  Morris  said.  “In  coming  to 
grips  with  the  jsroblem  this  semester,  I 
knew  ahead  of  time  who  was  going  to  be 


in  the  class — a  senior  going  into  commer¬ 
cial  art,  three  photographers,  three  busi¬ 
ness  marketing  majors,  and  several  other 
students  seriously  interested  in  going  into 
advertising.  Here  was  the  talent  I  would 
expect  to  find  in  an  advertising  agency.  So 
I  decided  to  organize  the  class  into  an 
agency.” 

Class  members  chose  five  general  areas 
of  business  in  the  community — banking, 
travel  agencies,  discount  houses,  clothing 
stores,  and  business  geared  primarily  to 
students — and  solicited  accounts  from  one 
merchant  in  each  area.  An  account  rep¬ 
resentative  was  appointed  to  serve  as  a 
contact  i)erson  for  each  business  and  to 
woi'k  with  two  other  students  assigned  to 
each  account. 

Each  merchant  visited  the  class  to  dis¬ 
cuss  his  advertising  problems,  objectives, 
and  the  services  he  needed  from  the  agen¬ 
cy.  Merchants  also  agreed  to  let  the  class 
members  work  within  their  budgets  and  to 
jiay  nothing  to  the  class  except  for  basic 
expenditures  incurred  in  the  production  of 
ads. 

“Most  of  the  groui)s  are  still  just  get¬ 
ting  started,”  Morris  said.  “Any  advertis¬ 
ing  agency  needs  to  do  a  lot  of  basic 
research  before  it  begins  work.  What  does 
the  merchant  have  to  offer  and  who  is  the 
likely  consumer  for  the  product  or  ser¬ 
vice?  What  is  it  about  the  product  that  is 
going  to  appeal  to  the  customer?  Where  is 
the  customer  and  how  can  he  be  leached 
most  effectively?  We  are  approaching  this 


from  a  scientific  viewpoint;  we  want  to 
have  accurate  information  before  we  do 
any  ads,”  Morris  added. 

The  account  representative  for  each 
business  and  his  two  team  members  have 
primary  responsibility  for  creating  the 
advertisements  and  for  making  arrange¬ 
ments  for  their  production.  However,  a 
team  stuck  with  a  problem  or  needing 
some  ideas  may  ask  for  class  time  for  a 
brain-storming  session. 

“This  is  a  tremendous  responsibility,  of 
course,”  Morris  said.  “These  are  real 
problems  from  real  people  with  real  budg¬ 
ets;  the  students  have  an  obligation  to 
satisfy  these  merchants.  They  have  a 
great  deal  of  anxiety  about  it  and  feel  the 
responsibility  heavily,  but  I  think  they  can 
meet  the  challenge.” 

Morris  feels  the  agency  creates  an  ideal 
teaching  situation  for  the  class. 

Something  was  lacking 

“It  is  amazing  to  me  no  one  stumbled  on 
the  idea  before,”  he  said.  “The  usual 
j)rocedure  is  to  contrive  situations.  I 
would  design  a  problem  as  close  to  reality 
as  possible,  but  there  was  always  some¬ 
thing  lacking  in  a  project  like  that.  The 
students  knew  it  wasn’t  for  real — that  it 
was  just  for  the  teacher.  This  way  each 
student  is  graded  in  an  ultimate  sense — 
the  business  will  either  accept  or  reject 
his  work.  If  the  students  can’t  come  up 
with  a  good  campaign,  they  have  failed. 
This  is  precisely  the  kind  of  situation  they 
will  be  faced  with  on  the  job.” 

Morris  also  feels  students  will  benefit 
from  having  something  tangible  to  show 
prospective  employers  when  they  go  job 
hunting. 

“Many  students,  with  only  lecture 
courses  behind  them,  are  unable  to  pro¬ 
duce  anything  that  shows  their  capabili¬ 
ties.  I  have  suggested  to  my  students  that 
they  keep  a  portfolio  of  everything  they 
do  and  the  published  ads  so  they  can  say 
to  a  prospective  employer:  ‘Look,  this  is 
what  I  have  done’.” 

Morris  plans  the  same  class  format 
next  semester  with  a  new  group  of  stu- 
ents  and  probably  a  new  group  of  busi¬ 
nesses. 

“We  are  just  a  month  into  this  semester 
and  any  sort  of  final  evaluation  is  impos¬ 
sible  now.  But  it  appears  the  students  are 
going  to  be  successful.  When  I  look  at 
some  of  the  businesses  and  where  they  are 
now,  and  compare  this  with  where  I  think 
they  are  going  to  be,  I  predict  the  class 
members  and  the  merchants  will  be  able 
to  see  and  appreciate  that  we  really  have 
helped  them.” 

• 

Lafayette  CM  post 
goes  to  Malone 

William  T.  Malone,  43,  has  joined 
the  Lafayette  (Ind.)  Journal  and  Couri¬ 
er  executive  staff  as  circulation  manager. 

Formerly  metropolitan  circulation  man¬ 
ager  for  the  Memphis  Publishing  Co., 
publisher  of  the  Memphis  Commercial  Ap¬ 
peal  and  Press  Scimitar,  Malone  w’ill  di¬ 
rect  a  staff  at  Lafayette  of  12  district 
managers,  550  news  carriers,  15  trucks 
and  drivers. 


Linage  Trends— August  1972 

A  summary  of  newspaper  advertising  for  the  month  in  64  cities 
measured  by  Media  Records,  Inc. 


1972  1971  Dollar  % 

(000)  (000)  (000)  Change 

Classifications  Omitted  Omitted  Omitted 

Retail 

August  .  $  162,995  $  137,580  -f  15,415  -t-11.2 

First  Eight  Months  .  1,287,884  1,151,824  -1-136,060  -{-11.8 

Department  Stores 
(Included  in  Retail) 

August  .  42,568  40,744  -1-  1,824  -f  4.5 

First  Eight  Months  .  357,148  336,391  -f  20,757  -f-  6.2 

General 

August  .  30,014  26,838  -f  3,176  -{-11.8 

First  Eight  Months  .  327,634  292,122  -f-  35,512  4-12.2 

Automotive 

August  .  7,419  8,112  —  693  -  8.5 

First  Eight  Months  .  69,187  72,456  -  3,269  -  4.5 

Financial 

August  .  6,263  5,685  4-  578  4-10.2 

First  Eight  Months  .  83,020  69,239  -f  13,781  -1-19.9 

Classified 

August  .  76,670  65,570  4-  11,100  4-16.9 

First  Eight  Months  .  620,377  513,127  4-107,250  -1-20.9 

Total  Advertising 

August  .  273,361  243,785  4-  29,576  4-12.1 

First  Eight  Months  .  2,388,102  2,098,768  4-289,334  4-13.8 
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Paddock  officers 
charged  with  fraud 
in  stockholder  suit 

Three  minority  stockholders  of  Paddock 
Corp.,  suburban  Chicago  newspaper  pub¬ 
lishing  firm,  filed  suit  in  Federal  District 
Court  last  week  charging  four  officers  of 
the  firm  with  fraudulently  inducing  them 
to  invest  $1.6  million  in  the  company. 

The  suit  alleges  that  the  money  was 
invested  to  help  the  company  out  of  finan¬ 
cial  difficulty  in  1971. 

The  suit  charged  Stuart  R.  Paddock  Jr., 
Robert  Y.  Paddock,  their  sister  Mrs. 
Marge  Flanders,  and  Andrew'  Lamb,  trea¬ 
surer  of  Paddock  Corp.  with  making 
promises  of  corporate  reform  to  induce 
them  to  invest  in  the  company. 

Stuart  Paddock  said  the  plaintiffs,  Rob¬ 
ert  K.  Burns,  John  R.  Malone,  and  George 
Hilgendorf,  own  28  percent  of  the  Paddock 
stock. 

Buims  is  a  professor  of  business  at  the 
University  of  Chicago,  Malone  a  newspa¬ 
per  consultant,  and  Hilgendorf  is  a 
former  general  counsel  for  the  company. 
Burns  own  14.6  percent  of  the  stock. 

The  suit  also  seeks  $.500,000  in  punitive 
damages  and  asks  the  appointment  of  a 
new  boaid  of  directors. 

Stuart  Paddock  said  it  was  the  view  of 
the  company’s  counsel  that  the  action  is 
totally  w’ithout  merit  and.  will  be  aggres¬ 
sively  defended. 

Paddock  also  said  that  an  offer  by 
Media  General,  Inc.,  a  news  paper  group 
of  Richmond,  Va.,  to  buy  the  Paddock 
group  and  20  newspapers  of  the  Crescent 
Newspapers,  formerly  owned  by  Paddock, 
is  still  being  considered.  The  offer  was  for 
$12.2  million.  Any  transaction  between 
Paddock  and  Media  General,  Paddock  said, 
would  include  an  exchange  of  stock. 

• 

120  teachers  earn 
credits  at  workshop 

120  elementary  and  secondary  school 
teachers  earned  half  a  credit  each  at  the 
one-day  Newspaper  in  the  Classroom 
Workshop  sponsored  (October  14)  by  the 
St.  Paul  Dispntch  and  Pioneer  Press  and 
the  St.  Paul  Public  Schools. 

Mrs.  Hope  Shackelfoid,  of  the  Wichita, 
Kans.  educational  system  conducted  the 
program,  as  she  has  three  years  in  the 
past. 

Teachers  w'ere  given  copies  of  “Knowing 
Your  Newspaper  (a  detailed  description 
of  the  organization  and  production  of  the 
Dispatch  and  Pioneer  Press)  and  a 
proven  classroom  motivator,  the  20-page 
“Famous  Front  Pages  In  History”  for 
their  bulletin  boards. 

The  Living  Textbook  program,  under 
direction  of  Charles  Sinks,  educational 
coordinator,  was  used  by  more  than  148 
area  teachers  during  the  1971  school  year. 
It  is  publicized  by  newspaper  advertising, 
direct  mailings  and  a  booth  at  the  annual 
state  education  association  convention. 

More  than  90,000  papers  at  a  half-price 
student  rate  w'ere  delivered  to  89  schools. 


Dow  Jones  announces 
production  changes 

Dow'  Jones  &  Company,  Inc.’s  production 
department  announced  changes  affecting 
four  of  the  company’s  nine  printing  loca¬ 
tions. 

Paul  Munson  moves  from  the  company’s 
South  Brunswick,  N.J.,  plant  to  the  Chica¬ 
go  printing  facility  as  production  manag¬ 
er. 

Replacing  Munson  in  South  Brunswick 
is  William  Langman,  previously  produc¬ 
tion  manager  in  the  White  Oak,  Md.,  fa¬ 
cility. 

Clint  Rierson  replaces  Langman  as 
White  Oak  production  manager.  He  had 


been  production  manager  in  tbe  firm’s 
Riverside,  Calif.,  plant. 

William  Harmer,  previously  production 
assistant  in  Dallas,  was  named  production 
manager  in  the  Riverside,  Calif.,  plant. 

Ray  Eby  transfers  from  Dow  Jones’ 
Cleveland  printing  facility  to  the  Dallas 
plant  as  production  assistant. 

• 

Publisher’s  memorial 

Congress  has  approved  a  resolution  to 
rename  the  proposed  Mineola  Reservoir 
on  the  Sabine  River  in  Texas  in  honor  of 
Carl  L.  Estes,  late  publisher  of  the 
Longvieu'  Daily  News  and  Longview 
Morning  Journal.  The  resolution  received 
unanimous  approval. 
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The  Weekly  Editor 


Sisters  are  different 


The  Edmond  (Okla.)  Publishing:  Co.  has 
separated  its  two  look-alike  weeklies  by 
converting:  one  to  tabloid,  and  chang:ing: 
the  focus  of  its  content. 

Publisher  Edward  K.  Livermoi'e  Jr  un¬ 
veiled  the  new  Edmond  Sun,  reportedly 
the  oldeest  weekly  in  Oklahoma,  a  few 
weeks  ag:o.  The  81  year-old  Sun  was  tab¬ 
loid  when  first  i)ublished  in  1889,  soon 
after  the  Oklahoma  land  rush  beg:an. 

The  content  of  the  Sun,  Livermore 
said,  is  being:  chang:ed  to  reflect  a  more 
“peisonal”  outlook.  Feature  writing:  will 
be  of  the  human  interest  type.  Hard  news 
content  will  he  increased  in  the  Sun’s 
sister  paper,  the  Edmond  Booster,  flag:.ship 
of  the  i)ublishing:  company.  The  Booster’s 
broadsheet  format  will  he  unchang:ed. 

Other  chang:es  in  the  Sun  include  new 
block  and  italic  headline  type  styles  re¬ 
placing’  Bodoni. 

“Befoie,”  Livermore  said,  “you  couldn’t 
tell  the  Sun  and  Booster  apart.  Now  there 
is  a  distinct  diffeience.  The  Sun  is  bright 
and  modern  while  the  Booster  retains  its 
identity  with  tradition.” 

The  Booster  has  been  a  consistent  win¬ 
ner  in  the  Oklahoma  Press  Association’s 
competition. 

Mo>t  iniporliiiit 

Pei  haps  the  most  striking  change  in  the 
new  Sun  is  the  front  page,  which  makes  a 
wide  use  of  large  jihotographs  coupled 
with  teaser-type  headlines.  In  addition, 
the  flag  has  been  redesigned,  rei)lacing  a 
hand-drawn  flag  which  had  been  in  use 
since  1889. 

“The  old  flag  was  just  terrible,”  com¬ 
mented  news  editor  Gary  Hindes,  whose 
l)roject  since  joining  the  i)aper  in  March 
has  l)een  renovating  the  Sun. 

The  mast,  in  use  until  the  change,  was 
hand-drawn  in  1889  by  Milton  Reynolds, 
the  paper’s  founder. 

“You  could  see  every  rough  edge,  every 
nervous  twitch  of  his  hand  when  he  drew 
it,”  Hindes  added. 

The  decision  to  make  the  change  was 
carefully  thought  out.  Hindes  had  lieen 
publisher  of  the  Onlc  Forester,  a  tab 
weekly  in  Oak  Forest,  Illinois,  and  knew 
of  its  advantages  as  well  as  disadvan¬ 
tages. 

Among  the  advantages  of  the  change, 
accoiding  to  Advertising  Director  Bob 
Stacy,  has  been  increased  linage.  “We 
rarely  had  a  full-page  ad  in  our  Sun  when 
it  was  broadsheet,”  he  explained.  “Now, 
an  account  who  might  have  previously  run 
a  five  X  12  ad  can  go  up  to  a  six  x  1.5,  pay 
a  little  more,  but  end  up  with  a  full  page.” 

Another  advantage  stressed  by  produc¬ 
tion  manager  Bill  Spilman  was  the  size. 
“Our  Monday  ])apei’  (the  Sun)  was  our 
weak  point,”  he  said.  “Now',  we  run  what 
used  to  l>e  a  flimsy  eight-page  broadsheet 
and  it’s  a  16-page  tab.  People  think 
they’re  getting  more.” 

One  disadvantage,  however,  was 
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stressed  by  circulation  manager  Glenn 
Burnett.  Newsrack  sales  went  down  with 
the  introduction  of  the  new  pai)er,  a  fact 
he  attributes  to  the  way  the  i)aper  is 
displayed  in  the  coin  vending  machines  he 
has  si)read  all  over  the  city  of  20,000 
pooi)le.  “The  machines  are  .set  uj)  for 
broadsheet  and  that  means  we  have  to  put 
the  tab  in  sideways,”  he  said. 

Burnett  had  his  j)eople  get  off-the-street 
reactions  when  loading  the  machines. 
“About  20  i)eople  said  they  didn’t  like  it,” 
he  said.  “Most  were  peoi)le  who  had  lived 
in  the  community  for  2o  years  or  more. 

Livermore  is  satisfied,  however.  He 
said;  “My  wife  got  all  kinds  of  calls  at 
home  from  people  who  are  hapi)y  with  it. 
It  .seems  the  peojjle  who  have  moved  here 
within  the  last  20  years  or  so  like  it  w’hile 
the  old-timers  don’t.  But  that’s  why  we’ve 
left  the  Booster  just  the  way  it  is.” 
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UPI  newsman  cleared 
in  arrest  charge 

A  UPI  reporter  has  won  a  2’2-ycai’ 
court  battle  to  clear  his  name  after  he 
was  ariested  on  a  curfew  violation  charge 
during  violent  student  demonstrations  on 
the  University  of  California  at  Santa 
Barbara’s  Isla  Vista  campus  in  1970. 

He  also  received  $l,r)00  in  damages. 

Stewart  Slavin,  a  rei)orter  for  United 
Press  International,  said  he  was  held  in¬ 
communicado  for  20  hours  after  his  ar¬ 
rest,  although  he  jiroduced  valid  police 
f)ress  credentials. 

The  charge  against  him  was  drojjped 
but  Slavin  filed  suit  against  the  Santa 
Barbara  County  sheriff’s  department 
seeking  damages  and  clearance  of  his  rec¬ 
ord. 

A  stipulated  judgment  entered  recent¬ 
ly  in  Santa  Barbara  Sui)erior  Court 
granted  Slavin  the  $1,.")00  and  said  the 
sheriff’s  department  agreed  to  amend  Sla- 
vin’s  record  to  read  that  he  was  detained 
only  and  not  arrested. 

• 

Press  group  coalition 
planned  for  lobbying 

Robert  Nesoff,  i)resident,  said  the 
12.5-member  North  Jersey  Pi'ess  Associa¬ 
tion,  in  conjunction  with  Fairleigh  Dickin¬ 
son  L’niversity,  plans  to  establish  a  coali¬ 
tion  of  working  press  groujis.  He  said  a 
meeting  has  been  called  November  25  at 
the  Teaneck  cam]>us  of  FDU  to  discuss 
the  i)roject. 

“The  formation  of  a  coalition  of  work¬ 
ing  press  groups  will  give  the  press 
clout,”  said  Nesoff.  “The  coalition,  as  a 
lobby,  will  ])romote  the  general  welfare  of 
the  working  ])ress.” 

.•\t  its  recent  meeting,  the  association 
tabled  action  on  a  constitutional  amend¬ 
ment  allowing  (pialified  women  rei)orters 
and  photographers  to  become  members. 
The  ))i’oposal  will  be  U])  for  a  discussion 
and  vote  at  the  oiganization’s  November 
11  meeting  at  the  Continental  Plaza, 
Hackensack. 


Printer  and  lawyer 
buy  Colorado  weekly 

Bill  King  has  announced  the  sale  of 
Howard  McCain’s  Eof/le  Volley  Enter¬ 
prise  to  Wilbur  E.  Flachman  and  James 
IL  Stitt  of  Westminster,  Colorado.  The 
Western  Colorado  weekly  is  apinoaching 
its  75th  year  of  ))ublication  and  has  a 
circulation  of  1,400. 

Flachman,  former  editor  of  the  West¬ 
minster  Coloiado  Journal,  owns  and  oper¬ 
ates  Noith  Suburban  Printing.  Stitt,  an 
attorney,  grew  up  in  the  Eagle  area. 

The  new  owners  announced  the  appoint¬ 
ment  of  Kathy  Lell  of  Denver  as  editor  of 
the  Enterprise.  She  is  a  recent  graduate 
of  Colorado  State  University. 

McCain,  the  former  owner,  plans  to  re¬ 
tire. 
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Two  heads  work  together 
on  a  strip  about  singles 

By  Lenora  Williamson 


After  a  couple  of  comic  strip  ideas  that 
didn’t  work  out,  two  Connecticut  cartoon¬ 
ist-writers  were  determined  to  work  to¬ 
gether  on  a  strip  that  would  be  fun  to 
write  and  to  draw.  They  knew  they  had 
found  the  right  setting  when  they  started 
kicking  around  the  wealth  of  material 
about  today’s  swinging  singles  scene. 

It  took  about  six  months  to  build  a  “for 
singles  only’’  apartment  house  on  their 
drawing  boards  and  lease  out  the  apart¬ 
ments  to  a  cast  of  “now”  characters  that 
debut  as  “Mixed  Singles”  by  William  F. 
Brown  and  Mel  Casson,  via  United 
Feature  Syndicate.  The  new  strip  begins 
weekdays  on  November  13,  and  Sundays, 
November  19. 

Sit  down  to  lunch  with  these  two,  and 
they  are  tense  at  first  and  start  feeding 
you  such  sociological  backgrounding  as: 
there  are  42  million  Americans  between 
the  ages  of  19  and  35  (“the  prime  single 
years”),  that  people  are  staying  single 
longer;  that  one  in  four — “or  maybe  soon 
one  in  three” — marriages  ends  in  divorce 
with  a  lot  more  singles  thereby,  and  even 
a  sheet  of  newspaper  excerpts  about  how 
many  suburban  apartment  houses  now 
specify  “singles  welcome”  in  their  news¬ 
paper  ads;  and  that  a  lot  of  suburban 
apartment  complexes  for  active  young 
singles  are  being  built — and  more  such 
data. 

Faces  brighten  and  relax  the  minute 
the}'  begin  to  talk  about  characters  in 
“Mixed  Singles.”  They’ve  got  the  life  his¬ 
tories  of  initial  tenants  rounded  out  in 
their  minds’  eye.  “Gypsy” — fairly  recently 
divorced  from  the  unseen  Vernon — is 
leading  lady  and  obviously  a  favorite.  Bill 
Brown  declares  that  the  divorce  must 
have  been  Vernon’s  fault  “because 
Gypsy’s  a  doll.”  Then  there’s  “Arnold” — 
the  junior  accountant  and  would-be  so¬ 
phisticate  who  never  quite  makes  it; 
“Maynard” — the  real  swinger  who  works 
in  an  ad  agency  and  is  cooler-than-cool ; 
“Byron” — who  works  as  an  actor  when  he 
works;  “Joy,”  the  sexy  young  thing;  “Kel¬ 
ly” — the  black  piano  f)layer  who  owns  the 
singles  bar  down  the  block.  And  then 
there  is  one  married  couple,  landlord  Har¬ 
vey  Mix  and  his  wife  Stella. 

Subject  to  lease 

The  cartoonists  are  thinking  about  in¬ 
troducing  a  doctor  and  a  divorced  man  as 
new  tenants.  One  great  thing  about  the 
apartment  house  setting.  Bill  and  Mel  ex¬ 
plain,  is  that  if  they  get  tired  of  a  charac¬ 
ter,  they  just  cancel  a  lease  and  move 
somebody  else  in. 

Both  Bill  Brown  and  Mel  Casson  have 
long  lists  of  cartoon  book  credits,  gag 
cartoons,  television  productions — and  in 
Bill’s  case  a  Broadway  comedy,  “The  Girl 
in  the  Freudian  Slip,”  and  a  rock  musical 
version  of  “The  Wizard  of  Oz”  underway. 
And  in  Mel’s  case,  there  also  was  a  syndi¬ 
cated  cartoon  panel  “Angel,”  and  recently 


Mel  Casson  &  Bill  Brown 


audio-visual  films  for  television. 

They  met  at  cartoonist  Mel  Lazarus’ 
apartment;  it  was  also  at  that  same 
apartment  that  Mel  was  introduced  to  the 
girl  he  married.  He  announces  that  he 
doesn’t  want  to  meet  anyone  else  at  Laz¬ 
arus’  place — his  current  schedule  of  24 
hours  a  day  is  all  he  can  manage. 

The  two  get  together  early  in  the  week 
and  bring  along  about  “20  or  25  ideas” 
and  kick  them  around  with  mutual  chance 
to  bruise  egos. 

Bill  has  been  assigned  to  color  the  Sun¬ 
day  strip.  It  turns  out,  in  a  truth  session, 
that  Mel  managed  that  because  he,  Mel,  is 
color  blind.  He  got  by  the  Army’s  color 
perception  tests  by  memorizing  location  of 
balls  of  colored  yarn  as  fellows  ahead  of 
him  identified  each. 

Before  the  firm  decision  on  the  singles 
scene  strip,  the  team  ruled  out  a  strip 
about  a  married  couple  and/or  kids.  Mel 
and  Mary  Casson  have  a  six-year-old 
daughter  Leslie  and  live  in  Westport; 
while  Ann  and  Bill  Brown  are  Greenwich 
residents.  Their  daughter  Debbie  is  a  stu¬ 
dent  at  Rhode  Island  School  of  Design  and 
son  Todd  is  at  the  University  of  Vermont. 

The  strip,  they  are  convinced,  will  not 
only  interest  the  singles — but  also  the 
marrieds.  After  all,  says  one  of  the  car¬ 
toonists,  “Nearly  all  married  men  secretly 
wish  they  were  single.”  The  other  car¬ 
toonist  amends  that,  “All  married  men 
secretly  wish  they  were  single.”  Inter¬ 
viewer  amends  both  statements,  “Perhaps 
we  should  say  all  married  men  except 
two,  to  save  you  both  trouble.”  They 
laughingly  agreed  that  was  what  they 
meant  to  say. 

• 

Donrey  director  named 

Joseph  McMurray  has  been  appointed  to 
the  board  of  directors  of  the  Donrey 
Media  Group  by  Donald  W.  Reynolds, 
president.  McMurray  will  also  serve  as 
executive  vicepresident  and  chief  oper¬ 
ating  officer  of  the  Western  Broadcast 
Division  of  Donrey.  McMurray  has  been 
with  Donrey  since  1960. 
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ARE  AMERICA  ON  STAGE 
FOR  ALL  TO  SEE 


VgHEW  PID  VOU  JOIN!  THAT?  “ 


John  Stees’  sharp  observations 
and  his  facile  pen  depict  the 
daily  doings  of  Mr.  and  Mrs. 
America,  their  social  affairs, 
their  leisuretime  life  style. 

Camera  ready  in  4  &  5-cal.  b&w. 

Also  Vi  tab.,  V3  standard  full  color. 
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Financial  Notes  By  RoImtI  C.  Davis 


Ridder  Publications  Inc.  earned  $8.8 
million,  or  96  cents  a  share,  during  the 
nine-month  period  ending  September  30, 
compared  to  $8.1  million  or  88  cents  a 
share,  a  year  ago.  Revenues  rose  to  $104.4 
million  from  $94.8  million. 

For  the  third  quarter,  net  earnings 
dropped  .slightly  to  $2.9  million,  or  32 
cents  a  share,  from  $3  million,  or  33  cents 
a  share,  a  year  earlier,  while  revenues 
rose  to  $3.5  million  from  $32.4  million. 

.At  a  meeting  of  the  New  York  Society 
of  Security  .Analysts,  Bernard  H.  Ridder 
Jr.,  company  president,  said  increases  of 
allowed  by  the  Price  Commission 
were  deferred  to  meet  the  1968-69  base 
period  ))rofit  margin  of  14.25'!.  “Our 
l>rofit  margin  was  15.31'!  in  1971,  thus  we 
were  in  the  position  of  so  many  busi- 
nes.ses — tiying  to  show  improvement  with¬ 
out  violating  the  lower  base  period  margin 
limitations,”  Ridder  said. 

♦  *  ♦ 

Washington  Post  Company’s  per  share 
earnings  for  the  13-week  period  ending 
October  1  doubled  to  12  cents  for  the  same 
period  last  year.  Income  went  to  $566,000 
from  $300,000,  on  revenues  of  $49.3,  mil¬ 
lion  up  from  $43.9  million,  a  year  ago. 

The  company  reported  a  special  charge 
of  $283,000  as  a  loss  on  the  recent  sale  of 
Art  .V(  ic.s  magazine,  which  brought  net 
income  to  the  same  figure  as  the  special 
charge,  $283,000,  or  6  cents  a  share,  in  the 
13  weeks  and  $1.05  in  39  weeks. 

Before  the  special  charge  in  the 
39-week  period,  income  was  $5.3  million  or 
$1.11,  on  revenues  of  $155  million,  com¬ 
pared  to  $3.4  million,  or  79  cents  a  share, 
on  operating  revenues  of  $138.6  million,  a 
y<“ar  ago. 

i(c  j!:  « 

-Media  General  Inc.  showed  some  gains 
in  the  third  quarter  and  nine-month  peri¬ 
od  without  including  los.ses  of  $2,964,456 
due  to  the  September  closing  of  the 
\eu-(irk  Krvning  Sews.  The  company  re- 
l)orted  the  losses  were  charged  to  a  re¬ 
serve  provided  last  year. 

Foi-  the  quarter  net  income  amounted  to 
$1.8  million,  or  49  cents  a  share,  on  re- 
v<>nues  of  $29.3  million,  compared  to  net 
income  of  $1.6  million,  or  44  cents  a 
share,  on  revenues  of  .$25.3  million  last 
year. 

In  nine  months,  the  company’s  net  in¬ 
come  totaled  $5.2  million,  including  a  $62,- 
()(t0  loss  on  a  .secondary  offering  last  June. 
Based  on  income  before  the  loss,  ))er  share 
earnings  were  $1.46  on  revenues  of  $86.9 
million,  as  opposed  to  net  income  of  $4.9 
million,  or  $1.36  a  share,  on  revenues  of 
$89  million,  a  year  ago. 

*  ♦  * 

Post  Corporation  of  Appleton,  Wis.  re¬ 
ported  income  of  $393,.527  and  ))er  share 
earnings  of  42  cents  on  $4  million  re¬ 
venues  in  the  third  ejuarter,  com[)ared  to 
$420,792,  or  55  cents  a  share,  on  revenues 
of  $3.8  million  a  year  ago. 

Nine-month  totals  were  $1  million  in¬ 
come,  or  $1.13  a  share,  on  revenues  of 
$12.3  million,  against  income  of  $967,000, 
or  $1.28  a  share  on  revenues  of  $10  mil¬ 
lion  for  the  same  period  last  year. 


ComCorp’s  income  up — Cleveland-based 
])ublishers  of  Sun  Newspapers  reported 
net  income  for  the  nine-month  period  end¬ 
ing  September  30  reached  $174,000,  or 
25  cents  a  share,  on  revenues  of  $3.5  mil¬ 
lion,  compared  to  $134,000,  or  10  cents 
a  share,  on  revenues  of  $3.3  million,  for 
the  same  period  last  year. 

*  *  * 

Great  Northern  Nekoosa  reported  quar¬ 
terly  and  nine-month  gains  from  i)aper- 
making  and  forest  products  as  of  Septem¬ 
ber  30.  For  the  quarter  net  income  came 
to  $4.4  million,  or  83  cents  a  share  (81 
fully  diluted)  on  sales  of  $98.8  million, 
compai-ed  to  $4  million,  or  73  cents  a 
share  (72  fully  diluted),  on  sales  of  $93.9 
million  last  year. 

Nine-month  totals  show  net  income  of 
$12.7  million,  or  $2.37  a  share  ($2.31  fully 
diluted),  on  sales  of  $297  million,  against 
net  income  of  $10.4  million,  or  $1.89  a 
share  ($1.86  fully  diluted)  on  sales  of 
$266  million. 

.Abitibi  Paper  Co.  saw  nine-month  earn¬ 
ings  i)er  share  double  over  last  year’s 
with  the  inclusion  of  income  from  the 
company’s  40'/f  interest  in  the  Mattabi 
Mines  Ltd.,  which  began  production  Au¬ 
gust  1. 

Net  income  went  to  $4.8  million,  or  24 
cents  a  share,  on  levenues  of  $225.7  mil¬ 
lion,  which  include  $347,000  in  new  in¬ 
come,  compared  to  $2.7  million,  or  12  cents 
a  share,  on  revenues  of  $209.4  million. 

For  the  quarter,  which  does  not  include 
mining  income,  totals  were  $2.6  million,  or 
13  cents  a  share,  as  opposed  to  $2.3  mil¬ 
lion  or  12  cents  a  share  last  year. 

i|c  * 

DOLLAR  BRIEFS 

Harris  Intertype’s  subsidiary  Radiation 
Inc.  has  been  awarded  a  $7.4  million 
.Army  contract  to  fabricate  and  install  a 
satellite  communications  earth  station. 

Cutler-Hammer  Inc.  has  received  a  $6.5 
million  addition  to  an  existing  contract 
with  the  Army  for  work  on  a  new  trans¬ 
port  helicopter.  The  company  reported 
quarterly  earnings  of  $2.3  million  or  68 
cents  a  share  on  sales  of  $66.1  million, 
compared  to  $2  million,  or  58  cents  a 
share,  on  sales  of  $58  million  last  year, 
h’or  the  nine-months  peiiod  net  income 
was  $7.1  million,  or  $2.12  a  share,  on  sales 
of  $204  million,  against  $5.1  million,  or 
$1.52  cents  a  share,  on  sales  of  $173.8 
million,  a  year  ago. 

Wheelabrator-Frye  Inc.,  parent  compa¬ 
ny  of  Sinclair  &  Valentine,  inkmakers,  has 
completed  purchase  of  Garden  City  Fan  & 
Blower  Co.  of  Niles,  Mich,  for  about  $2.6 
million. 

Eltra  Corp.,  which  owns  Mergenthaler 
Linotype,  announced  plans  to  build  an  $S 
million  production  plant  in  Manchester, 
Iowa,  to  manufacture  Prestolite  batteries. 

Southwest  Forest  Industries  approved 
financing  plans  for  a  $60  million  expan¬ 
sion  of  its  Snowflake,  Ariz.  mill  that 
would  increase  newsprint  production  to 
154,000  tons  from  89,000  a  year. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


American  Financial  Corp.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Bdestg.  (NYSE)  . 

ComCorp.  (OTC)  . 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm  (OTC)  . 

Gannett  (NYSE)  . 

Harte  Hanks  (OTC)  . 

Jefferson-Pilot  (NYSE)  . 

Knight  (NYSE)  . 

Lee  Enterprises  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Pana«  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebecor  (OTC)  . 

Ridder  Publications  (NYSE)  .... 

Southern  Press  (CE)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 
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48 
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SUPPLIERS 


Abitibi  (CE)  . 

Addressograph  Multi  (NYSE)  .. 

Alden  Electronics  (OTC)  . 

Altair  (OTC)  . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AME)()  . 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Datascan  (OTC)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nekoosa  (NYSE)  .... 

Harris  Intertype  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  .  .. 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

Loq  Etronics  (OTC)  . 

MacMillan.  Bloedel  (CE)  . 

Milgo  Electronics  (AMEX)  .. 

Millmaster  Ony«  (AMEX) . 

Minnesota  Min.  t  Mfq.  (NYSE) 
No.  American  Rockwell  (NYSE) 

Photon  (OTC)  . 

Richardson  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind.  (NYSE)  . 
Sun  Chemical  (NYSE) 
Wheelabrator-Frye  (NYSE)  .... 
White  Consolidated  (NYSE) 
Wood  Industries  (AMEX)  . 
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ADVERTISING  AGENCIES 

Doremus  (OTC)  . 

Doyle.  Dane,  Bernbach  (OTC)  . 

Foote,  Cone.  Belding  (NYSE)  . 

Grey  Advertising  (OTC) 

Interpublic  Group  (NYSE)  . 

Needham,  Harper  ft  Steers  (OTC)  . 

Ogiivy,  Mather  (OTC)  . 

PKL  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locke  (OTC)  . 

Wells  Rich  Greene  (NYSE)  . 
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Garden  State  Paper  Co.,  a  subsidiary  of 
Media  General,  announced  the  completion 
of  a  $2.5  million  expansion  at  its  Pomona, 
Calif,  recycling  mill.  It  will  increase  pro¬ 
duction  from  85,000  to  110,000  tons  a  year 
of  newsprint  manufactured  from  old 
newspapers. 

Panax  Corp.  of  East  Lansing,  Mich,  has 
completed  its  acquisition  of  Calumet  Pub¬ 
lishing  Co.,  raising  its  group  total  to 
eight  tlaily  and  24  weekly  newspapers  in 
Michigan,  Indiana  and  Illinois. 
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Deaths 

Robert  B.  Chessman,  51,  publisher  of 
the  Astoria  (Ore.)  Budget  1947-60;  man¬ 
aging  editor  of  the  Lakewood  (Wash.) 
Suburban  Times;  October  16. 

*  * 

Kent  S.  McKinley,  74,  a  director  of 
the  Buffalo  (N.Y.)  Evening  yJeivs  and 
founder  of  the  fonner  Sarasota  (Fla.) 
Xews;  October  18. 

*  * 

Homer  H.  Mcrray,  57,  wire  news  edi¬ 
tor  of  the  Fort  Wayne  (Ind.)  Journal- 
Gazette;  former  editor  of  the  Woodstock 
(Ill.)  Sentinel;  October  13. 

Lawrence  B.  Sizer,  70,  a  former  pub¬ 
lic  relations  consultant  to  Field  Enter¬ 
prises,  Chicago,  and  a  director  of  the  com¬ 
pany;  originally  a  reporter  for  the  Ben¬ 
ton  Harbor  (Mich.)  Netvs-Palladium ; 
October  23. 

♦  ♦  ♦ 

Lyle  W.  Roberts,  35,  circulation  divi¬ 
sion  sales  manager  of  the  Sacramento 
(Calif.)  Union;  October  13. 

♦  *  ♦ 

Thomas  J.  Clark,  41,  reporter  and 
copy  editor  for  the  Scron ton  (Pa.)  Times; 
October  16. 

♦  *  ♦ 

Henry  Belk,  74,  editor  emeritus  of  the 
Goldsboro  (N.C.)  \ews-Argus;  he  worked 
for  the  paper  from  1926  to  1968;  October 
20. 

♦  *  * 

Philip  V.  Bessey,  73,  salesman  for 
Newspaper  Enterprise  Association, 
United  Feature  Syndicate  and  Chicago 
Sun-Times  Syndicate;  October  12. 

>|c  :4c  4: 

Milton  I).  Hewes,  68,  retired  (1969) 
editor  of  the  Bay  City  (Mich.)  Times; 
joined  the  paper’s  staff  as  a  cub  rejiorter 
in  1923;  October  22. 

4c  *  4c 

Vincent  H.  Riorden,  74,  New  York 
Post  reporter  1927-1933;  jiublicity  writer 
for  Kennedy  Associates;  Octolier  10. 

4c  4c  4c 

Ren  M.  Poulten,  71,  former  statehouse 
reporter  for  Rhode  Island  newspapers; 
October  12. 

4c  4c  4c 

Irving  R.  Chimowitz,  54,  former  b’lint, 
Mich,  newspaper  reporter;  political  cam¬ 
paign  manager;  October  13. 

♦  ♦  * 

Al  Turk,  former  New  York  newsjiaper 
reporter;  public  relations  official;  October 
22. 

4c  4c  4c 

William  Gant,  68,  a  former  editor  with 
the  New  York  Herald  Tribune  News 
Service;  crossword  puzzle  specialist;  Oc¬ 
tober  20. 

*  *  * 

Arthur  S.  Thompson,  86,  secretary  to 
Melville  E.  Stone  at  the  Associated  Press 
1916-26;  sales  representative  and  execu¬ 
tive  with  Geo.  H.  Merrill  Co.  and  Sun 
Chemical  Co.  before  his  retirement  in 
1960;  October  20. 

*  *  * 

Herman  Ruff,  68,  a  copy  editor  for 
the  old  Brooklyn  Eagle  and  for  Fairchild 
newspapers;  October  22. 


August  2  ...  all  four  units  August  26  ...  on  edition 


THIRTY  DAYS  HATH  .  .  .  the  installation  period  last  summer  for  the  new  Harris  N-1650  double¬ 
width  offset  press  at  the  Norwich  (Conn.)  Bulletin  by  Harris-Intertype's  Cottrell  division.  This 
sequence  shows  how  four  units  of  the  50,000-i-/iph  press  were  installed  in  an  empty  press  bay 
starting  July  27  and  were  on  edition  by  August  26.  This  N-1650,  the  first  of  a  new  press  line 
takes  the  place  of  a  three-year-old  four-unit  Cottrell  845  single-width  offset  press  (also  the  first 
of  that  line  installed).  On  the  right  are  four  more  units  of  845,  also  slated  for  removal. 


Maine  Gannett  firm 
buys  station  in  Miami 

The  k'ederal  Communications  Commis¬ 
sion  has  been  asked  to  approve  the  pur¬ 
chase  of  a  Miami  radio  station,  WINZ,  by 
Guy  Gannett  Broadcast  Services  Inc.  of 
Maine.  The  seller,  Rand  Broadcasting  Co., 
would  receive  $2.45  million  for  the  50  kw 
station. 

The  Gannett  firm  is  headed  by  Mrs. 
Jean  Gannett  Hawley,  publisher  of  the 
Guy  Gannett  newspapers  in  Maine.  The 
comiiany  owns  radio  and  television  sta¬ 
tions  at  Portland,  Maine,  and  at  Spring- 
field,  Mass. 

• 

Storke  chair  endowed 

Thomas  M.  Storke,  late  jiublisher  of  the 
Santa  Barbara  News-Press,  will  be  hon¬ 
ored  by  a  professorshij)  at  Stanford  Uni¬ 
versity  established  in  his  name,  acting 
president  William  F.  Miller  announced. 
Pledges  toward  the  endowment  of  a  pro¬ 
fessorship  in  the  Dejiartment  of  Commu¬ 
nication,  to  be  known  as  the  Thomas  Moi-e 
Storke  professorship,  have  been  made  by 
Storke’s  widow,  Mrs.  Marion  Day  Storke 
of  Santa  Barbara,  and  by  the  Thomas 
More  Storke  Foundation. 


134  year-old  weekly 
sold  to  daily  publisher 

The  Courier-Journal,  a  weekly  at 
Palmyra,  New  York,  has  been  sold  by 
Mrs.  Henry  W.  Griffith  to  Geoi-ge  M. 
Ewing,  imblisher  and  editor  of  the  Caun- 
(laigua  Daily  Messenger. 

The  Courier-Journal,  founded  in  1838  as 
the  Palymyra  Courier  and  later  merged 
with  the  Wayne  County  Journal,  has  been 
in  the  Griffith  family  since  1906  when  it 
was  bought  by  Fi  edrick  W.  Griffith. 

The  Messengei',  which  has  been  job¬ 
printing  the  Courier-Journal  in  its  new 
offset  plant  for  over  a  year,  dates  back  to 
1796.  Ewing  became  publisher  in  1959. 

Ronald  Rossolo  has  been  appointed  ad¬ 
vertising  manager  for  the  weekly  and 
Thomas  O’Connor  of  the  Messenger’s 
news  staff  has  been  named  the  weekly’s 
editor. 

• 

Buys  parents’  papers 

William  L.  Kinney  Jr.  has  purchased  his 
liarents’  interest  in  the  Marlboro  Publish¬ 
ing  Co.  Inc.,  Bennettsville,  S.  C.,  publish¬ 
ers  of  the  weekly  Herald-.Xdvocate  and 
the  McColl  Messenger. 
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Circulation  group 
at  API  seminar 

Newspapers  from  19  States,  two  Prov¬ 
inces  of  Canada  and  Denmark  are  repre¬ 
sented  at  a  two-week  Circulation  Man¬ 
agers  Seminar  that  began  Monday 
(October  22)  at  the  American  Press  Insti¬ 
tute,  Columbia  University,  New  York 
City. 

Thirty-two  circulation  executives  will 
attend.  They  are: 

Russell  C.  Abrams,  Nctv  Jersey  Herald, 
Newton,  N.J. 

Lyle  Andrews,  Peoria  Journal  Star. 

James  E.  Cahill,  Chieago  Tribune. 

C.  Eugene  Campbell,  Palm  Beach  Post 
and  Palm  Beach  Times,  West  Palm  Beach, 
Fla. 

Albert  C.  Christensen,  Sew  York  Times. 

Stephen  P.  Clifford,  Macon  (Ga.)  Tele¬ 
graph. 

Gerald  M.  Cole,  Ottaua  Citizen. 

William  J.  Connors,  Albany  (N.Y.) 
Times-l’niou. 

Teiry  L.  DeVassie,  Citizen-Journal 
and  Columbus  Dispatch,  Columbus,  Ohio. 

Lloyd  E.  Esmon,  Sasheille  Banner  and 
Ten ncsscan. 

Edward  E.  Gall,  Honolulu  Star-Bul¬ 
letin. 

Robei’t  W.  Giambelluca,  Buffalo  (N.Y.) 
('  ourier-E  r  press. 

Edward  G.  Green,  Courier-News, 
.‘'omerville,  N.J. 

Larry  L.  Hanson,  Everett  (Wash.) 
Herald. 

Joseph  J.  Haraburda,  Burlington  Coun¬ 
ty  Times,  Willingboro,  N.J. 

Jack  R.  Hawkins,  Record,  Hackansack, 
N.J. 

Kenneth  A.  Holloway,  Holyoke  (Mass.) 
Transcript-Telegram. 

Donald  A.  Hook,  Baltimore  News  Amer- 


Edward  E.  Howard,  Easton  (Pa.)  Ex¬ 
press. 

Robert  E.  Kemp,  Courier-Journal  and 
Louisville  Times,  Louisville,  Ky. 

Theodore  R.  Nevermann,  Milwaukee 
Journal  and  Sentinel. 

John  F.  Neylan,  Niagara  f'alls  (N.Y.) 
Gazette. 

Charles  Proven  za  no,  Amsterdam 

(N.Y.)  Evening  Recorder. 

James  F.  Robinson,  Tonmto  Daily  Star. 
Carl  H.  Rylee,  .Alexandria  (La.)  Daily 
Town  Talk. 

Louis  M.  Sabatini,  La  Salle  (Ill.)  Daily 
Sews-Trib^lne. 

Svenn  Seehusen,  Politiken  and  Ekstra- 
bladct,  Copenhagen. 

Robert  M.  Shull,  State  and  Columbia 
Record,  Columbia,  S.C. 

William  A.  Sickels,  Boulder  (Colo.) 
Daily  Camera. 

William  J.  Simons,  Doylestown  (Pa.) 
Intelligencer. 

W'illiam  R.  Thompson,  San  .Antonio  Ex¬ 
press  and  News. 

Melvin  L.  Wagner,  Las  Vegas  (Nev.) 
Review-Journal. 


Adams  wins  builders’ 
award  for  coverage 

Winner  of  the  first  cash  award  by  the 
National  Association  of  Home  Builders 
for  excellence  in  coverage  of  housing  has 
been  awarded  to  Eli  Adams,  real  estate 
editor  of  the  .Miami  (Fla.)  Herald. 

Second  place  went  to  Gene  Tuttle,  real 
estate  editor  of  the  San  Jose  (Calif.) 
Mercury-News.  Clyde  V.  Smith,  real  es¬ 
tate  and  building  editor  of  the  San  Diego 
Eyiion,  took  third  money. 

Checks  for  Sl.'iO,  $100  and  $75  and  cita¬ 
tions  will  be  presented  during  NAHB’s 
annual  Convention-Exposition,  January 
7-11,  at  Houston. 


New  York  Times’ 
Op  Ed  is  opening 
door  for  writers 

Harrison  E.  Salisbury,  associate  editor 
of  the  New  York  Times  and  editor  of  its 
Op  Ed  page,  told  an  Overseas  Press  Club 
audience  in  New  York  that  he  has  been 
fascinated  with  the  way  articles  have 
“flooded  in”  for  the  page. 

Salisbury  said  that  while  about  85%  of 
the  material  published  is  ordered,  over- 
the-transom  articles  have  nearly  buried 
the  staff  which  tries  to  look  at  every  one 
with  more  than  a  cursory  glance. 

The  editor  was  speaking  (October  10) 
for  one  of  the  late  afternoon  “Talking 
Shop  With”  programs. 

Other  speakers  this  season  were 
William  Attwood,  publisher  of  Newsday, 
Michael  O’Neil,  managing  editor  of  the 
New  York  Daily  News,  and  Peter  Arnett 
of  the  Associated  Press. 

Salisbury  outlined  development  of  the 
Op  Ed  page,  which  has  seen  2,000  sepa¬ 
rate  articles  published  in  its  first  two 
years.  He  noted  that  publishing  house  edi¬ 
tors  in  New  York  reach  for  the  page  as  a 
way  of  finding  unknown  writing  talent 
and  said  that  based  on  a  cursory  survey, 
he  thinks  as  many  as  150  writers  whose 
work  had  never  before  appeared  in  print 
until  used  on  the  Op  Ed  page  have  been 
signed  by  publishers. 

Content  of  the  page  in  the  past  year, 
Salisbury  added,  has  tended  more  and 
more  to  emphasize  problems  in  the  United 
States,  the  reason  simply  being  “this  is 
where  the  action  is  .  .  .  this  is  what  people 
are  interested  in.”  He  said  the  page  has 
built  a  backlog  of  about  300  articles  so 
that  when  some  subject  comes  into  the 
news,  they  can  reach  out  and  with  a  call 
to  the  writer,  update  and  get  it  into  the 
paper  the  next  day. 


/  irOKOT  TO  \ 
(  KIMIW  HHY  UP  * 
\  SUBSCMPriON.  / 


/'  YOUUVl  \ 

\danguousiy: 


ORDER 
yPUROWN 
SUBSCRIPTION 
TODAY.  JUST 
MAIL  THIS 
COUPON. 


■  EDITOR  ft  PUBLISHER,  8S0  Third  Av«.,  New  York,  N.  Y.  10022 

■  Gentlemen;  Please  start  my  subscription  now,  addressed  to: 


■  Name 

■  Address _ 

■  Cjty _ 

I  Company _ 

■  Nature  of  Business 


$10  a  year,  U.S.  and 
Canada;  all  ether 
countries,  $23  a  year. 


□  My  remittance  is  en¬ 
closed. 


J.  Hugh  Whalen  heads 
IP’s  sales  company 

The  election  of  J.  Hugh  Whalen  as 
president  of  International  Paper  Sales 
Co.  Inc.  w'as  announced  recently  following 
a  meeting  of  the  board  of  directors. 

Whalen,  an  engineering  graduate  of  the 
University  of  New  Brunswick,  who  holds 
a  master’s  degree  in  Industrial  Manage¬ 
ment  from  the  Massachusetts  Institute  of 
Technology,  succeeds  Randolph  C.  Neely, 
who  has  been  elected  vicepresident  of 
Canadian  International  Paper  Company. 

Warren  P.  Woodworth  has  been  named 
as  vicepresident.  Marketing  and  James  R. 
Tisdale  as  vicepresident.  Western  Divi¬ 
sion.  Woodworth,  formerly  vicepresident. 
Western  Division,  succeeds  Whalen. 


year.  I  Oregon  loses  weekly 

— J  •  The  Rogue  River  (Ore.)  Times,  a  week- 

is  an- 1  ly  newspaper  published  for  nearly  22 
•  years  by  Wayne  and  Leland  Morgan,  dis- 
continued  publication  in  October. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAiLABLE 


CRIME  &  COVRTS 


POPULAR,  lo\v-price<l  weekly  on 
orime/court  topics.  OfTset/mimooprraph. 
Free  trial.  Public  Insi^rhts.  Box  2524,, 
N.  Hollywood.  Calif.— 91602. 


KmrOHIAL  CARTOOMSTS 


LOCAL  EDITORIAL  CARTOONS 
drawn  as  specified.  Printetl  sample  on 
request.  Box  1610,  Editor  &  Publisher. 


TV  EDITORIAL 


IF  YOU  ARE  PRESENTLY  usinv 
some  kind  of  TV  proKrammimr.  our 
TV  (Mlitoria!  service  shouhl  lie  of  in¬ 
terest  to  you.  We  offer  a  complete  TV 
editorial  service  with  photos,  editoria’ 
features,  program  hiprhlijjhts,  color 
separations  and  customized  TV  listin^rs 
for  your  area.  All  material  is  justified 
and  camera  ready.  Write  Tel- Aire  Pub¬ 
lications.  Inc.,  2112  McKinney  Av., 
Dallas,  Texas  75201. 


•'GEE  WHIZ,  BOSS” — Weekly  humor 
feature  by  Eleanor  Harris,  nation’s! 
funniest  nal.  Hilarious  account  of; 
swin^inn  secr(*tary  who  se<*s  all  Iwisses 
as  husband  mateiial  and  all  husbandsj 
as  immaterial.  Now  in  21  newspapers 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  5S9,  Miami,  Fla.— 
:i:noi. 

HOMESPUN  HUMOR  of  Hollywood’s 
Pat  Buttram  available  twice  weekly. 
Famous  as  after  <linner  si)eaker  and 
M/C,  Buttram  hits  the  funny  bone 
with  every  column.  Samples  from 
Capitol  News  Service,  R<K>ni  4O0,  Slat** 
Capitol,  Sacramento,  California  95814. 


SCIElSCElMEimilSE 


NEW  YORK  BASED  Science  writer 
with  PhD  in  exjH'rimental  an<l  phys- 
iolo^rical  psycholojry  will  supply  up 
to  3-|>er-week,  350-450-wonl  lively  sci¬ 
ence  articles.  FJniphasis  on  important 
di.scoverios  in  scienco/me<licine  and  *le- 
veNipments  affectintr  rea<lers  f>ersonalIy. 
.Some  tailorinjr  to  your  nee<ls.  Samples. 
Box  1405,  Eiilitor  &  Publisher. 


A>NOlJNCEMENTS 


BVSIISESS  OrPORTl  ISITIES 


EXPERIENCED  AND  SUCCESSFUL 
publisher  startin^r  new  Zone  4  daily 
seeks  several  $50,000  investors  for  an¬ 
ticipated  return  of  15'/  or  l»etter. 
Write  Box  1596,  Editor  &  Publisher. 


DUE  RILLS 


TRADE  YOUR  ADVERTISING  time 
or  s|»a«e,  or  prcxluct,  or  service,  or 
investment  letter  stiK*k  for  wh<de  lif** 
insuranci*.  No  cash/lull  tra*le.  We  pay 
premiums  for  four  years.  Minimum 
poliiy  $100,001).  Details;  Full  Circle 
Marketinir,  Box  2527,  Sarasota,  Fla. 
33578. 


^EWSPArER  APPRAISERS 


APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insunance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


NEWSPAPER  BROKERS 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
)aily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washinston,  D.C.  20004 
(202)  NAtional  8-1133 


WE  CAN  SUPPLY  YOU  with  a  week¬ 
ly  TV  Projjram  Lotr  complete  with 
network  storylines  an*!  m*)vie  hiffh- 
I  Khts.  Only  stations  viewed  in  your 
area  are  include*!.  Material  is  sent  to 
you  alrea*!y  typeset  in  camera-ready 
veloxes,  set  12  pica  measure  and  ar- 
rlv*‘s  in  your  plant  at  y*uir  specifie*^ 
*lea*lline.  Our  10  years  experience  pro- 
*lucinu  complete  an*l  accurate  TV  I/Ojjs 
speaks  for  itself.  Samples  and  rates. 
Box  940,  Editor  &  Publisher. 


IF  YOU  NEED  A  QUALITY  TV  maga¬ 
zine  supplement  let  us  show  you  ours. 
We  offer  a  bound  7Lj  by  10*''|  quality 
TV  iiiatrazine  customized  for  your 
newspap<*r.  We  take  care  of  all  the 
editorial  features,  TV  listinKS.  printing 
an*l  ^ruarante*'  a  profit  before  publica- 
ti*»n.  F*)r  further  details  write  Tel- 
Aire  Publications.  Inc.,  2112  McKinney 
Av.,  Dallas,  Texas  75201. 


ON  WINES,  graphic.  inf*umat ive.  Re¬ 
quest  samples.  Bill  Sonstein,  P.O.  Box 
11278,  Elkins  Park,  Pa.  19117. 


ANNOUXC.EMKXTS 


ISEff  Sr.iPER  BROKERS 

MEL  HODELL.  Broker 
Sales- Appraisals-Consultation 
1388  N.  Euclid,  Upland,  Calif.— 91786 


ANNOUNCEMENTS 


ISEW  SPARER  BROKERS 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montiromery,  Ala.  (205)  262-2411 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  Texas — 77005 
Ph  (713)  664-9414 

The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph :  349-7422. 
"America’s  No.  1  Newspaper  Broker.” 


yEW  SPARE RS  FOR  SALE  • 

AVAILABLE 

Newspapers,  radio,  'TV,  CATV,  banks,  ! 
s.aving  Si  loans.  Write  fully: 

J.  N.  WELLS  &  COMPANY 
P.  O.  Box  54  Wheaton.  III.  60187 

MOUNTAIN  .STATE  daily,  new  2-unit 
offset  firess,  photociimposing  machine, 
growing  area,  scenic  siK>rtsman's  par¬ 
adise,  $90,000  down,  financial  refer¬ 
ences.  J.  A.  Snyder,  Nrwsi>aper 
Broker,  22'!4  E.  Romney.a  Dr.,  Ana- 
h<  im.  Calif.  92806. 


ANNOUNCEMENT.S 


NEWSPAPERS  FOR  SALE 


MOUNTAIN  STATE  exclusive  week- 
ly,  near-new  3-unit  offset  press,  Comp- 
ujrraphic.  isolated,  county  seat,  $40,000 
down.  J.  A.  Snyder,  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Cal.  92806. 

WASHINGTON  STATE— Bright,  pro¬ 
fitable.  grow'ing  weekly,  captive  shop- 
I>er,  gross  $60M  plus,  letterpress  and 
offset  equipped,  sell  $59M.  health.  Box 
1404,  Editor  &  Publisher. 

GOOD  GROWTH  POTENTIAL  plus 
ex**ellent  schools,  pleasant  living  con- 
*litions.  Investigate  this  profitable 
New  York  State  weekly  group  with 
annual  volume  in  $200,000  range. 
Complete  offset  plant  except  press.  De¬ 
tails  only  to  financially  qualifie<l  pros¬ 
pects.  W.  B.  Grimes  &  Co.,  National 
Press  Bldg.,  Washington,  D.C.  20004. 

WELL  ESTABLISHED  profitable  mag¬ 
azines  for  sale.  Two  titles  publishe*! 
on  alternating  bi-monthly  sche<]ules. 
Grossed  over  $81,000  fiscal  year  just 
ended.  Selling  for  $60,000  with  26% 
down,  balance  at  6%  interest,  5  years. 
Write  Box  1558,  Editor  &  Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.O.  Dr.  12428,  Panama  City,  Fla. 


CLASSIFIED  ADVERTISING 
Order  Blank 


JOSEPH  A.  SNYDER.  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 

ROBERT  N.  BOLITHO,  newspapers, 
magazines;  apprais.als,  consulting. 
Krehhiel-Bolitho  Newspaper  Service, 
Box  133,  Emporia,  Kans.  (316)  342-5280. 

IT’S  NOT  ’niE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  fiersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 

ALAN  G.  LEWIS,  Broker,  now  listing 
over  200  buyers  looking  for  your  daily 
or  top  weekly.  Ridge  Ro.ad,  Hardwick. 
Mass.  01037.  (413)  477-6659. 


BILL  MA-TTHEW  COMPANY 

Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time:  (813)  733-8053  nights:  or  write 
Box  3364  Clearwater  Beach,  Florida 
33515,  No  obligation,  of  course. 


Address . 


Authorized  by- 


Cla$tiflcat!on, 


-Zip  Code 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:- 


-Till  Forbidden 


(Please  include  box  service  fee  of  500  per  issue  with  payment.  Rates  m 
listed  on  following  page.)  = 

Please  indicate  ejiact  classification  in  which  ad  is  to  appear.  | 

Mail  to:  editor  &  publisher  •  aso  Thlnl  Ave.  •  New  York,  N.  Y.  10022  1 
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ANNOUNCEMENTS 
^EWSPAPERS  FOR  SALE 


FOR  SALE:  Fast-growing  weekly  in  | 
“(lolden  Strip”  Wtween  Chicago  and  i 
Toletlo.  New  publisher-owner  of  one  | 
year  states:  “Tremendous  potential! 
Hut  I'm  not  cut  out  for  the  newspa|>er  | 
business.”  Hea<lquarteretl  in  small  ’ 
town,  also  serves  several  smaller  near-  ! 
by  towns.  Many  untapi)e<l  subscribers.  | 
advertisers.  Ideal  for  young,  enthu-  ; 
siastic  husband-wife  team.  $110M.  Box 
1626,  E<litor  &  Publisher. 


R(M*ky  Mountain  Newspapers 
HILL  KINC;  ASSOCIATES 
2023  Foothills  Kd..  GoUlen.  Colo.  80401. 
(30:O  279-6:143 


CLASSIFIED 

Advertising  Rales 

"POSITIONS  WANTED" 
(Payable  with  order  I 


4-wetks . $1.10  per  line,  per  Issue 

3-weeks . $1.20  per  line,  per  issue 

2-weeks . $1.30  per  line,  per  issue 

1-week  . $1.40  per  line. 


Count  5  average  words  per  line 
cr  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  'help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS" 
I  Remittance  should  accompany  clas¬ 
sified  copy  when  submitted  unless 
credit  has  been  established.  I 


4-weeks . $1.60  per  line,  per  issue 

3-weeks . $1.70  per  line,  per  issue 

2-weeks . $1.80  per  line,  per  issue 

1-week  . $1.90  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

PLEASE  INDICATE  EXACT  CLASSI¬ 
FICATION  IN  WHICH  AD  IS  TO 
APPEAR. 

DISPLAY— CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Avc..  N.Y..  N.Y.  10022 
(212)  752-7050 


ANNOUNCEMENTS 

mWSPAPERS^^AlST^) 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsflen.  Ala.— 35902 
Ph:  (205)  546-3:156 

LET  US  HELP  YOU  get  top  price  for 
your  newspaper.  Newspaper  Service 
Co.,  P.O.  Dr.  12428,  Panama  City,  Fla. 


PVltm  .ATtOyS  FOR  S.4LF  I 
— 
MAGAZINE  FOR  SALE 

Trade  Monthly  over  60  years 
c!d,  West  Coast  circulation, 
part  paid,  part  controlled, 
national  advertisers.  $10,000 
cash.  Reply  to  Box  1639, 
Editor  &  Publisher. 


MACJIINEKY  &  .SUPPLIES 
COLD  TYPE 


NEW  40  PAGE  CATALOG  from 
America's  leading  distributor  of  cold 
type  i>aste-up  supplies  and  euuipment. 
Hundreds  of  items  illustrated,  with 
Quantity  prices.  For  your  free  copy, 
call  or  write: 

MIDWEST  PUBLISHERS 
SUPPLY  COMPANY 
4640  N.  Olcott  Ave. 

Chicago,  ill.  60656 
(312)  867-4646 


COMPOSiyC  ROOM 


I  CHEMCO  510a-l35  leader  machine,  i 
I  new  refrigeratitm  unit,  stainless  stetd  i 
i  tank  aial  plate  cutter,  excellent  unit 
I  \o  assist  in  oirs<‘t  conversion  or  to  add 
!  to  your  engraving  shop.  ONE  Gl-4. 
j  go<Hl  condition,  make  olfer.  Contact 
'  Ron  Brown,  Cheyenne  Newspapers,  | 

I  Inc..  Cheyenne,  Wyo.  (393)  6:>4-;i361,  | 

PHOTON  560  $1.5,000.  Four  years  ■ 

old,  12  lenses.  Digital  PDP-S  computer  i 
with  DEC  TAPE  control— $l  5,000. 
Five  years  old.  Both  in  excellent  con¬ 
dition,  used  d.aily  for  jircaluction  of  our 
newspai>er.  Dick  Paynter,  The  Messen- 
ger,  Athens,  Ohio.  (614)  593-5073. 

I 

JUSTAPE  STANDARD  S/N  2024,  j 
with  spare  resader,  spare  punch  and 
spare  ]>arts  kit.  Fairchilil  Scan-a- 
'  (iraver  with  700  shecds  of  S  x  10 
plastic.  Comets  S/Ns,  1107,  861,  950 
with  IT'S  units.  Linotypes  nuslels  Nos. 

:  8.  14,  and  32  with  <pia<l<ler  ami  saw. 
Hammond  thin-lype  automata*  glider 
saw.  Turtles,  chases  and  galleys.  All 
e<iuipm<nt  in  excellent  condition.  Any 
;  reasonable  offer.  Oint.-ict  Bill  Metz- 
fiebl  or  Dale  Kl)erly,  Public  Opinion. 

'  77  N.  Third  St.,  Chambersburg.  Pa. 

I  17201.  Phone  (717)  264-6161. 

ALL  MODELS 

Linotypes  Inleityries  I.iidiows 
IMMNTCirAFT  BErBESENTA'l  lVES 
136  Claii-ch  Stieet.  N.Y..  N.Y.  19997 

USED  COMPL'GRAPHIC  2961.  three 
;  years  old.  Now  running  at  Milford 
(Mass.)  Daily  News.  (617)  473-1111. 

WHO  NEEDS  TURTLES?  You  do  if 
you  donT  use  jmSpacemakers.  3444 
Country  Club  Dr..  M^ina,  OH— 44266. 

ALL  PRICED  TO  SELL  Immediately — 
Econolilh  Plate  Maker,  standard;  Tele¬ 
type  setter  ATF  8  and  19  pt.  ;  Proof 
Dryer,  standard  size;  Schaffer  large 
waxer  pw  752  model;  Arkay  F  186 
;  Print  Dryer;  Mfxlel  729  Headliner. 

Write  P.O.  Box  423.  West  Haven, 
i  Conn.  06516,  or  phone  (203)  933-1000. 

j  J  OS'I'OWIMTEIIS  Large  selection  of 
I  excellent  tra<le-ins,  for  rent-lease,  or 
!  for  sale  easy  terms,  NAPSCO,  Berlin, 
i  Wise.,  and  18  W  22  N.Y.C.  10010 


MACHINERY  &  SUPPLIES 
COMPOSIJSG  ROOM 

LIQUIDATION— 2  Photon  560*s.  parts. 
4  discs,  IBM  1130  programs,  Com- 
pugraphic  2961,  Nolan  2  ton  Meltivator, 
Model  29,  31  and  5  Linos  with  mats 
(Corona,  Spartan.  Bodoni,  Garamond), 
magazines,  electric  Ludlow  with  mats 
(Temi>o,  Bodoni,  Garamond,  Coronet, 
llauser,  Karnak).  Elro<l.  3  repro  proof 
presses  to  full  page,  chases,  turtles, 
etc.  Excellent  Condition.  Available 
February  15th,  hut  want  to  sell  now. 
Press  Publications,  Elmhurst,  111.  (312) 
834-0900, 

JUSTO  WRITERS,  rebuilt  by  Frideii 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters-  Input  units 
for  cutTiputers.  FHN  Business  Pro<lucts, 
1500  Kings  Highway,  Cherry  Hill.  N.J. 
-08034  (AC  609)  428-3223 


M.41LROOM 

ELLIOTT  ADDRESSOGRAPH  ma¬ 
chine,  A-73-7.  1949,  A-1  condition, 

just  serviced.  $600.  Silver  Lake  News. 
Pembroke,  Mass.  (617)  293-3522. 


M.4TERI.4L  FOR  S.4LE 


MACJIINERY  &  SUPPLIES 
^RESSES^l^ACHINERY 


LIKE  NEW 

HOE  COLOR  CONVERTIBLE 
4  PLATE  WIDE  PRESS 
Manufactured  1957-1965 
23*”  Cutoff 
5  Units,  2  Color  Humps 
Double  Folder.  Balloon  Formers 
Tension  Plate  Lockup 
Reels  &  Tensions 

Through  use  of  angle  bars,  turning 
bays  and  bay  windows,  extreme  color 
flexibility  is  offered. 

This  perfectly  maintained  press  avail¬ 
able  Summer  of  1973,  at  a  bargain 
price. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry  St.,  Kansas  City, 
Missouri  64108 
(816)  221-9060 


STEREOTYPE 


FULL  STEREO  for  tulves  22-34-23,'',, 
Sta-Hi  Miuster  Formers,  mat  rollers 
and  Sta-Hi  routers  2'2-''4 -23 .  Metal 
furnaces  2-5  ton.  electric  or  gas.  Paul 
F.  Bird,  P.O.  Bo.\  1027,  Sanford,  Fla. 
•'12771.  (305)  668-5034. 


SAVE  MONEY  on  Headliner  paper  and 
litbo  Dims.  Order  from  Natl,  publish¬ 
er;'  Supply  (NAPSCO),  Berlin.  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  lOOIO. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  iK-rf  tapes  at  our 
sjtme  prices- -lowest  in  U.S.A.  All 
colors.  Top  iiuality. 

i'all  or  7fntc: 

PORTAGE  (2161  929-44.55 
Box  .5.500.  Akron.  Ohio  44313 


PRESSES  &  MACH  IIS  ERY 


GOSS  SUBURBAN  WEB  OFFSET 
PRESS — Five  unit  (20  full  newspai)€r 
pages);  six  roll  stands:  hoist:  heavy 
duty  folder  with  double  parallel  fold. 
Press  is  six  years  old,  excellent  con¬ 
dition.  Up|>er  Midwest  IcK-ation.  Erec¬ 
tion  aiul  moving  crew  available.  Good 
buy  for  large  weekly  or  small  daily. 
Box  1580,  E<litor  &  Publisher. 

FAIROIILD  COLOR  KING— 4  units 
complete  with  half  and  quarter,  double 
parallel  folder,  sheeter.  Box  865,  Edi¬ 
tor  &  Publisher  or  call  (312)  738-1200. 

NOTICE 
(jk>ss  Suburban  Owners 
Increase  page  capacity 
Ad<l  color  Hexihility 
Units  available- -rebuilt  and 
guaranteed 

Circumferential  and  lateral 
registration 

Floor  or  stacked  models 
Call,  write  or  wire: 

Inland  Newspaiier  Machinery 
Corporation 

1720  Cherry  Street,  Kansas  City, 
Missouri  64108 
(816)  221-9060 


FOR  SALE  BY  PUBLISHER,  6  unit 
I  Hr>e  full  width  newspa|K*p  prt'ss, 

I  22^i''  cutoff,  2  double  folders,  custom 
I  Hoe  */4  fokler,  reels,  tension  C-H  con- 
!  veyors,  DC  drives.  Up  to  64  tab  pages 
;  spot  color,  l:i  Capco  fountains,  full 
1  stereo.  Many  original  Hoc*  spart  parts. 

!  Will  sc'll  as  p.nrkage.  units  or  strip  for  , 

*  parts.  Best  offer:  Sy<l  Silverman,  pub-  I 
lisher.  Variety.  Inc.,  154  W.  46th  .'^t..  I 

j  New  York,  N.Y.  19936.  (212)  5x2-2799. 

I  NEWSPAPER  WEB  OFFSET  presses.  ; 

•  new  ami  used;  rebuilt  ami  guaranteed; 
installation  and  service.  New:  Econ-  ! 
O-Weh  i>erfecting  presses,  full  litho 
color  decks  and  the  unique  4-color 
unit,  all  adaptable  to  any  22%"  cut- 

I  off  press.  Designed  and  manufiicturecl 
.  by  Web  Press  Corp.,  200  .S.W.  Michi- 
I  gan,  .Seattle.  WA  9810C.  Call  Tim  York 
(206)  762-6770. 

j  URBANITE  QUARTER  FOLDER.  Will 
guarantee,  like  new.  Box  1087,  Editor 
I  it  Publisher  or  call  (312)  738-1200. 


IT  TO  BVY 

WANTED:  2-Mark  II  or  Mark  V  Goss 
Ho:i(lliner  Single  Center  Color  Units. 
Cut-off  22^4”,  Frame  Width  82”.  Ten¬ 
sion  Lo('k-u|).  1-Color  Unit  for  13  side 
impression.  1-Color  Unit  for  10  side 
impression.  Write  Box  1575,  Editor  & 
l’ul)lisher. 


NEW.SPAI’EK  SERVICES 
CARCIILATIOIS  PROMOtT^ 


Does  your  home  delivered  circulation 
nee<l  a  Boost?  We  write  lOO'f  verifie<l 
<inb*rs. 

Professional  Phone  Rooms 
Boy  Crews 
Adult  Sales 

Excellent  References!  Any  Zone! 
For  full  cost  information.  Call  (Col¬ 
lect)  (699)  235-4747  or  write 
Universal  Circulation 
Sales  &  Promotion 
P.O.  Box  441 
Wrightstown,  N.J, 


PRESS  EmilSEERS 

IN.STALLATION.S  &  MOVING 
Special  efiuipment.  designeil  or  built. 
Equipment  available  for  sale. 

Paul  F.  Bird 
P.O.  Box  1027 
S.anfonl.  Fla.  32771 
(.395)  66S.5031 

Newspaper  Press  Installations 
MOVING -  REPAIRING— TRUCKING 

Exiiert  Service — World  Wide 
SKIDMORE  ANT)  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J. — 07307 
(AC  201)  659-6883 

NEW^SPAPER 

PRESS  TIME  AVAILABLE 
New  offset  plant,  48-page  capacity. 

Contact : 

D.  B.  Thomas 
Daily  Record 
70  S.  7th  Avenue 
Long  Branch.  N.J.  07740 
Phone:  (201)  222-1000 

PRESS-TIME  AVAILABLE 
.-ilso  Coiuf'lrtc  Cowposttiou 
and  Make  up  Facilities 
6-unit  Goss  Community  press  with 
.Suburban  ami  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages:  collating  facilities. 

Good  press-time  available  every  day 
including  Wednesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co.,  Stirling,  N.J. 
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HELP  WANTED 
liDMimSllRATivE 


HELP  WANTED 
^wMimsTRATn^ 


HELP  WANTED 
^URCVLATloi^ 


HELP  WANTED 
DISPLAY  ADVERTISING 


MANAGEMENT 

PERSONNEL 

RETAIL  AD  MANAGER  $11-13.000 
For  small  daily  news|>ai>€r  located  in 
Area  2.  Report  to  ad  director  and  sup¬ 
ervise  staff  of  ten.  Gootl  growth  poien- 
tial. 

AD  DIRECTOR  $25-30.000 

For  large  daily  newspaper  in  Area  6. 
Should  have  prior  experience  in  s'milar 
position  in  a  competitive  marketplace. 

ADVERTISING  MANAGER  $10-15.000 
For  medium  size<l  weekly  newspaper  j 
located  in  Area  2.  Report  to  the  pub-  ■ 
Usher  and  supervise  four  people.  Base 
salary  plus  profit  sharing  and  bonus. 

AD  DIRECTOR  $15-20.000 

For  me<lium  sized  daily  newspaper  lo¬ 
cated  in  Area  5.  Report  to  the  general 
manager  for  this  fast  moving  prop¬ 
erty.  Opening  exists  because  ad  di¬ 
rector  was  promoted. 

AD  DIRECTOR  $18-20.000 

For  me<lium  size<l  daily  located  in  Area 
5.  Report  to  general  manager  in  this 
newly  created  position.  Should  have 
l)otential  for  general  management. 

ASSISTANT  MANAGER, 

CLASSIFIED  $14-18,000 

For  large  daily  newspaper  located  in 
Area  2.  Current  classifie<l  manager  is 
approaching  retirement  and  cand  date 
will  have  clefir  part  to  this  posit'on. 
Should  have  prior  management  experi¬ 
ence. 

AD  DIRECTOR  $14-16.000+ 

For  large  weekly  newspaper  locate<l  in 
Area  2.  Report  to  vice  president  and 
sui>ervise  a  staff  of  twenty  for  all  ad¬ 
vertising:  retail,  classified,  and  na¬ 
tional.  Base  salary  plus  commissions. 

PHOimCTION  MANAGER  $8-11000 
Religious  weekly  newspaper  located  in 
Area  2  with  75,000  circulation.  Will 
run  typesetting  and  photocomposition 
departments,  no  printing. 

COMPOSING  ROOM 
FOREMAN  $10-12,000 

For  daily  newspaper  located  in  Area  2. 
Currently  hot  metal,  will  convert  in 
near  future.  Union  shop. 

OPERATIONS  DIRECTOR  $17-20.000 
For  200.000  weekly  newspaper  in  Area 
9.  Responsible  for  day  to  day  opera¬ 
tions  of  pro])erty.  Background  in  pro¬ 
duction  and  circulation  is  ideal. 

ASSISTANT  PRODUCTION 
MANAGER  $20-25.000 

For  large  daily  newspaper  in  Area  2. 
Should  be  familiar  with  all  depart¬ 
ments  in  production  area.  Clear  path 
to  pro<luction  manager’s  position  in 
near  future  due  to  retirement. 

ASSISTANT  DIRECTOR 
OF  ENGINEERING  $20-25.000 

For  maior  chain  of  new.^papers.  Work 
at  corporate  headquarters  and  handle 
studies  and  overseeing  conversions  re- 
ganling  composing  room  and  press 
room.  Shouhl  have  strong  engineering 
background. 

COMPOSING  ROOM 
FOREMAN  $12-15.000 

For  daily  newspaper  locnte<l  in  Area  8. 
In  process  of  installing  new  photo- 
compos’tion  equipment.  Should  have 
previous  management  experience. 

ASSISTANT  PRODUCTION 
MANAGER  $16-20.000 

For  large  daily  located  in  Area  4. 
Should  have  heavy  experience  in  press¬ 
room  and  mailroom.  Prefer  experience 
in  offset  and  letterpress  operations. 

COMPOSING  ROOM 
FOREMAN  $14-16.000 

For  me<lium  size  paper  in  Area  5. 
Cold  type  operation.  Should  have  ex¬ 
perience  with  Compugraphic  equip¬ 
ment. 

All  Positwns  Fee  Paid 

Patrick  J.  Quinn.  Jr. 
GORDON  WAHLS  CO. 
Executive  Search  Consultants 

33  West  Second  Street 
Me<lia,  Pennsylvania  19063 


OPPORTUNITY  TO  PARTICIPATE  ! 
in  top  management  of  new  and  grow-  | 
ing  newspai)er  group  with  Eastern  | 
headquarters.  Prefer  5-10  years  in  i 
newspaiiering,  with  editorial  experi-  | 
enco  secondary  to  publishing,  produc-  | 
tion,  financial  control,  handling  peo-  i 
pie.  Great  chance  too  for  an  ambitious  | 
professional  to  put  business  funda-  | 
mentals  to  work  on  a  broader  scene 
i  as  we  continue  to  acquire  and  run 
j  good  newspapers.  Background  and 
i  career  objectives  to  Box  1623,  Editor 
j  &  Publisher. 

OFFICE  MANAGEMENT 
ACCOUNTING 

Position  available  for  individual  strong 
in  accounting  and  business  office  pro- 
ce<lures.  Secure  situation  with  31 M 
daily  in  Zone  3.  Include  financial  his¬ 
tory  and  salary  requirements  in  re¬ 
sume.  Box  1608,  Editor  &  Publisher. 
GENERAL  MANAGER  with  strong  ad¬ 
vertising  sales  background  but  working 
knowle<]ge  editorial,  circulation  nee<le<l 
by  10,000  West  Ckwist  offset  daily.  Must 
be  advertising  promotion  minded.  Must 
!  handle  key  advertising  accounts  per- 
1  sonally  and  work  with  businessmen. 

I  Quality  area,  plant,  fine  place  to  live. 

I  Rei>ly  fully  in  complete  confidence  giv- 
!  ing  complete  working  and  educational 
background,  stating  starting  salary  re¬ 
quired.  Box  1478,  Editor  &  Publisher. 
^ERYONE  KNOWS  there  is  a  tre¬ 
mendous  shortage  of  qualifie<l  execu¬ 
tives  in  the  newspaper  industry.  For 
8  years,  our  executive  search  firm  has 
helped  companies  recruit  the  right 
people  for  their  new’spapers :  and  now 
we  neeil  help  in  expanding  our  own 
service  to  the  industry.  The  people 
we  need  are  extremely  ambitious,  weM 
e<lucate<l,  excellent  problem  solvers, 
and  from  the  Midwest.  We  like  the 
25-35  age  bracket  and.  specifically,  n<l 
managers  or  salesmen  ready  for  man¬ 
agement.  Our  need  is  for  superior 
people,  and  we  provide  an  outstand¬ 
ing  income  program  to  keep  them  from 
accepting  regular  job  offers  from 
clients.  Prestigious  suburban  Chicago 
offices.  Limite<l  travel.  If  you  think 
you  can  effectively  represent  our  firm 
to  publishers  and  general  managers 
and  you  want  an  opportunity  to  earn 
$35,000+  per  year,  call  Carl  Young. 
Vice  President.  Pon  Curt’s  &  Com¬ 
pany  at  (312)  693-6171. 


CIRCIJLATIOIS 

WE'RE  LOOKING  for  a  circulation 
manager  who  knows  promotion,  under¬ 
stands  kids  and  enjoys  competition.  If 
you  have  had  Sunday  experience  .  .  . 
all  the  better.  We’re  in  Zone  6  with 
a  circulation  under  50,000.  Salary  and 
fringe  benefits  will  please  you.  So  will 
the  people  you  work  with.  Write  in  con¬ 
fidence.  Box  1532,  Editor  &  Publisher. 
CIRCULATION  SUPERVISOR -  East 
Coast  morning  daily  and  Sunday  has 
opening  for  individual  experienced  in 
dealing  with  wholesalers  and  dealers. 
Salary  $14K  plus  lilieral  fringe  bene¬ 
fits.  Send  complete  resume  to  Box 
1568.  Editor  &  Publisher. 

AREA  MANAGER 

Here  is  your  opportunity  to  be  a 
standout  in  a  large  organization.  To 
qualify  you  must  be  well  organized 
and  capable  of  supervising  and  mo¬ 
tivating  district  managers.  All  re¬ 
plies  confidential.  Box  1629,  E<litor  & 
Publisher. 

AGGRESSIVE.  EXPERIENCED  per¬ 
son  to  supervise  and  motivate  inde- 
j>en<lent  dealers.  A  good  opp  irtunity  on 
100,000  AM  pai>er  in  comi>etitive  situa¬ 
tion  in  California.  Start  at  $13,000. 
Send  complete  resume  to  Box  1604, 
E<litor  &  Publisher. 

CIRCULATE  your  job  availabilities, 
machinery  and  supplies  for  sale,  in¬ 
vestment  opportunities,  or  your  own 
availability  on  the  job  market  to  the 
largest  newspa|>e»*  audience  in  the 
world  with  an  E<iitor  &  Publisher 
Classified  Ad.  During  the  first  0 
months  of  1972  E&P  carrie<l  7,334 
classified  ads.  At  last  count  the  box 
number  ads  had  pulled  a  total  of  17.- 
375  replies- -and  that  figure’s  going  up 
daily.  Some  imlividual  ads  brought  as 
many  as  172  re?i>onses !  So  when  we 
say  we’re  the  newapai>erman's  news¬ 
paper,  we  mean  it! 


(215)  565-0800 
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DISTRICT  MANAGER  for  group  of 
fast  growing  suburban  newspapers. 
Zone  5.  Opportunity  for  ambitious  per¬ 
son.  Send  resume  to  Box  1525,  Editor 
&  Publisher. 

TAKE  CHARGE  PERSON  on  the  way 
up  for  home  delivery  area  manager. 
Six-day  morning,  new  |>osition.  Send 
complete  resume,  accomplishments  and 
salary  requirements  in  first  letter.  Box 
1638,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISI^G 

CLASSIFIED  MANAGER 
We’re  a  40,000  daily  in  a  metropolitan 
suburban  area  with  unlimitetl  growth 
potential.  A  shopping  center  with  ex¬ 
pected  annual  sales  of  $80  million  is 
being  developed  in  the  heart  of  our 
territory. 

If  you’re  an  assistant  Classified  Ad 
Manager  or  Classifie<l  Ad  Manager  of 
a  smaller  paper  and  have  a  thorough 
knowle<lge  of  classified  with  a  solid 
record  of  accomplishment,  you’re  the 
person  for  this  position. 

We  offer  excellent  salary  and  benefits 
with  room  to  grow.  Send  complete  re¬ 
sume  to  George  B.  Irish,  Lindsay- 
.  Schaub  Newspapers,  P.O.  Box  789, 
Decatur,  Ill.  62525. 

CLASSIFIED  SUPERVISOR  —  North 
Jersey’s  largest  suburban  newspaper 
chain  seeks  bright,  intelligent  person 
with  classified  management  experience 
to  supervise  $500,000  department.  Must 
be  a  self-starter  willing  to  jump  in 
and  help  sell  when  nee<led.  We  offer 
excellent  salary  plus  percentage  of 
gross  and  linage  bonuses.  Call  Miss 
Felton.  (201)  696-4222. 

AGGRESSIVE  ZONE  5  DAILY.  30.- 
000,  seeks  classifie<l  salesman  to  build 
a  totally  underdevelo]>ed  market  situa¬ 
tion  into  what  it  should  l)e.  If  you 
have  the  savvy,  we  have  the  opportun¬ 
ity.  All  replies  held  in  confidence.  Box 
1625,  E<litor  &  Publisher, 


COMPOSING  ROOM 

LINOTYPE  OPERATORS  and  floor- 
men  for  first  or  second  shift  in  South¬ 
eastern  Pennsylvania  union  iilant. 
Excellent  working  conditions.  Fringe 
benefits.  Steady  work.  Must  be  willing 
to  relocate.  Reply  to  Box  1543,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING 

ADVERTISING  MANAGER  with  sales 
and  leadership  ability  nee<le<l  by  10.000 
California  offset  daily.  Experienced 
Tilanning  advertising  sales  campaigns 
for  small  advertisers.  Excellent  mar¬ 
ket.  plant,  staff.  Unusually  goo<l  living 
area.  Send  in  confidence  complet** 
background,  work,  education  and  state 
income  required.  Box  1475,  Editor  & 
Publisher. 

CHALLENGING  OPPORTUNITY 
Imme<liate  opening  for  energetic,  am¬ 
bitious  retail  advertising  salesman 
capable  of  earning  five-figure  income. 
One  of  America’s  finest  7-<lay  metro¬ 
politan  newspapers  located  on  Flor¬ 
ida’s  beautiful  W’est  Coast,  offers  a 
challenging  and  rewarding  opportun¬ 
ity  with  excellent  growth  potent'al. 
Send  complete  resume  to  Box  1624. 
EJditor  &  Publisher. 


ADVERTISING  MANAGER  for  old 
established  offset  semi-weekly.  Must  be 
aggressive  and  strong  on  sales,  layout 
and  promotion.  Right  person  will  be 
offered  chance  to  purchase  part  owner¬ 
ship  after  proving  self.  Send  complete 
resume  and  references  to  Grove  H. 
Britt,  The  Samson  Independent,  P.O. 
Box  no,  Clinton.  N.C.  28328. 

ADVERTISING  DIRECTOR  Retail  Ad¬ 
vertising  Manager  -  -  Aggressive  self¬ 
starter  with  proven  sales  record.  Un¬ 
usual  opportunity  for  exi>erienced  pro 
w’ith  fast-grow’ing.  5-day  daily  in  Aren 
2.  Ability  to  direct  highly  mot’vateil 
staff  an  absolute  necessity.  Opportun¬ 
ity  and  salary  commensurate  with  ex- 
T'er'enc#*.  Resume  to  Box  1640,  ^itor 
&  Publisher. 


ADVERTISING  SALESMAN  —  Man¬ 
agement  opportunity  with  weekly 
group  in  Area  3  for  person  who  can 
do  it  all.  $10,000  start.  Box  1585, 
Editor  &  Publisher. 

AD  MANAGER 

Due  to  recent  expansion  and  promo¬ 
tions,  progressive  Zone  5,  T-day  daily, 
over  40,000  circulation,  needs  exi>eri- 
enced,  aggressive  retail  a<lvertising 
manager  with  proven  performance. 
Must  be  knowlegeable  in  cold  type. 
Will  report  to  Advertising  Director, 
Beautiful  area.  Excellent  benefits. 
Send  resume  in  complete  confidence  to 
Box  1615,  Editor  &  Publisher. 

ADVERTISING  SALES 
This  winter  in  Florida? 
j  .  .  .  and  every  other  by  locating  to 
I  the  land  of  four  seasons-  all  spring. 

I  Join  Florida’s  I>est  new’spaper,  where 
!  ambitious  expansion  plans  are  under- 
j  w’ay  to  meet  the  growth  challenge  of 
the  Sun  Coast. 

I  If  you  are  a  seasoned  advertising  rep- 
!  resentative,  well  verseil  in  retail  <lis- 
'  play,  this  is  your  opportunity  to  join 
I  an  enthusiastic,  hard  hitting  sales 
j  team,  offering  high-quality  advertising 
I  to  Florida’s  West  Coast  business  com- 
I  munity. 

j  In  addition  to  a  good  base  salary, 
j  you’ll  set  your  own  pace  with  one  of 
1  the  most  imaginative  incentive  plans 
1  in  the  industry,  plus  partake  of  “ex¬ 
tras”  such  as  company  paid  profit 
1  sharing,  i>ension  plan,  life  insurance, 

I  health  insurance,  lil>eral  paid  vaca- 
I  tions  and  holidays,  quarterly  cost  of 
.  living  and  Christmas  bonuses,  and 
many  more,  not  to  mention  the  en¬ 
joyment  of  life  on  the  Gulf  of  Mex¬ 
ico’s  sunny  shores. 

Write,  describing  yourself,  experience 
and  salary  requirements:  Employment 
Office.  Times  and  Evening  Inclepen- 
dent,  P.O.  Box  1121,  St.  Petersburg. 
Fla.  33731. 

i  ADVERTISING  SALESMAN -Weekly 
j  shopper  group.  Area  2,  must  l>e  fully 
experience<l  with  proven  ability.  Aver¬ 
age  earnings  $18M  plus.  Profit  shar¬ 
ing,  hospitalization.  Box  1557,  Elitor 
&  Publisher. 

FULL  CHARGE  advertising  salesper¬ 
son,  Land  of  Enchantment  Sports 
Magazine,  Box  25024,  Albu<iuerque. 
New  Mexico  87125. 

SALESMAN 

A  growing  retail  market  has  created 
an  oi>ening  for  an  aggressive,  inno¬ 
vative.  self-motivate<l  retail  ailvertis- 
ing  salesman  with  a  minimum  of  4 
years  experience.  Locateil  in  a  medium 
siz»»  Midwest  city.  Salary:  $12.000'f 
with  excellent  benefits.  Resume  in  con¬ 
fidence  to  Box  1620,  Eilitor  &  Publisher. 

FLORIDA  WEEKLY  near  Disney 
World  -Rapidly  growing  area  needs 
experienced  energetic  display  adver¬ 
tising  person.  Enormous  growth  po¬ 
tential  both  for  paper  and  for  in¬ 
dividual.  P.O.  Box  578,  St.  Cloud, 
Fla.  32769. 

EXPERIENCED  MANAGER  AND 
TWO  SALESMEN 

Metropolitan  Daily  in  Area  3  expand¬ 
ing  retail  sales  staff.  We  seek  two 
salesmen  and  a  sui>er\dsor  with  proven 
sales  ability.  Analytical  and  market¬ 
ing  skills  nee<led.  Ours  is  a  booming 
area  with  much  opportunity  for  the 
right  people.  Salary  and  incentive.  Re¬ 
plies  confidential.  Write  Box  1636, 
E4litor  &  Publisher. 


ADVERTISING  SALESMEN.  retail 
and  classified,  for  daily  newspapers. 
Zones  5,  7  and  8.  Send  complete  type¬ 
written  resume,  references  to  Inland 
Daily  Press  Assn.,  100  West  Monrf)e, 
Chicago,  III.  60603. 

PUBLICATIONS  ADVERTISING  sales 
position  in  the  Northwest.  Terrific  *  p- 
IK)rtunity  in  Wyoming,  Idaho  area  for 
sales  oriented  person  nee<ling  minimum 
supervision.  News  Review  Publishing 
Co.,  Moscow,  Idaho  83843. 
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HEIJ>  WANTED 

EDITORIAL 


HELP  WANTED 

EDITORIAL 


HELP  WANTED 

^^EDITOIUAL^ 


HELP  WANTED 

PRODUCTION 


COPY  HEA]>ER  for  A.M.  paper.  Must 
have  ex|>erience  handlin^r  wire  service 
reports,  layouts,  makeup.  References. 
Box  1641,  Editor  &  Publisher. 

PRESS  OFFICE  representative  of 
jjroup  of  German  majrazines  needs 
German/ English  assistant.  Press  ex¬ 
perience  essential.  Must  Ik*  flexible. 
Goo»l  salary.  Resume  and  recent  photo. 
Box  1071.  Editor  &  Publisher. 


Good  ambitious 

NEWSMAN 

who  knows  how  to  use  a  camera  and 
is  willinp  to  learn  other  departments 
includinvr  sales  an<l  production.  New, 
exclusive  2.600  weekly  in  thrivinjr  town 
of  4.000  in  the  best  of  the  West.  You’ll 
work  with  a  small,  hijrhly  professional 
crew  in  a  new  ultra-modern  offset 
plant  in  a  new  building.  Send  photo, 
resume,  writinjr  samples  and  salary 
exi)ected  to  Cal  Sunderland,  Huml>oIdt 
Sun.  Box  912,  Winnemucca,  Nevada 
894 15. 


REPORTERS.  DESKMEN  for  daily 
newspapers  Zones  5,  7  ancl  8.  Ex¬ 

perienced  or  <iualifiecl  l)eKinners.  Send 
complett*  typewritten  resume.  ref¬ 
erences  to  Inland  l>aily  Press  Assn., 
100  West  Monnx*.  Cbicajro,  III.  60603. 

SENIOR  EPITOn  fin  title,  not  neces¬ 
sarily  ape)  for  top-notch  business 
news  magazine.  Person  we  seek  must 
\)e  cai>able  reporter  yes,  even  a  little 
approssive — who  has  enouph  finesse  to 
deal  with  tipht-lip[>ed  corporate  exec¬ 
utives.  Must  also  l»e  able  to  direct 
young,  talente*!  staff.  Chicago  loca¬ 
tion.  Write,  giving  full  particulars. 
Box  1.762,  Editor  &  Publisher. 

WEEKLY  EniTOR— Zone  3.  prize  win¬ 
ning  weekly.  6,000  circulation,  one  of 
group  of  1.7  owned  by  same  company, 
printed  in  central  offset  plant,  has 
o|K'ning  for  Editor.  Excellent  starting 
salary,  fringe  benefits.  Will  consider 
recent  .T-School  graduate.  Box  1494, 
E»litor  &  Publisher. 


MANAGING 

EDITOR 

Knowledqe  of  marVeflng  or  re- 
tdiiirq.  Should  be  experienced  In 
d’l  phases  of  edltlnq  and  produc¬ 
tion  of  photo  offset  printed  maga¬ 
zine  flexible  and  orqanlzed  to 
handle  larqe  flow  of  copy.  Ability 
to  work  wi+h  Art  Director,  art 
department  and  medium-size  staff 
of  Editors:  schedulinq,  controllinq 
and  crqanlzlng  copy,  layouts  and 
photo  ready  pages  for  printer. 
Good  editorial  and  writing  ability 
required.  Salary  open.  Send  re¬ 
sume  in  confidence  to: 

Box  1616,  Editor  &  Publisher 

.in  iiqual  Oppintunity  Jlmploycr 


EXPERIENCED  DESKMAN  to  join 
award-winning  news  staff  of  17,000 
evening  daily  moving  into  new  offset 
publishing  plant  next  month.  Univer¬ 
sity  community.  Must  show  talent 
in  layout  and  graphics.  Send  resume 
and  samples  to  Publisher,  The  Mes¬ 
senger,  Athens,  Ohio. 


PAGE  LAYOUT  EDITOR  to  work  in 
women's-feature  department  on  Zone  3 
metropolitan  daily  and  Sunday.  Ex¬ 
cellent  position  for  someone  with  ex¬ 
perience  in  e<liting.  headline  writing 
and  layout.  Full  range  of  benefits  in¬ 
clude  group  hospitalization.  life  insur¬ 
ance,  paid  vacations,  retirement  plan. 
Salary  commensurate  with  experience. 
Please  send  complete  resume  to  Box 
1495,  Editor  &  Publisher. 


NEWSPERSON  to  create  features  on 
interesting  and  significant  topics  and 
cover  variety  of  assignments.  Some 
eiliting.  Award  winning  Central  Cali¬ 
fornia  tri-weekly  an  hour  from  San 
Francisco  an<l  Sierras.  Sam  Matthews, 
Tracy  Press  P.  O.  Box  419,  Tracy, 
Calif.  95376.  (209)  835-3030. 

ENTERTAINMENT  AND  CULTURE 
DEPARTMENT  EDITOR 
This  position  involves  directing  work 
of  critics  in  fields  of  music,  TV  and 
theatre,  copyediting,  headlining,  page 
dummying  several  daily  pages  and  a 
Sunday  section.  Candidates  should  have 
a  background  in  all  phases  of  this 
work.  This  is  a  morning  newspaper 
located  in  a  lively  city  in  Area  5,  with 
a  wide  range  of  cultural  activities. 
Salary  oi>en.  If  you  are  interested. 
I>lease  send  complete  resume,  including 
salary  expectations  and  oxiierience.  Box 
1535,  Editor  &  Publisher. 

WIRE  EDITOR  for  70.000  multi  wire 
regional  PM  with  metropolitan  com¬ 
petition,  imy.  benefits,  challenge.  Ca¬ 
reer  spot  for  a  pro  with  solid  new’s 
judgment,  desk  exi>erience,  enterprise. 
Box  1550,  Editor  &  Publisher. 

REPORTER  WANTED  by  outstand'ng 
award  winning  semi-weekly  an<l  weekly 
newspapers  in  South  Carolina.  If 
you’re  goo<l  w«*  want  you,  man  or 
woman.  Recent  journalism  s«hool 
graduates  aprdy.  Goocl  ?)ay.  working 
conriitions  an<l  fringe  l»enefits.  Send 
snapshot  and  personal  data  in  confi¬ 
dence.  Box  1602,  E<litor  &  Publisher, 

FINANCIAL  WRITF:RS 
AND  CORRESPONDENTS 
H'ghly  <|iialifi€*d  aggressive  persons  to 
work  w  th  a  growing  Financial  Publi-  . 
cation.  Must  be  strong  in  business  and 
statistics  with  the  ability  to  write  in  a 
cb-ar  <-risp  manner.  ; 

Will  write  nlxmt  oonip.any  financial  an<l  ' 
industrial  group  subje<ts.  Permanent 
positions  plus  corres|K»ndent  jK)situ)ns,  < 
on  assigntnl  basis  in  Major  financal 
^•enters. 

Good  wages  and  U*nefits  for  i>erm  »nent  , 
employ<*<»s.  CexMl  rates  for  correspon- 
d*nts. 

All  replies  will  })0  held  in  strict  con-  i 
fijlence.  Box  1611,  E>litor  &  Publisher. 

EDITOR  for  well  establishe<l  Southern 
New  England  weekly  with  progress  ve 
ideas.  We  want  talent  in  investigative 
report  ing,  administering  3-i»ersnn 
staff,  some  photographic  orientation,  a 
IHM’son  to  Ix'come  involvetl  with  the 
c'*mmunity.  write  news.  e<lit  co])y. 
h**nds.  and  some  layout.  No  e<litorbnl 
writing  responsibilitv.  .?9.000  |K*r  year 
to  start  plus  l»enefits.  Box  1630,  E<r- 
t«)r  &  P\iblisher, 

WIRE  EIIITOR 

I  Soiithern  New  England  AM  dally  and 
'  Sunday.  Experience*!  man  or  woman 
to  handle  slot.  Send  resume  to  B»>x 
1631.  E*litor  &  Publisher. 

REPORTER  with  experience  in  village 
government  rea*ly  to  assume  major 
I  responsibilities  with  group  of  award 
,  \vinTiing  suburban  Chicago  twice  week¬ 
lies.  Furtile  editorial  environment  fo** 
writer  able  to  rover  a  community  in 
depth  May  l>e  recent  journalism  grad 
ready  for  a  new  challenge.  Send  ct>m- 
f»lete  resume  and  clips  to  K.  S.  An- 
tlerson,  Cnscent  Newspapers,  Down- 
1  ers  Grove.  Til.  60.M.*;. 

'  VVANTED:  Eil'tor  interested  in  stnrt- 
!  ing  a  Spanish  weekly  w'th  us  in  Z*me 
1  2.  Must  Ik*  fluent  in  Spanish  and  ca**- 
I  able  of  tak'ng  full  charge.  Not  afraid 
;  of  hard  work.  Salary  will  Ik*  r*)mmis- 
.  sion  and  pr<»fit  sharing.  Partnersh'n 
w’  U  bo  c''nsidewd.  Box  1619.  E*litor  & 
Publisher. 

‘  FDTTOR  to  develop  women's  page  for 
I  30.000  Midwest  PM  daily.  Will  organ- 
I  ize  page  info  a  "Today's  Living"  fore¬ 
mat.  Excellent  spot,  top  flight  organl- 
zat’on.  Box  1621.  E<litor  &  Publisher. 

j  SPf)RTS  EDITOR  and  general  re- 
I  porter  for  6-dav  daily  in  county  seat 
;  t^'wn  of  5.400.  News  staff  of  4.  Pros- 
:  l>erous  area  in  very  attr?*ctive  rom- 
I  mtinitv.  Write  Harry  Case.  Dailv 
j  ChVf-Union,  Upi>er  Samlusky,  Ohio 
i  43351. 


A  ZONE  5  NEWSPAPER  in  the  30.- 
000  circulation  range  neetls  an  experi- 
enceil  editor  to  handle  its  wire  serviie. 
its  front  page  and  to  assist  in  other 
areas  of  responsibility.  Ours  in  a 
pleasant  place  in  which  to  work  and 
g(KKl  pay  is  one  of  the  reasons.  The 
fringes  are  e<|ual!y  worthy.  Even  the 
publisher  has  a  kind  word  for  the  edi¬ 
torial  department  now  and  then.  Box 
1635,  E<litor  &  Publisher. 


MAILROOM 


•  Mail  Room 
Superintendent 

Multi-newspaper  printing  operation 
needs  experienced  shirt-sleeve  su¬ 
perintendent  to  run  modern,  two- 
shift  mail  room.  Must  be  familiar 
with  Mark  III  stacker,  Cheshire  and 
Magnagraft  addressing  machines. 
Permanent  position,  good  pay  and 
benefits.  Non-Union. 

BOX  1606,  EDITOR  t  PUBLISHER 


PRESSROOM 

ASSISTANT  FOREMAN  for  28,000 
daily  with  Metro  or  Url)anite  experi- 
enre  preferre<l.  Must  lie  aide  to  move 
up  to  foreman  in  two  years.  Top 
waKes.  all  frintjes,  KOod  iiension.  Write 
Hutler  Earrle,  Butler  Pa.  or  call  col¬ 
lect;  (412 »  287-5771. 

PRESS  FOREMAN  ami  an  assistant 
foreman  for  a  new  O-unit  Urlianite. 
Excellent  salary  .and  lienefits.  I-ocated 
in  northern  New  Jersey.  Looking  for 
top  iiuality  person  and  willin);  to  pay 
accordinKly.  fall  Miss  Felton,  collect : 
(201)  696-4222  or  write  Ro.x  1.5S4, 

Editor  &  Puhlisher. 

JOURNEYMEN  PRESSMEN  —  *230 
week,  36*4  hours.  Company  paid  iten- 
sion,  hosi)it!ili7.ation.  other  rxeellent 
frinKcs.  EveninK  and  Sunilay  puhlica- 
I  lM»n.  Contact  Jim  Darr,  Pressroom 
I  Surit.,  Akron  Beacon  Journal,  44  E. 

I  Exchange  St..  Akron,  Ohio  44309.  Ph; 

•  (216)  375-8026. 

SERVICE  REPRESENTATII  ES 


‘  COLD  TYPE — Southeastern  Pennsyl- 
i  Vania  printer  needs  experienced  man¬ 
ager  to  set  up  new  cold  type  oitera- 
:  tion.  Send  personal  resume,  exitcri- 
I  ence,  references  and  salary  expected. 

:  Replies  confidential.  Must  be  willing 
\  to  relocate.  Reply  to  Box  1538,  Editor 
&  Publisher. 


;  CAPITOL  HILL — Congressman  n^ds 
j  high  cainK*r  writer  for  media  relations 
send  resume,  salary  reijuirements, 
samples  of  work  to  Box  1595,  Etlitor  & 
Publisher. 

WRITER  with  several  years  media 
exi»erience,  for  releases,  speeches, 
newsletter,  features.  New  York  public 
service  organization.  Resume,  salary 
nee<ls  to  Box  1627,  Editor  &  Publisher. 


RESEARCH 

EXPERIEMCBD  LIBRARIAN  for  re- 
search  <lepartment  of  national  women’s 
magazine.  New  York  area.  Fjimiliar 
with  files  and  sources.  Box  1628,  Edi¬ 
tor  &  Publisher. 

^ALES 

NBW*SPAPER  SUPPLIES  PRODUCT 
Manager.  Past  growing  division  of 
multi-billion  dollar  company  seeks  an 
aggressive  individual  to  stimulate  and 
direct  pressroom  supply  sales  effort  to 
newspapers,  (jood  knowledge  of  press¬ 
room  operations  a  must ;  supply  sales 
experience  beneficial.  Write  R.  E. 
Schnyer,  Ideal  Roller/W.  R.  Grace  & 
Co..  2512  W.  24th  St.,  Chicago.  111. 

EXPERIENCED 
SYNDICATE  SALESMAN 
WITH  MANAGEMENT 
PROSPECTS 

A  small  but  "major"  an<l  prosperous 
syndicate  seeks  an  experience*!  an<l 
able  pi*ofessional  to  sell  and  gradually 
move  into  a<lministration,  after  which 
will  exist  the  jmssibility  of  top  man¬ 
agement.  The  i>erson  we  seek  must  feeJ 
that  he  can  eventually  operate  a  syn- 
jlieate  fn»m  the  top.  prcxluce  and  <le- 
velop  new  properties  and  eventually 
su|K*rvise  all  aspects  of  the  syn<li<*ate. 
The  .s;\lary  is  open,  the  (>piK)rtunities 
unbmite*!.  PU*ase  send  all  information 
age,  ex}K»rience  an*l  pres<*nt  employ¬ 
ment.  This  information  will  be  kept 
c*»nfi*lential.  Reply  to  Box  1617,  Eklitor 
&  Publisher. 

^EltfluTREPRESE^^ 


SERVICE  REPRESENTATIVE 

.4  leader  in  the  nianufaeture  of  graphic  arts  equipment 
has  an  exeellent  opportunity  for  an  individual  to  per¬ 
form  the  eirieient  installation,  adjustments,  testing  and 
initial  operation  of  our  equipment. 

The  sueeessful  applieant  must  possess  a  high  mechanical 
aptitude,  have  basic  knowledge  of  printing  proeesst's, 
be  willing  to  travel  extensively  and  enjoy  public  contact. 
.Applicant  must  bt*  ambitious,  a  self-starter  and  reflect 
s<iund  judgement  in  both  technical  eonip4‘leney  and 
customer  relations. 

Salary  commensurate  with  experience  plus  lib<‘ral  fringe 
b<‘neflt  package.  Phrase  send  resume  including  salary 
history  in  strict  eonfidenee  to: 

BOX  1600 

An  Equal  Opportunity  Employer 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEV/SPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE  | 

GENERAL  MANAGEMENT— 25  years  j 
experience,  6,000  to  100,000  circu-  | 
lation.  Ad  sales.  Ad  ManaRer,  General  i 
Manaijer.  Past  9  years  Classified  Man- 
BRer  100,000  circulation  daily.  Prefer 
Zone  6.8.  Available  January  15.  Ref¬ 
erences,  Box  1597,  Editor  &  Publisher. 

MARKETER:  ARe  30.  backRround  in 
Brand  Manasement.  Sales  Promotion, 
AdvertisinR  with  “Fortune  500“  con¬ 
sumer  packaRed  Roods  company  desires 
marketinR  position  with  newspaper  in 
Zones  1,  2.  or  5.  Excellent  salary  his¬ 
tory,  references.  Will  relocate.  Resume.  . 
Box  1609,  Editor  &  Publisher. 

GENERAL  MANAGER— Small  to  met¬ 
ro  newspaper  experience  in  account-  ! 
inR.  circulation,  distribution  and  ne-  ! 
ROtiatinR.  StronR  on  sellins  and  per¬ 
sonnel,  Prefer  Zone  5,  Box  1542,  Edi¬ 
tor  &  Publisher.  1 


CIRCVLATION 


CIRCULATION  PROMOTION  Man¬ 
ager  seeks  No.  1  spot  with  small  daily 
or  No.  2  spot  with  large  daily.  15 
years  experience  all  phases  circulation. 
Box  1540,  Editor  &  Publisher. 

MR.  PUBLISHER 

Presently  employed  Circulation  Man¬ 
ager  seeks  directorship  on  50M  or 
larger  publication.  WiilinR  to  reiocate 
any  area. 

EXPERIENCE:  15  years  diversified 
exposure  on  MB&S  operations. 
Thorough  knowledge  of  all  circulation 
phases. 

QUALIFICATIONS:  Top  outstand¬ 
ing  growth  record  within  highly  com¬ 
petitive  market.  Strong  promotional 
minded.  Age.  42  years,  married.  Ex¬ 
cellent  references. 

AVAIL.ABLE:  60  days.  All  repPes 
held  strictly  confidential.  Write  for 
resume.  Box  1521,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER 
Motivator  .  .  .  Innovator  .  .  .  Reno¬ 
vator  .  .  .  Escalator.  Experience,  en¬ 
thusiasm  and  energy.  Modern  meth- 
o<ls.  Excellent  history  2nd  papers, 
weeklies  and  some  leaders.  Successes 
include  all  phoneroom  operations  and 
street  staff  functions  .  .  .  promotions 
.  .  .  hiring  .  .  .  traininR  .  .  specials 
etc.  Employed.  unencuml>ered  .  .  . 

needs  challenge  Top  references.  Box 
1559,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


EXPERIENCED  DISPLAY  SALES¬ 
MAN-MANAGER,  good  on  layout, 
copy,  selling,  servicing,  promotions 
with  consistent  increases  in  lineage 
each  year.  Metropolitan  and  small  ! 
daily  experience.  College  graduate.  De-  . 
sires  position  with  opportunity.  Re¬ 
plies  confidential.  Box  1582,  Editor  & 
Publisher. 


EDITORIAL 


WANT  a  superior  sports  page?  Former 
sports  editor  seeks  position  on  small 
town  PM  newspaper.  Please  write  Wes 
Dumont,  514  Grand,  Las  Vegas.  New 
Mexico  87701. 

UNMANAGEABLE? 

Got  news  staff  in  50-75M  class  and 
can’t  do  a  thing  with  it?  Let  me  be 
Managing  Editor.  Assure  quality  re¬ 
sults  pronto.  34,  12  years  experience 
in  Atlanta,  Philadelphia,  Detroit, 
Miami.  Metro  e<Iitor  on  giant  PM.  Box 
1590,  Editor  &  Publisher. 

WORLD  WIDE  TRAVEL  writer  and 
photographer  seeks  new  outlet  for  pu' 
iication  of  travel  advice  column.  Write 
Box  255.  Bath.  Ohio  44210. 


EDITORIAL 


FEATURE  WRITER,  presently  on  68.- 
000  daily,  5  years  experience  in  PR.  1 
publications,  newspapers.  AB  in  Jour-  j 
nalism.  Will  relocate  in  Zones  3  or  4. 
Box  1517,  Bxlitor  &  Publisher.  I 

DYNAMIC  Reporter-Copy  Editor,  24,  | 
married,  seeking  new  roots.  Two  years  i 
exi)erience  in  features,  general  report-  j 
ing,  imlitics,  copy  e<liting  and  layout 
for  70,000  East  Coast  daily.  Box  1592,  i 
Editor  &  Publisher.  ' 

SPORTS  WRITER/EDITOR  seeks  po-  1 
sition  on  Pennsylvania  paper.  Experi-  1 
enced.  Box  1350,  Editor  &  Publisher.  1 

MEDICAL  COLUMNIST— Experienced, 
looking  for  broader  exposure.  Box 
1518,  Ekiitor  &  Publisher.  ' 

MANAGING  EDITOR  of  weekly  news¬ 
paper  wants  employment  as  outdoor 
sports  writer  or  public  relations  man 
for  major  producer  of  hunting  and  ‘ 
fishing  goo<ls.  I'-j  years  experience  on  ^ 
weekly  paiier  and  a  wide  knowle<lge  of  j 
the  hunting  and  fishing  field.  Contact 
Matt  Amsden,  The  Halstead  Indeiien- 
dent,  220  Main,  Halstead,  Kan.  670.")6.  | 

VERSATILE  NEWSWOMAN— Experi¬ 
enced  copy  editing,  rewrite,  reiiorting,  ! 
desires  job  on  newspaper  or  magazine  i 
in  NYC  area.  Box  1576,  Editor  &  i 
Publisher.  i 

WORKING 

EDITOR 

Now  directing  one  of  the  country's  | 
most  respected  medium  dailies,  with  , 
a  record  of  exceptional  growth  in 
competitive  market.  Ten  years  de¬ 
veloping  staff  and  product  on  tight 
builget.  winning  honors,  circulation 
and  community  acceptance  with  imag¬ 
ination  and  balanced,  responsible  jour-  i 
nalism.  Management  emphasis  on  ; 
training  and  motivation.  Salary  in  ! 
$20-25,000  range.  Ri|>€  for  change,  chal¬ 
lenge.  Box  1579,  Editor  &  Publisher. 


RECENT  J  GRAD  seeks  work  as  re- 
liorter  for  daily  or  progressive  weekly 
in  Areas  1  or  2.  Was  editor  of  uni¬ 
versity  newspaper  and  has  2  years  part 
time  experience  with  one  of  country’s 
best  metropolitan  dailies.  Resume,  clip¬ 
pings,  references  available.  Richard 
Mial.  1650  S.  61st  St..  West  Allis. 
Wise.  53214.  Phone:  (414)  321-6693. 

5  YEARS  REPORTING  plus  masters, 
female  seeks  job  Southeast  daily.  Box 
1583.  Editor  &  Publisher. 


BA,  MA  JOURNALISM.  Daily  and 
weekly  reporting  experience.  Complet¬ 
ing  4  years  as  USAE'  information  of¬ 
ficer.  Want  to  continue  newspaper 
career  in  Area  9.  Box  1589,  Editor  & 
Publisher. 


EDITORIAL  SERVICES  —  Fast,  effi¬ 
cient,  manuscript  to  blues.  Indexing 
and  abstracting.  Box  1588,  Editor  & 
Publisher. 

BUSY  TRI-WEEKLIES 
SMALL,  HUSTLING  DAILIES 
Self-starting  woman  reporter,  feature 
writer;  some  camera;  can  edit  copy, 
sweep  out.  deliver  papers.  J-degree. 
Over  50.  Northwest  native,  hiker,  fish¬ 
erman,  radio  ham.  Wants  to  relocate 
Idaho,  Oregon.  Washington,  Western 
Montana,  Northern  California.  Would 
consider  part-time.  Box  1466,  Editor  & 
Publisher. 


SPORTS  DESKMAN— Can  do  any  op¬ 
eration  in  the  sports  department.  Ex¬ 
perienced.  Box  1355,  EMitor  &  Pub¬ 
lisher. 


YOUNG  MALE,  23,  BA  English,  seeks 
oiM-ning  in  journalism.  Well-informed, 
well-traveled.  No  exiierlence  but  eager 
to  learn  tbe  newspaper  business.  Pre¬ 
fer  Zones  4,  6,  or  8.  Write  Box  1574, 
Editor  &  Publisher. 


HONORS  J-GRAD,  26.  Michigan 
State,  seeks  Midwest  reporting  or 
copy  desk  job.  Box  1548,  Editor  & 
1  Publisher. 
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EDITORIAL 


56  YEAR  OLD  Fe<Jeral  service  reject, 
culled  from  $13,000  job.  Former  News¬ 
paperman  with  ability.  Wants  general 
assignment/ features  spot  Zone  3.  Hard 
work,  long  hours  no  barrier.  Univer¬ 
sity  graduate,  business.  Newspaper  ref¬ 
erences  furnished.  ANY  GAMBLERS? 
Box  1599,  Editor  &  Publisher. 


DESKMAN.  29.  3  years  exi>€rience, 
degree  in  Sociology.  Learned  newspa- 
l)ers  by  working  copy  edit,  wire,  lay¬ 
out.  slot,  sports.  Zones  4,  6,  8.  9.  Box 
1603,  Eklitor  &  Publisher. 

YOUTHFUL  “OLD  PRO"  seeks  chal¬ 
lenging  role  on  small  or  medium  sized 
daily  in  Zones  2.  3  or  5.  10  years  of 
desk  exi>erience,  reliable,  energetic, 
friendly.  Box  1605,  E<litor  &  Publisher. 


RECENT  J-SCHOOL  GRAD.  29.  wants 
reporting  job  on  small  daily  in  Zone 
i).  Exiierience  on  2  dailies.  1  weekly. 
Charles  Connett.  521  Suburban  Apts., 
DeKalb.  III.  Call  (815)  758-0836  from 
8  AM-10  AM. 

WANTED!  A  DAILY  NEWSPAPER 
.  .  .  w’ith  Sunday  e<lition,  which  nee<ls 
a  fine  photographer — BS  in  Photog¬ 
raphy,  self-e<iuipi>ed,  goo<l  track  reo- 
or<l,  portfolio  available.  Write  Box 
1607,  Editor  &  Publisher, 

•  ENERGETIC.  YOUNG  wire  editor/ 
rei>orter  seeks  public  affairs  reporting 
position  on  metro  daily.  BA  Journal- 
:  ism.  political  science.  Prefer  Zones  1- 
j  5.  ^x  1612,  Editor  &  Publisher. 

REPORTER-EDITOR  for  15  years 
wants  desk  job  in  Zone  2.  BA  English. 
Best  courthouse,  government,  schools, 
features  experience.  Good  copyreader, 
heads  man.  Prefer  metropolitan  area. 

^  Box  1613,  Alitor  &  Publisher. 

j  YOUNG  REPORTETt  now  on  weekly 
seeks  to  move  to  larger  weekly  or  to 
i  daily  newspai>er.  Good  references, 
hard  w’orker,  college  grad,  anxious  to 
learn  more.  Asking  $105.  Write  Box 
;  1614,  Elditor  &  Publisher. 

■  TOP  NOTCH  FEATURE  WRITCR 
seeks  post  on  daily  where  light. 

I  easy  style  may  l)e  put  to  best  use.  Can  1 
,  use  camera.  12  years  newspai>er  ex-  ! 
I  i>erience.  Will  sacrifice  salary  for  i 
[  right  area.  E^mployed.  Box  1618,  Edi-  | 
;  tor  &  Publisher. 


RECENT  J-GRAD.  experienced  news 
and  feature  writer,  photographer, 
seeks  newspai)er  position  any  zone. 
Box  1622,  E<litor  &  Publisher. 

RECENT  BA  LIT,  seeks  opening  in 
Journalism.  3  years  exi)erience  on  col¬ 
lege  paper.  Ambitious,  well-traveled. 
Resume  and  references.  Will  relocate. 
Jeff  Trachtenberg,  61  Birch  Lane. 
Massai)equa  Park,  N.Y.  11762. 


EDITORIAL 


EXPERIENCED  AND  reliable  news- 
paperman  available  for  rim  or  slot. 
Proven  ability,  now  einploye<l.  Sober 
and  industrious,  capable  of  any  re¬ 
sponsible  job  on  medium  sized  daily. 
Prefer  northern  California  or  North¬ 
west.  Box  1632,  Editor  &  Publisher. 

NEWSMAN,  45,  married,  no  family. 
Accurate,  perceptive,  imaginative. 
Handle  any  beat,  feature,  desk.  Pres¬ 
ently  editor  magazine  about  to  be  sold. 
Would  be  interested  in  position  with 
above  average  demands  requiring  self- 
direction  an<l  versatility.  Box  1633. 
Editor  &  Publisher. 


FREELAJSCE 


WRITE.  EDIT.  REWRITE— H^cperi- 
ence  varied  fields.  M,  psychology  de¬ 
grees,  wide  knowledge.  Ms.  Tinsley 
822  Thacker,  Des  Plaines,  III.  60016. 

VERSATILE  writer  with  8  years  ex¬ 
perience-daily  newspaper  reporting, 
award-winning  PR,  freelance.  Excel¬ 
lent  references.  (201)  785-0782. 

BRAZILIAN  CORRESPONDENT  — 
New  Yorker  with  magazine/news 
background  specializing  in  travel  and 
arts.  Available  for  assignments  in¬ 
cluding  photography.  Box  1637,  E<litor 
&  Publisher. 


PRODUCTIOIS 


COMPOSING  ROOM  SUPERVISOR 
experienced  in  systems  design,  mark¬ 
up.  pasteup  and  computerized  photo¬ 
composition.  Interested  in  newspaper 
or  commercial  shop  changing  to  a 
1  new  cold  type  system.  Box  1587,  Editor 
&  Publisher. 

PRODUCTION  MANAGEMENT  —  20 
years  experience  in  all  areas  of  pro¬ 
duction.  Last  8  as  photo  composing 
foreman  in  400,000  circulation  news¬ 
paper.  Strong  in  i>ersonnel  and  train¬ 
ing.  Box  1634,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


13-YEAR  MEDIA  AND  PR  vet.  BSJ. 
MA,  PRSA-Accredite<l  self-starter  who 
I  likes  travel.  Relocation  no  problem. 
Box  1601.  Editor  &  Publisher. 


EXPERIENCTED  PR  PROFESSIONAL 
seeks  career  opportunity.  12  years 
background  includes  news  writing/ 
editing:  university  PR;  past  8  years 
in  ETV  promotion/publicity.  Prefer 
Zone  7.8.  Available  December  1.  Box 
1569,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Unusual  thank  you  letter 


“In  America,  the  press  regards  the  im¬ 
portance  of  people  not  by  the  mass  barrel¬ 
load,  but  singly,  each  man’s  vote,  each 
man’s  effort.  In  our  age,  we  have  learned 
to  do  many  things  fast,  but  one  thing  we 
probably  cannot  do  that  way,  we  cannot 
become  a  cohesive  people  fast.  The  chasms 
between  us  of  power,  money,  education, 
are  too  wide;  however,  the  clippings 
reflect  newspapers  help  people  understand 
one  another’s  problems  when  there  is  a 
comradeship  of  shared  ideals  and  aims 
between  the  newspaper  and  its  community 
and  region. 

“As  readers,  we  are  attracted  to  men’s 
fine  personal  qualities  and  appalled  by  the 
dark  side  of  men’s  character.s.  We  view 
pa.st  centuries  of  human  endeavor  with 
considerable  respect  and  also  have  an  ear¬ 
nest  concern  for  the  centuries  to  come.  We 
welcome  news  of  ideas,  events  and  person¬ 
alities  encouraging  Renaissance.  We  re¬ 
gard  bird-dogging  the  bad  guys  as  one 
function  of  the  press,  but  bird-dogging 
good  guys  as  not  only  another  function 
but  as  our  culture’s  cornerstone. 

“As  long  as  a  story  of  ‘Chivalry’  can 
headline  the  front  page  of  a  daily  news¬ 
paper,  we  know  the  profane  spirit,  the 
brutal  thought  of  the  Dark  Ages  has  not 
become  the  dominant  force.  As  perils 
mount,  the  press  stands  fast  as  our  bas¬ 
tion  of  intellectual  and  aesthetic  enlight¬ 
enment,  and  for  this  we  are  grateful. 

“We  readers  count  on  the  newspaper 
indu.stry  to  be  our  fact-finder-mediator- 
entertainer-teacber-prodder-praiser-leader- 
beacon.  We  appreciate  your  efforts  and 
good  luck.’’ 

Newspapers  receive  few’  thank  you  let¬ 
ters  and  rarely,  if  ever,  one  like  this.  On 
behalf  of  newspapers  everywhere,  thank 
you,  Mrs.  Langan,  for  expressing  it  so 
well.  We  only  wish  it  w’ere  possible  for  us 
to  reproduce  all  your  clippings  which  il¬ 
lustrate  your  thoughts  so  well. 


J.  N.  Heiskell  nears  100 


Ever  receive  a  thank  you  letter  of  31 
pages,  with  more  than  100  clippings  from 
dozens  of  dailies  and  weeklies,  to  illus¬ 
trate  the  point? 

Well,  Mr.  Editor  and  Mr.  Publisher,  you 
just  have. 

E&P  is  the  transmission  line  to  all 
newspapers  for  this  unusual  missive.  It 
weighs  one  pound  and  was  wiitten  and 
prepared  by  Mrs.  Genora  Langan  of 
Jefferson  City,  Missouri,  who  asks  that  it 
be  sent  along  to  Harry  Naeter,  ])ublisher 
of  the  Cape  (Urardeaii  (Mo.)  Soathenxt 
Miysduriati,  who  is  j)resident  of  the  Mis¬ 
souri  Press  Association.  It  will  be. 

Mrs.  l.angan’s  words  and  compilation  is 
almost  a  perfect  case  study  of  what  new’s- 
papeis,  particularly  the  home  town  news¬ 
papers,  mean  to  most  readers.  She  w’rites: 

“Since  Newspaper  Week  is  Oct.  8-14, 
this  is  a  thank  you  letter  to  the  newspa¬ 
per  industry  and  to  Missouri  newspapers 
in  particular  for  not  only  bringing  us  the 
news  of  the  day  but  for  contributing  com¬ 
munity  .services  and  offering  a  variety  of 
sjjecial  features. 

“1  am  employed  by  the  Missouri  State 
Highway  Dei)artment,  public  information 
division,  newspai)er  clipping  .service  which 
subscribes  to  .08  daily  and  2n0  weekly  and 
semi-weekly  Missouri  newspapers.  To  clip 
and  disper.se  transportation  and  environ- 
metal  news,  my  co-worker  and  I  scan 
34,000  newspapers  a  year  and  in  so  doing 
we  glimpse  the  daily  life  of  people  across 
the  state  and  some  out-of-state  news. 

“I  began  to  read  Editor  &  Publish^  to 
leain  about  the  industry  and  I  send  the 
enclosed  material  because  as  a  reader  I 
wanted  to  say  thank  you  for  the  many 
services  newspapers  provide,  and  a  spe¬ 
cial  thank  you  to  the  members  of  the 
press  who  seek  out  stories  about  people 
like  Harold  P.  Miller.” 

(Attached  is  a  clipping  of  a  Gill  Fox 
cartoon  panel,  syndicated  by  NEA,  Inc., 
showing  a  hou.se-owner  iiounding  a  sign 
into  his  lawn:  “Harold  P.  Miller  cares,” 
while  his  wife  says:  “That’s  right!  Go 
ahead  and  stick  your  neck  out!”  Clipping 
is  from  the  Riclimmid  (Mo.)  \ews.) 

“I  am  thankful  to  read  stories  about 
j'cople  trying  to  heal  sorrows,  trying  to 
solve  i)roblems,  trying  to  correct  corrup¬ 
tions  and  trying  all  kinds  of  creative  en¬ 
deavor  because  another  impression  I  re¬ 
ceive  from  my  work  is  the  impact  from 
repoi  ts  on  inflation,  high  taxes,  urban  de¬ 
cay,  rural  decay,  crime,  unemployment, 
injustice  under  the  law,  poverty,  corrup¬ 
tion  and  environmental  irresponsibility 
due  to  unscrujiulous  men  in  government, 
business,  labor  and  a  general  all-round 
lotten,  greedy  citizenry  aided  and  abetted 
by  an  ai)athetic  citizenry.” 

(Another  clipping  of  an  editorial  from 
the  [udeiievdence  (Mo.)  Examiner  on  the 
subject  of  gieed  in  fraudulent  tax  re¬ 
turns,  etc.,  concluding  that  “honesty,  like 
charity,  liegins  at  home.  Or  as  Pogo  puts 
it:  ‘We  have  met  the  enemy  and  he  is 
us.’  ”) 


“Fortunately,  however,  it  appears  not 
all  of  us  are  our  own  worst  enemy  all  the 
time.  Some  among  us  on  occasion  do  the 
decent  thing,  the  wise  thing,  the  generous 
thing,  the  heroic  thing,  and  that  mix 
makes  up  a  newspaper.  When  I  read  a 
story  about  lending  a  hand  (another  clip¬ 
ping  from  the  Poplar  Bluff  American  Re- 
pahlir)  or  doing  the  best  one  can  (a  pic¬ 
ture  from  the  Tri-County  Weekly  of  Da¬ 
viess,  Mo.,  of  a  boy  receiving  an  award 
for  “the  boy  who  does  the  most  w’ith  what 
he  has  to  work  with”)  or  living  True-Grit 
Style  (another  clipping  from  the 
Southeast  (Missourian)  I  could  stand  up 
and  cheer. 

“As  a  52-year-old  $4()0-a-month  house¬ 
wife-employe  I  do  not  imply  I  double  as  a 
pundit,  but  my  work  has  giv’en  me  the 
ojiportunity  to  become  aware  of  the  thou¬ 
sands  of  printed  news  items  about  peo¬ 
ple’s  efforts  in  the  public  and  private  sec¬ 
tor  of  community  endeavor. 

“I  decided  to  try  to  clip  a  survey  of 
daily  life  as  I  see  it  in  Missouri  newspa¬ 
pers.  Most  of  the  people  in  the  clippings 
aren’t  known  beyond  their  own  communi¬ 
ty,  some  not  beyond  their  own  neighbor¬ 
hood  or  block  but  each  is  making  an  effort 
in  some  way.” 

.And  there  follow  dozens  of  clippings 
from  as  many  newspapers  to  illustrate 
what  people  are  doing  and  what  newspa¬ 
pers  are  reporting  under  these  categories 
listed  by  Mrs.  Langan: 

Black  and  white  striving  together;  com¬ 
munity  betterment,  rural,  urban  and  a  spe¬ 
cial  on  St.  Louis;  elderly;  head  .start;  just 
peojile;  handicapped;  music  and  enter¬ 
tainment;  newspapers;  religion;  schools; 
scouting;  space;  television;  university  ex¬ 
tension. 

“It  has  been  said,”  she  continues,  “if 
goodwill  and  affection  are  taken  away, 
every  joy  is  taken  from  life.  I  am  grate¬ 
ful  to  the  newspapers  who  seek  out  such 
qualities  and  report  them  when  they  can 
find  them.  In  my  opinion,  newspapers  act 
not  only  as  a  camera  lens  mirroring  the 
world’s  sorrows,  problems,  and  corrup- 
tion.s,  but  by  reporting  men’s  strivings, 
they  reflect  an  image  of  hope. 


John  Netherland  Hei.skell,  chairman  of 
the  board  and  editor  of  the  Arkansas 
Gazette,  will  be  the  guest  at  a  party  cel¬ 
ebrating  his  100th  birthday  on  November 
2  at  the  Little  Rock  Country  Club.  His 
family  and  officers  and  staff  of  the  news¬ 
paper  have  planned  the  affair. 


Doubly  Important: 


itef 


Two  great 
names  combined 
into  one  greater 
newspaper  in 
Washington,  D.C. 
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Functional  Products  &  Systems  Department,  Midland,  Michigan  48640 

What  begins  with  capital  S  and  ends  in  ®  ? 

That's  an  easy  one.  Styrofoam  is  the  registered  trademark  for  a  specific 
brand  of  plastic  foam  made  only  by  The  Dow  Chemical  Company.  But  did 
you  know  that  Styrofoam*  is  also  the  trademark  for  other  products — 
including  insulation,  flotation,  mastic  adhesives  and  floral  display  mate¬ 
rials?  You  can  help  us  protect  this  valuable  trademark  by  always  capping 
the  S.  And  if  it  is  not  our  product,  please  don't  use  our  trademark. 


*Trademark  ot  The  Dow  Chemical  Company 


DOW  CHEMICAL  U.S.A. 


Clevekincl  students  want 
more  from  theirnewspaper 

thancomks. 


There  are  497,950  students  in  the  greater  Cleveland  area.  The  Cleveland  Young  people  write.  Student  let- 

Press  talks  with  these  students  through  more  than  the  comics.  The  Press  is  their  ters  to  the  editor  are  a  feature  of  the 

newspaper  in  a  lot  of  other  ways.  Wednesday  editorial  page. 
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The  Qeveland  Press 


